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BUTWHOS 

WKTCHINGBIG 

BROTHER? 


Lots  of  people,  including  you.  All 
wondering:  Is  our  new  total  market¬ 
ing  information  service  only  a  front 
for  the  latest  Sun-Times/Daily  News 
media  pitch? 

No.  Just  ask  a  Field  Man  some 
thing  specific  about  your  product’s 
heavy,  medium  and  light  Chicago 
users,  and  how  various  combinations 
of  newspapers,  magazines  and  T\^ 
programs  reach  them.  And  see  for 
yourself. 

You’ll  get  a  detailed  answer  in 
numbers,  compiled  from  data  pro¬ 
vided  by  independent  researchers 
like  BRI  and  Carl  J.  Nelson. 

And  any  ideas  you  get  for 
improving  your  media  schedule  will 
be  unbiased,  because  Big  Brother’s 


computers  treat  all  media  equally. 
So  if  another  medium  will  serve  yc 


So  if  another  medium  will  serve  your 
needs  better  than  the  Sun-Times/ 
Daily  News,  Big  Brother  will  tell 
you  exactly  that. 

And  when  Big  Brother  puts  us 
first,  we’ll  deserve  it — because  of 
our  reach  among  your  primary 
prospects  and  our  retail  rates  for 
national  combination  advertisers. 

After  all,  we  know  our  two 
papers  can  outperform  other  Chicago 
media  a  lot  of  the  time,  or  we 
wouldn’t  be  offering  a  service  like 
Big  Brother  in  the  first  place.  We’d 
just  leave  you  in  the  Qgy 
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one  forthe 
money 


In  1967, 72% 
of  all  Baltimore 
department  store 
advertising  ran 
in  the  Sunpapers. 
Most  retailers  know 
that,  in  Baltimore, 
the  Sunpapers 
is  all  you  need. 
Baltimore— a 
major  market 
you  can  reach 
with  just  one 
newspaper. 


read  by  the  people 
who  buy 

Representatives;  Cresmer,  Woodward,  O'Mara  &  Ormsbee  •  New  York,  San  Francisco, 
Los  Angeles,  Chicago,  Detroit,  Atlanta,  Philadelphia,  Minneapolis,  Boston 
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5.|7_Sem  inar  for  editorial  page  editors  and  writers.  American  Press 
Institute.  Columbia  University,  New  York. 

6- 9 — ANPA  Conference  for  Young  Newspapermen.  Sterling  Forest  Center, 

Tuxedo  Park,  N.Y. 

7- 9 — New  England  Association  of  Circulation  Managers.  Sheraton-Boston 

Hotel.  Boston 

9-11— Arizona  Newspapers  Association.  Pioneer  International  Hotel,  Tucson. 
9-11 — Wisconsin  Press  Association.  Eau  Claire  Hotel,  Eau  Claire. 

9- 12 — National  Newspaper  Association  Suburban  Newspaper  Section.  Fort 

Lauderdale,  Fla 

10- 11 — Arkansas  Press  Association.  Arlington  Hotel,  Hot  Springs. 

11- 14— Great  Lakes  Newspaper  Mechanical  Conference.  Royal  York  Hotel, 
Toronto. 

13-19 — National  Printing  Week. 

16 — Allied  Daily  Newspapers  of  Washington.  Washington  Athletic  Club, 
Seattle. 

16-18 — North  Carolina  Press  Institute.  Carolina  Inn,  Chapel  Hill,  N.C. 

16-18 — Tennessee  Press  Association.  Press  Institute.  Hotel  Hermitage, 
Nashville. 

16-19 — New  England  Press  Association.  Sheraton-Boston  Hotel,  Boston. 

16- 19 — Wyoming  Press  Association.  Little  America.  Cheyenne. 

17 —  New  Jersey  Press  Association.  Publishers*  seminar.  Rutgers  University, 
New  Brunswick,  N.J. 

17-18 — Virginia  Press  Association.  Natural  Bridge  Hotel,  Natural  Bridge, 
Va. 

17-18 — New  Mexico  Press  Association.  Western  Skies  Hotel,  Albuquerque. 

17- Feb.  16 — National  Newspaper  Association  Study  Mission  to  South  Pacific. 

18 —  Virginia  Press  Association.  Natural  Bridge  Hotel.  Natural  Bridge.  Va. 

18-19 — Virginia  News  Photographers  Association.  Natural  Bridge  Hotel, 

Natural  Bridge. 

18- 19 — Oregon  Newspaper  Publishers  Association  Production  Conference. 
Blue  Garden  Restaurant,  Dallas. 

19- 21 — Northeastern  Classified  Advertising  Managers  Association,  Belmont 
Plaza  Hotel,  New  York  City. 

19-31 — Seminar  for  managing  editors  and  news  editors.  American  Press 
Institute.  Columbia  University,  New  York. 

22- 25 — International  Newspaper  Advertising  Executives.  Conrad  Hilton 
Hotel.  Chicago. 

23- 25 — Idaho  Press  Association.  Downtowner  Motel,  Boise. 

23- 25 — Short  course  for  advertising  staff.  Maryland-Delaware  Press  Associa¬ 
tion.  Sheraton-Belvedere  Hotel,  Baltimore. 

24- 25 — Texas  Press  Association,  Royal  Coach  Inn,  Houston. 

27-31 — Northwest  Newspaper  Advertising  Sales  Seminar.  University  of 
Oregon,  Eugene. 

31-Feb.  I — Wisconsin  Press  Photographers  Workshop.  Ramada  Sands,  Mil¬ 
waukee. 

FEBRUARY 

2-4 — Now  York  State  Society  of  Newspaper  Editors.  Statlor  Hilton  Hotel, 
Buffalo. 

2-14 — Seminar  for  sports  editors.  American  Press  Institute,  Columbia  Uni¬ 
versity,  New  York. 

6-7 — New  Jersey  Press  Association  Newspaper  Production  Conference.  Shel¬ 
burne  Hotel.  Atlantic  City,  N.J. 

6-8 — Pennsylvania  editors'  seminar.  Penn  Harris  Motor  Inn,  Harrisburg. 
13-15— Ohio  Newspaper  Association.  Sheraton-Columbus  Motor  Hotel, 
Columbus. 

13-19 — Accredited  Home  Newspapers  of  America.  Mountain  Shadows, 
Scottsdale,  Arizona. 

16- 18 — Texas  Daily  Newspaper  Association.  Captain  Shreve  Hotel,  Shreve¬ 
port.  La. 

17- 19 — American  Advertising  Federation.  Conference  on  Government 
Affairs.  Statler  Hilton  Hotel,  Washington. 

19-22 — Georgia  Press  Institute.  University  of  Georgia,  Athens,  Ga. 

21- 23 — Mississippi  Valley  Classified  Advertising  Managers  and  National 
Classified  Supervisors  Clinic.  LaSalle  Hotel,  Chicago. 

22- 24 — Midwest  Newspaper  Advertising  Executives  Association,  Hotel 
President.  Kansas  City,  Mo. 

23- 25 — Inland  Daily  Press  Association.  Drake  Hotel,  Chicago, 

23-March  7 — Seminar  for  newspaper  advertising  executives.  API,  Columbia 
University. 

27- March  I — Maryland-Delaware  Press  Association.  Sheraton-Belvedere 
Hotel,  Baltimore. 

28- March  4 — New  York  State  Publishers  Association.  Nassau  Beach  Hotel, 
Nassau.  The  Bahamas. 
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LET'S 

PAVE  HIS  ROAD 
WITH  HOPE 
AND 

OPPORTUNITY 


In  rural  America  there  are  14  million  poor 
people  —  almost  half  of  all  the  poor  in  the 
nation. 

Unemployment  in  rural  areas  averages  18 
percent.  The  national  average  is  about  4  percent. 

Infant  mortality  among  the  rural  poor  is  far 
higher  than  among  the  poorest  of  the  poor  in 
urban  areas. 

There  is  hunger,  illiteracy,  inadequate  housing. 

And  there  is  a  steady  flow  of  hundreds  of 
thousands  each  year  from  the  countryside  — 
from  the  heart  of  the  nation's  poverty 
problem  —  to  the  cities  —  too  often  to  the 
ghettoes. 

Poverty  in  our  country  is  indivisible.  America's 
rural  electric  people  are  concerned.  We 
believe  all  America  should  be  concerned.  But 
concern  is  not  enough. 

There  must  be  a  national  commitment  on  the 
part  of  every  citizen,  as  well  as  local,  state  and 
federal  governments. 

America's  rural  electric  systems  have  taken  the 
lead  in  developing  new  programs  to  combat 
rural  poverty,  to  make  life  better  for  the 
rural  community.  We're  working  to  bring  in  new 
industries,  to  improve  community  facilities, 
to  raise  health  and  educational  levels,  to 
mobilize  our  neighbors. 

It's  a  big  job. 

It's  a  job  for  everyone  who  is  concerned  about 
our  country. 


I  Jig 


umn 


Compiled 
^  By  Don  Maley 


WILL  MIRACLES  NEVER  CEASE?  E.  B.  Wright  Jr. 


„  -  ,  editor  of 

the  Forest  Hills  Journal  in  Cincinnati  said  our  October  5  item  ot 
Teddy  Roosevelt’s  handshaking  record  of  8,513  mitt-pumps  and 
the  follow-up  (October  19)  regarding  Lance  Dowson’s  12,500  hand 
shakes  in  lOV^  hours  are  as  old  as  yesterday’s  handshake.  Lasi 
summer  Elsie  Marvin,  one  of  Wright’s  staff  writers,  accompanied 
Jo  Summers,  a  local  disc  jockey,  to  Coney  Island — where  he  shook 
8,565  hands  in  10  hours,  15  minutes.  That’s  uhat  we  call  givin( 
everyone  a  fair  shake.  .  .  .  “THIS  OUGHT  TO  BE  USED  SOME 
WHERE,”  wrote  Bobby  Cahn,  of  the  Massapequa  (N.Y.)  Post. 
“It’s  too  good  to  bury.”  The  story,  printed  in  the  Leader-Observtt, 
which  covers  six  Long  Island  communities,  told  of  a  $l-millioi 
lawsuit  filed  by  a  funeral  home  against  a  coffin  company.  It  seems 
the  bottom  fell  out  of  a  coffin  as  it  was  being  carried  into  i 
heard  of  the  bottom  dropping  out  of  the  market- 
~  BILL  POTTER,  outdoor  editor  tif  tb 

Returning  from  a  lunch  break  to- 
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church. 

but  never  a  coffin. 

Joplin  (Mo.)  Globe,  writes 
night,  I  found  on  my  newsroom  desk  a  note  from  my  colleague, 
Jim  Ellis,  our  district  editor.  Jim  said  he  was  going  to  star! 
an  organization  called  ‘Copy  Readers  Are  People.’  ”  tt'e  had  c 
sneaky  suspicion  there  were  human  beings  underneath  those  greets 
eyeshades.  .  .  .  JEAN  SPARBER  sent  us  a  clipping  from  tb 
Morris  County  (N.J.)  Record  with  this  explanation:  “It  appear- 
to  be  a  flagrant  anti-minority  insult,  but  it's  nut.”  The  head: 
“Puerto  Ricans  Invited  to  Pack”  should  have  had  Cub  Scout  in 
serted  somewhere.  Unpack,  amigos!  CLARK  KINN.MRD  of  Kiuf 
Features  reminds  us  that  December  22  was  the  tricentennial  of 
the  death  of  the  first  printer  in  this  countr>-— Stephen  Daye.  “A 
you  know,”  wrote  Kinnaird,  “he  was  induced  to  come  from  Eng 
land  in  1638  to  set  type  and  do  the  presswork  at  the  printery  ii 
Cambridge,  Mass.  Bay  Colony.  The  Rev.  Jesse  Glover,  who  haii 
provided  the  equipment,  died  on  the  way  over  from  England,  ano 
the  enterprise  was  established  and  carried  on  by  Daye,  for  tb 
W  idow  Glover.” 

Columnist  Ann  Landers  wrote  a  book,  “.\nn  Landers  Says  Trutk 
Is  Stranger.  .  .”  She  wanted  to  call  it  “My  Mailman  Has  a  Her 
nia.”  But  her  mailman  didn’t  like  the  idea — so  she  settled  for 
begining  Chapter  One  with  the  strained  statement  about  her  mail 
man,  followed  by  “And  it’s  not  surprising.  Every  day  the  pooi 
fellow  brings  me  approximately  one  thousand  letters.  .  .  .”  Hop 
she  remembered  the  old  boy  on  Christmas.  .  .  . 

*  *  * 

The  first  publisher  of  the  San  Diego  Union  was  an  Indian  namet 
Edward  W'ilkerson  (Ned)  Bushyhead,  according  to  the  Copley 
newspaper’s  centennial  edition.  The  best  evidence  Bushyheac 
actually  was  the  publisher  comes  from  an  interview  by  Williaa 
S.  Smythe,  whose  history  of  San  Diego  was  published  in  1901 
Bushyhead  was  not  identified  as  publisher  because  he  had  no  fait! 
in  the  paper  and  did  not  want  his  name  associated  with  a  failure 
the  historian  reported.  Bushyhead  was  described  as  a  Cherokee 
descendent  of  a  Stuart  of  Scotland  who  migrated  to  Georgia  ant 
married  into  the  tribe.  He  took  up  printing  with  the  Cheroket 
Messenger  in  what  is  now  Oklahoma.  He  moved  to  California  t( 
seek  gold. 

A  bas  relief  found  in  Golden  Gate  Park  in  San  Francisco  wai 
the  work  of  Jesse  S.  (Vet)  Anderson,  newspaper  cartoonist,  ac 
cording  to  his  widow.  A  concrete  base  inscription  reading:  “Ve 
Anderson,  1937”  was  found  beside  the  statue  during  a  park  clean 


An  all-advertising  feature  for: 
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cartoonist  and  caricaturist,  died  in  1966  at  the  age  of  92.  .  .  .  Jack 
Nilan  joined  the  Vancouver  (B.C.)  Sun  as  a  cub  reporter  on  “ten 
porary  staff”  in  1924.  He  is  still  with  the  paper  as  a  researcher  ir 
the  Pacific  Press  library.  He  remembers  the  newspaper  world  o: 
1924,  when  the  police  reporter  was  also  a  sworn  member  of  tb 


RATES:  Base  rate,  $3.00  per  line,  based  on  six-line  minimum.  $2.90 
per  line  for  individual  listing  in  excess  of  minimum,  or  multiple 
listings  up  to  five  inches  in  a  single  issue.  Minimum  contract  (6 
lines  for  13  consecutive  weeks),  $234.  Frequency  discounts  available. 
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SPRINGFIELD 


New  P.  O.  to  House  Expanded  Postal  Facilities 


Springfield  is  the  mail  distribution 
center  of  New  England.  Boasting  2,300 
postal  employees,  handling  more  than 
Vi  billion  pieces  of  mail  annually.  The 
city  is  the  largest  mail  handler  in  New 
England  outside  of  Boston. 

Springfield's  new  Post  Office  is  located 
on  a  5.6  acre  site  in  the  city's  New  North 
urban  renewal  area  near  the  intersection 
of  Interstate  Route  91  (running  north 
and  south)  and  Interstate  Route  291 


(running  east  and  west)  an  ideal  loca¬ 
tion  for  rapid  transportation  of  surface 
mail. 

The  new  facility  will  provide  112,000 
square  feet  of  unobstructed  space  all 
on  one  floor  for  postal  operations.  Fea¬ 
turing  automatic  dock  leveling  devices 
to  accommodate  trucks  of  all  sizes,  the 
new  P.O.  will  be  one  of  the  most  modern 
anywhere  in  the  nation. 


Gef  the  MOST  out  of  Massachusetts,  Use  the 
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Dangerous  Philosophies 

Two  extrcnielv  tlangeroiis  pliilosophies  aflectiiig  the  nation’.s  news 
inetlia  have  been  expressed  (his  week.  1  hev  both  are  basetl  on  an 
assinnption  tliat  government  lias  a  right  to  iiupiire  into,  regulate  or 
control  news  metlia. 

The  first  appears  among  projiosals  of  the  Committee  lor  Etonomic 
Development  for  “E'inancing  a  better  Election  System.”  It  is  ex¬ 
pressed  in  the  opinion  that  because  newspapers  and  other  channels 
of  conmumic iition  enjoy  second  class  postal  and  other  government 
jnivileges  thev  shcjuld  be  “encouraged”  to  provide  space  for  balanced 
exposition  of  political  campaign  information.  These  are  onlv  sug¬ 
gestions.  but  never  before  to  our  knowledge  bas  it  been  seriously 
stated  that  news  mcxlia  owe  a  debt  for  their  use  of  the  mails  which 
should  be  collected  or  extnicted  in  the  form  of  news  coverage  of -one 
kind  or  another  probably  under  duress. 

I  he  second  arose  during  (he  hearings  of  the  National  C.ommission 
on  the  Causes  and  Prevention  of  \b’olence  with  the  implication  that 
because  broadcasting  stations  are  sulijected  to  a  federal  license  that 
therefore  their  news  policies,  coverage  and  judgments  are  o|)en  to 
government  incpiiry,  .suggestion  and  possible  control. 

It  is  onlv  a  short  step  from  broadcast  news  to  printed  news  by  w’av 
of  the  wire  services  which  are  involved  in  both.  Let  no  newspaper 
cxlitor  be  smug  in  the  assumption  that  such  an  inc]uiry  may  not 
involve  him.  And  let  us  not  assume  that  the  proposal  to  use  .second 
class  mailing  privileges  as  a  club  to  “encourage”  print  media  to  do 
certain  things  is  tcH)  ridiculous  to  be  considered  seriouslv. 
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Eternal  Vigilance 

^\’hen  there  i.s  iio  constitutional  guarantee,  when  there  is  a  jtress 
law  permitting  suspension  or  suppression  of  information  metlia,  there 
can  l)e  no  true  freetlom  of  the  press. 

1  he  gc)\ eminent  of  Brazil  has  just  clemonstratecl  that  once  again. 

For  two  years  the  press  of  Brazil  has  enjoyed  freedom  under  the 
false  security  of  promises  by  its  government  and  Bresident  that  a  free 
press  would  be  continued  and  honored  in  spite  of  the  stringent  press 
law  hanging  like  a  .Swcird  of  Damocles  over  its  head.  I’resident  Costa 
e  .Silva  didn’t  really  mean  it.  He  suspended  freedom  with  a  wave  of 
his  hand  (and  th:it  of  the  military)  when  it  suited  him  (them).  News¬ 
papers  were  suspended,  censorship  was  installed,  editors  were  im- 
|)risoned. 

It  should  be  a  painful  object  lesson  to  the  press  of  this  hemisphere. 

I  he  jjrice  of  freedom  is  eternal  vigilance.  .\11  the  weajions  of  public 
opinion  remaining  at  the  disposal  of  the  remaining  free  jiress  in  this 
hemisphere  shoulil  be  focussed  on  Brazil  to  show  (hat  the  poisonous 
seeds  of  militaiy  dictatorship  have  sprfiuted  there  again  as  thev  are 
tloing  elsewhere  in  Latin  .\merica  and  they  should  be  destroyed. 
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letters 


TAI.KING  NEWSPAPER 

I  read  with  interest  in  Editor  &  I’uh- 
lislier,  issue  of  November  9,  1968,  about 
tlie  editorial  page  reading  program  for 
the  blind  carried  out  by  tbe  Atlanta  Con¬ 
stitution. 

I  would  like  to  let  all  newspaper  edi-  . 
tors  and  publishers  know  about  a  similar 
project  we  are  carrying  out  in  Ridge¬ 
wood,  New  Jersey. 

In  operation  for  13  years.  The  Talking 
Newspaper,  Inc.  is  a  non-profit  organiza¬ 
tion,  run  by  volunteers.  Our  type  of  pro¬ 
gram  could  be  expanded  to  all  parts  of 
the  country  with  the  aid  of  public-spirited 
newspaper  leaders. 

With  the  help  of  Red  Cross  volunteers. 
The  Talking  Newspaper  mass  records  the 
week’s  news  on  the  latest-type  cassettes. 
The  blind  people  of  all  ages  have  the  most 
up-to-date  recorder  in  their  homes  at  ab¬ 
solutely  no  charge.  Every  week  a  group  of 
commentators  record  the  news  from  The 
Reroril,  The  Ridtteuood  Sunday  News, 
and  The  Sunday  Post  of  Paramus. 

The  blind  people  are  overjoyed  to  re¬ 
ceive  our  local  news.  In  tbe  “backyard”  of 
New  York  City,  it  is  almost  impossible 
for  the  blind  person  to  receive  the  com¬ 
munity  news  he  is  seeking  such  as  the 
latest  local  political  hapF>enings.  munici¬ 
pal  events,  weddings,  engagements,  and 
deaths,  in  addition  to  the  town  sports 
results.  News  of  this  type  is  not  generally 
carried  over  the  air  waves. 

With  some  of  the  larger  metropolitan 
newspapers,  the  blind  person  could  re¬ 
ceive  several  cassettes  a  week.  Right  now 
The  Talking  Newspaper  is  planning  to 
“come  out”  semi-weekly  and  to  also  have 
separate  cassettes  for  young  people,  senior 
citizens,  men  and  women.  In  this  way  we 
will  be  able  to  give  the  blind  people  the 
special  news  they  are  most  interested  in. 
At  the  same  time — and  most  important — 
they  can  be  a  little  more  independent. 
They  no  longer  have  to  constantly  ask  a 
relative  or  friend  to  read  the  newspaper. 

This  is  a  program  that  is  constantly 
growing.  However,  it  is  dilficult  to  expand 
outside  of  the  Bergen  County  area  in 
North  Jersey  because  we  are  a  limited 
group  with  limited  contributions.  In  next- 
door  Passaic  County,  the  Herald-News  has 
followed  our  complete  program. 

We  also  believe  that  it  will  only  be  a 
matter  of  time  when  projects  of  this  type 
will  be  popular  in  just  about  every  state 
in  the  Union  and  tbe  four  corners  of  the 
world.  But,  it  needs  that  little  extra  push 
to  get  out  of  Bergen  County.  W  e  are  over¬ 
joyed  to  know  that  the  Atlanta  Constitu¬ 
tion  is  doing  its  bit  to  aid  the  blind.  Not 
only  is  it  a  great  civic  project,  but  also  a 
good  public  relations  program. 

We  at  the  Talking  Newspaper,  Inc. 
would  be  very  happy  to  send  out  a  bro¬ 
chure  and  explain  just  how  our  program 
operates.  Let’s  hear  from  some  of  you 
publishers  and  editors. 

JACyb’ES  SAPHIER 

President. 

Talkinf!  Newspaper  Inc. 


STUDENT  PAPERS 

Your  report  (November  30)  on  Sigma 
Delta  Chi’s  support  of  the  student  news¬ 
paper  editors  did  not  specify  whether  the 
freedoms  from  faculty  control,  including 
what  they  call  censorship,  includes  free¬ 
dom  from  budgetary  support  by  the  insti¬ 
tution.  If  they  are  willing  to  go  it  on  their 
own  financially,  then  they  have  the  right 
to  demand  that  the  college  or  university 
not  j>oke  its  administrative-faculty  nose 
into  their  operations. 

Most  student  newspapers,  however,  re¬ 
ceive  financial  support  from  the  institu¬ 
tions  they  represent,  just  like  the  other 
extracurricular  organizations,  sports  teams, 
band,  etc.  It  is  expected  that  all  of  these 
groups  will  represent  the  institution  well 
at  all  times,  and  it  should  also  be  expected 
that  the  institution  reserves  the  right  to  di¬ 
rect  or  coach  these  activities  and  to  exert 
some  control  and  discipline. 

Why  shoidd  a  university  permit  its  news¬ 
paper  to  print  four-letter  words — the  big 
thing,  these  days,  especially  the  transitive 
verb  that  represents  a  vulgarity  for  sexual 
intercourse — when  its  football  team  would 
draw  a  l.S-yard  penalty  if  jne  of  its  play¬ 
ers  uttere<l  such  words  on  the  field  during 
a  game? 

Why  should  a  university  or  college  per¬ 
mit  its  newspaper  staffs  to  violate  the  dic¬ 
tates  of  common  decency  and  good  tastes? 
W  hy  should  the  newspaper  staff  he  per¬ 
mitted  to  think  that  it  can  operate  without 
any  censorship,  if  you  want  to  call  it  that, 
even  if  it  is  self-imposed. 

The  student  newspaper  reflects  upon  the 
college  it  represents  and,  therefore,  has  an 
obligation  to  represent  it  with  a  good, 
clean  product. 

I  was  interested  by  the  contrasts  drawn 
from  two  other  articles  in  the  Nov.  30 
issue  on  the  University  of  Florida’s  Alli- 
sator  and  the  llniversity  of  Texas’  Daily 
Texan. 

The  article  on  the  Alligator  included 
this  passage:  “The  staff  censors  itself,  us¬ 
ing  the  ‘hounds  of  good  taste,  ethics  and 
libel.’”  Is  it  too  much  to  ask  of  any  news¬ 
paper  to  follow  such  rules? 

The  Dally  Texan  has,  your  story  said,  an 
editorial  advisory  committee,  the  function 
of  which  is  “to  exclude  libelous  material, 
improper  personal  attacks,  reckless  accu¬ 
sations,  opinion  not  based  on  fact,  articles 
on  national,  state  and  IcK-al  political  ques¬ 
tions  indecency  material  detrimental  to 
good  conduct  of  the  student  body  material 
prejudicial  to  the  best  interests  of  the  uni¬ 
versity  and  material  in  conflict  with  good 
taste  or  wise  editorial  management.” 

Why  should  anybody  object  to  operating 
under  ground  rules  like  these?  And  the 
two  newspapers  cited  in  your  articles  are 
representative  of  the  best  in  the  nation 
among  the  college  press. 

I  will  agree  that  students  should  have 
freedoms  especially  the  student  newspa¬ 
pers.  But  these  freedoms  should  not  be 
abused  to  tbe  point  that  we  permit  students 
to  turn  a  newspaper  into  a  sheet  of  obscene 
and  vulgar  writings. 

At  McNeese  we  have  no  prior  censor¬ 
ship.  However  it  is  my  duty  as  staff  ad¬ 
viser  to  completely  check  the  newspaper 
after  it  is  printed  and  to  call  errors — of 
style  grammar  news  judgment  good  taste 
l>rejudice  etc. — to  the  immediate  attention 


of  the  editor.  N,e  have  few  problems  be¬ 
cause  my  editor  knows  he  can  discuss  his 
problems  with  me  and  if  he  comes  across 
a  piece  of  material  he  thinks  is  question¬ 
able  he'll  discuss  it  w  ith  me  before  print¬ 
ing  or  rejecting  it. 

We  have  a  written  policy  that  offers  wide 
freedom  to  the  newspaper  staff.  At  least, 
nobody  has  objected  yet.  If  there  were  ob¬ 
jections.  we  would  sit  down  and  try  to 
arbitrate  our  differences,  but  nobody  is  try¬ 
ing  to  stifle  free  speech  or  expression  and 
our  students  know  it.  But  we  think  our 
paper  is  printed  for  our  college  and  all 
of  its  students  and  we  don’t  want  to  of¬ 
fend  any  of  them. 

Our  paper.  Contraband,  does  fairly  well 
for  itself,  by  the  way.  It’s  a  weekly  and 
while  it  hasn’t  won  any  Pacemaker 
awards  from  the  Associated  Collegiate 
Press,  it  has  consistently  received  a  First 
Class  rating.  So  we  think  that  a  product 
can  be  pretty  good,  even  though  it  is  clean. 

Students  should  not  expect  to  he  turned 
completely  free  in  operating  the  college 
press.  After  all.  even  the  New  York  Times 
prints  only  “All  the  news  that’s  fit  to 
print.” 

Jim  Wynn 

Director  of  Publication. 

McNeese  State  College. 

Lake  Charles,  La. 

"  *  * 

PRINTER'S  VIEW 

Re:  “Editors  prefer  offset  after  they’re 
in  it,”  (December  14) :  How  can  E&P  take 
the  replies  of  46  managing  editors  and 
make  such  broad  generalizations? 

The  only  facts  I  can  glean  from  the 
article  are: 

— 46  managing  editors  of  questionable 
size  newspapers  jirefer  offset: 

— Several  of  them  had  labor  problems 
and  used  new  processes  as  an  excuse 
to  push  out  older  employes: 

— Several  of  the  46  managing  editors 
have  an  anti-union  attitude. 

-Am  sure  that  if  you  undertook  a  gen¬ 
uine  study  of  conversion  to  new  processes 
you  would  find  that  jilants  which  made 
the  smoothest  and  most  economical  change- 
overs  are  those  where  management  and 
labor  work  hand-in-hand. 

Larry  M.  Bi  kmeister 
Member  ITU  Local  101, 

■Arlington.  Virginia. 

Short  Takes 

Rev.  Elmer  Luther  prayed,  after  which 
Santa  Claus  came  and  gave  presents  to 
everyone. — Oil  City  (Pa.)  Derrick. 

«  *  * 

She  has  entered  a  rest  room  in  Lon¬ 
don,  where  she’ll  be  under  medical  super¬ 
vision  for  a  month. — Nashville  (Tenn.) 
Banner. 

*  *  * 

The  two  flashy  guards  were  named  to 
the  All-Tournament  tea. — Albuquerque 

(N.M.)  Journal. 

*  *  « 

It  is  doubtful  that  President-elect 
Nixon  wants  or  that  Congress  would 
give  him  standby  power  to  raise  or  lower 
Texas. — Medford  (Ore.)  Mail  Tribune. 

(E&P  |iay»  $2  for  each  amusinn  typoirraphical 
error  found  in  a  ne\v»pai>er.  if  it  ia  printabie.I 
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sells  space 


Wherever  your  market  is,  if  you  reach  it  effectively,  you  have  a  story. 
The  place  to  break  that  story  is  in  The  New  York  Times.  The  Times 
reaches  your  market  place — New  York  and  the  people  who  allocate 
three  out  of  every  five  advertising  dollars  spent  in  the  U.S.  More  of  them 
depend  on  The  New  York  Times  for  media  news  and  advertising  than  on 
any  other  publication.  If  you  want  the  complete  story  of  how  to  break 
into  the  rich  New  York  space-buying  market,  call  or  write:  Joseph  B. 
Wagner.  National  Advertising  Manager,  The  New  York  Times,  229 
W'est  43d  Street,  New  York.  N.Y.  10036;  Tel.  (212)  556-1201. 
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Breakout 
of  Detroit 


Discover  another  $7-billion 
Michigan  market!  — 
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National  policy  on  elections 
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Government  role  advocated 
in  political  news  and  ads 


The  Government  would  as¬ 
sume  an  influential  role  in  the 
purchase  of  newspaper  space  by 
candidates  for  political  office  if 
the  proposals  of  the  Committee 
for  Economic  Development  for 
‘‘Financing  a  Better  Election 
System”  ever  become  national 
policy. 

Recommendations  for  obtain¬ 
ing  more  equitable  treatment  of 
party  nominees  in  news  coverage 
and  advertising  extend  to  the  re¬ 
quirement  that  newspapers  make 
space  available  at  standard 
rates.  Although  many  news¬ 
papers  now  grant  that  conces¬ 
sion  to  seekers  of  political  office, 
the  majority  still  adhere  to  the 
time-honored  premium  rate  for 
such  infrequent  advertisers. 

The  report  of  the  CED  Re¬ 
search  and  Policy  Committee 
couples  the  suggestion  on  ad 
rates  with  an  endorsement  of  the 
socalled  “battle  pages”  in  news¬ 
papers  which  line  up  statements 
by  competing  candidates  or 
parties  in  equal  space. 

“Newspapers  should  be  en¬ 
couraged  to  provide  free  and 
equal  space  for  candidates  to 
outline  their  \iews,”  says  the 
report.  “The  public  service  is 
greatest  when  equitable  access 
to  news  columns  is  open  to  all 
contestants  and  all  viewpoints.” 

It  is  the  committee’s  opinion 
that  newspapers  and  all  other 
channels  of  communications  en¬ 
joying  postal  or  other  govern¬ 
mental  privileges  should  be  “en¬ 
couraged”  to  provide  space  for 
balanced  exposition  of  political 
information. 

Former  U.S.  Senator  William 
Renton,  who  was  a  partner  in 
the  advertising  agency  of  Ben¬ 
ton  &  Bowles  l)efore  he  went 
into  politics,  would  take  it  a 
step  further  and  see  to  it  that 
the  newspapers  don’t  “ignore” 
statements  made  by  candidates 
on  radio  and  television. 

In  a  footnote  to  the  committee 
statement,  Benton  said:  “The 
abdication  of  the  press  to  cover 
candidates’  tv  activities  is,  in  my 
judgment,  a  most  serious  indict¬ 
ment  of  the  press  in  the  1968 
campaign.  Perhaps  a  part  of 
the  explanation  lies  in  the  fact 
that  many  news  editors  are 
trained  to  view  tv  as  a  rival 
medium  rather  than  as  a  major 
source  of  news.” 

He  cited  examples  of  news¬ 


paper  “blackout”  on  the  two 
appearances  that  Richard  M. 
Nixon  made  on  tv  news  (luiz 
shows,  and  a  failure  to  give 
much  coverage  to  President 
Johnson’s  radio  speech  in  sup¬ 
port  of  Hul)ert  H.  Humphrey. 

Two  meml)ers  of  the  commit¬ 
tee  appended  their  objections  to 
the  proposals  relating  to  the 
news  media.  Walter  N.  Thayer, 
president  of  Whitney  Communi¬ 
cations  Inc.,  joined  with  C. 
Wrede  Petersmeyer,  president 
of  Whitney-owned  Corinthian 
Broadcasting  Co.,  in  denouncing 
the  suggestion  that  special  mail¬ 
ing  privileges  enjoyed  by  the 
printed  press  may  give  the  gov¬ 
ernment  the  right  to  insist  on  a 
particular  treatment  of  political 
material. 

This  proposal,  and  one  to  re¬ 
quire  news  media  to  give  candi¬ 
dates  space  to  use  as  they  please, 
would  lx;  “unsound  as  a  matter 
of  public  policy,”  the  Whitney 
executives  protested.  They  also 
raised  a  question  of  legality  in 
these  areas  of  government  regu¬ 
lation. 

In  another  aspect  of  its  for¬ 
mat  for  conducting  elections,  the 
committee  recommends  that  a 
system  of  full  disclosure  of  can¬ 
didates’  and  parties’  use  of  funds 
be  established  so  that  the  elec¬ 
torate  would  look  to  the  news 
media  to  provide  the  reports. 

The  committee  says  that  sum¬ 
maries  of  the  disclosure  state¬ 
ments  filed  by  candidates,  com¬ 
mittees,  and  major  contributors 
should  lx;  available  to  all  news 
media  for  circulation  to  the  gen¬ 
eral  public.  In  addition,  the  full 
reports  should  be  open  to  exami¬ 
nation  at  each  depository,  and 
facilities  should  be  available  for 
ease  in  copying.  The  costs  asso¬ 
ciated  with  administering  the 
system  would  lx;  borne  at  public 
expenses. 

The  basic  recommendation  in 
the  report  supports  the  idea  of 
granting  tax  deduction  incen¬ 
tives  to  the  public  to  build  up 
the  campaign  funds.  Out  of  this 
money  the  government  would 
match  the  parties’  own  fund¬ 
raising.  .All  costs  that  do  not 
Ix'nefit  one  candidate  or  party 
would  lx>  paid  by  the  govern¬ 
ment.  These  would  include  the 
publication  of  campaign  docu¬ 
ments  to  lx»  circulated  to  all 
eligitde  voters. 


.According  to  the  committ»*e’s 
calculations,  the  cost  of  political 
campaigns  has  increased  from 
$140  million  in  1952  to  $250 
million  this  year.  Political  ad¬ 
vertising  through  the  mass 
media — particularly  television — 
accounts  for  a  great  and  grow¬ 
ing  share  of  campaign  costs,  e.x- 
tending  from  the  primaries  to 
the  election,  the  report  noted. 

It  was  estimated  that  $35  mil¬ 
lion  was  spent  on  all  political 
broadcasts  (tv  and  radio)  in 
1964,  four  times  the  amount 
spent  this  way  in  1952.  The 
committee  report  added  the  in¬ 
formation  that  there  were  3,797,- 
783  “spot”  political  announce¬ 
ments  on  tv  stations  in  1966,  an 
“off-year”  elwtion. 

The  committee’s  figures  indi¬ 


cated  that  newspapers  and  mag¬ 
azines  get  expenditures  for  po¬ 
litical  advertising  that  repre¬ 
sent  about  10  percent  of  what 
goes  to  radio  and  television.  The 
broadcasters  received  $20  mil¬ 
lion  in  1962  and  $32  million  in 
1966,  in  estimates  given  by  the 
Federal  Communications  Com¬ 
mission.  Newspapers,  the  com¬ 
mittee  said,  share  more  heavily 
in  the  expenditures  for  state  and 
local  contests. 

Strong  .sales  effort 

.An  examination  of  the  politi¬ 
cal  advertising  linage  in  news¬ 
papers  in  139  cities,  as  measured 
by  Media  Records  for  E&P,  dis¬ 
closed  that  much  of  it  resulted 
from  strong  selling  efforts  by 
newspaper  ad  staffs.  (Tabula¬ 
tion  of  Miscellaneous  political 
linage  appears  on  Pages  10-12 
in  this  issue;  linage  for  Presi¬ 
dential  candidates  and  major 
political  parties  appeared  in  the 
December  21  issue.) 

(E&P  received  reports,  too 
late  for  inclusion  in  the  Decem- 
(Continued  on  page  12) 


Denver  Post  .Answers  Newhouse  Suit 

Denver 

Owners  of  the  majority  stock  of  the  Denver  Post  are  asking 
the  Federal  Court  here  to  order  S.  I.  Newhouse  of  New  York 
to  dispose  of  his  stock  interest  (about  15  percent)  in  the  Denver 
Post  Inc.  in  their  counterclaim  to  Newhouse’s  suit  asking  for 
public  sale  of  stock  owned  by  the  Post  treasury  and  its  employe 
stock  trust.  They  allege  that  Newhouse  is  attempting  to  gain 
a  monopoly  in  the  newspaper  business. 

84.4'  Million  For  Wichita  TV  Station 

Minneapous 

Minneapolis  Star  and  Tribune  Company  is  selling  television 
station  KTVH  at  Wichita,  a  CBS  outlet  which  it  has  owned 
since  1955,  to  WKY  Television  System  Inc.,  a  subsidiary  of  the 
Oklahoma  Publishing  Co.  for  $4.4  million.  S&T  officers  indicated 
some  of  the  proceeds  would  be  used  to  modernize  plants  of  the 
Great  Palls  (Mont.)  Tribune-Leader  and  Rapid  City  (S.D.) 
Jounial. 

Court  .Asked  To  Block  Paper’s  Sale 

Annapolis,  Md. 

Elmer  M.  Jackson  Jr.  has  asked  the  Circuit  Court  here  to 
block  the  sale  of  the  Evening  Capital  by  Talbot  T.  Speer  to 
Philip  Merrill,  a  former  state  department  official,  for  $3.5  million. 
Jackson,  who  is  vicepresident,  editor  and  general  manager  of 
the  Capital,  said  Sjieer  had  agreed  to  sell  the  paper  to  him  for 
$2.5  million.  With  this  understanding,  he  said  he  had  worked 
many  hours  without  remuneration  and  had  persuaded  his  three 
sons  to  work  at  the  paper  at  minimal  salaries. 

Women's  Page  Prizes  .Announced 

Winners  of  the  Penny-Missouri  awards  for  women’s  pages 
were  announced  Christmas  day.  Marian  Christy,  Poston  Globe, 
gets  the  $1,.'>00  prize  for  fashion  reporting  for  the  second  time. 
Other  “firsts”  are:  Bobbi  McAllum,  Seattle  Post-Intelligencer,  for 
reporting;  Betty  Danfield,  The  Paper,  Oshkosh,  Wis.;  Kathryn 
Robinette,  Palm  Reach  (Fla.)  Post  Times;  Marilyn  Garnder, 
Milwaukee  Journal;  Marianne  Scott,  Arlington  Heights  (III.) 
Herald;  James  Johnson,  Wichita  (Kans.)  Eagle  and  Beacon, 
Photography. 
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POLITICAL 

SPAPER  ADVERTISLNG  LINAGE 
OF 

MISCELLANEOUS  PARTIES 


July 

AKRON.  OHIO 

Beacon  Journal-e  . 

4&2 

Beacon  Journal-S  . 

ALBANY.  N.  Y. 

Knickerbocker  News-e  . 

— 

Times-Union-m  . 

378 

Times-Union-$  . 

ALBUQUERQUE.  N.  M. 

Journal-m  . .  . . 

1.432 

Journal-S  . 

3.690 

Tribune-e  . 

1.842 

ATLANTA.  GA. 

Constitution-m  . 

2,274 

Journal-e  . 

2.121 

Journal  A  ConstItutIon>S  .. 

398 

BALTIMORE.  MD. 

New$-American>S  . 

News-American-o  . 

140 

ISO 

Sun-e  . 

ISO 

Sun-S  . 

BANGOR.  ME. 

Newsm  . 

608 

BATON  ROUGE.  LA. 

Advocate-m  . 

11.499 

Advocate-S  . 

2.271 

BINGHAMTON.  N.  Y. 

Press-e  . 

Press-S  . 

— 

Sun-BuHetin-m  . 

BIRMINGHAM.  ALA. 

Post-Herald-m 

280 

News-e  . 

280 

News-S  . 

— 

BOSTON.  MASS. 

Record  America;.-d  . 

880 

Advertiser-S  . 

720 

Globe-e  . 

1.873 

Globe-m  . 

2.188 

Globe-S  . 

844 

Herald  Traveler-m  . 

872 

Herald  Traveler-S  . 

708 

BUFFALO.  N.  Y. 
Courier  Eipress-m 
Courier  Express-S 

News-e  . 

CAMDEN.  N.  J. 

Courier-Po$t-e  . . . 
CHARLOnE,  N.  C. 

News-e  . 

Observer-m  .... 

Observer-S  . 

CHICAGO.  ILL. 

Tribune-m  . 

Tribune-S  . 

Daily  News-e  ... 

Atnerican-e  . 

American-S  . 

Sun-Times-m  .... 


Sun*Time$-S  . 

CINCINNATI.  OHIO 

Enquirer-m  . 

426 

Enquirer-S  . 

— 

Post  t  Times-Star-e  . 

368 

CLEVELAND.  OHIO 

Plain  Dealer-m  . 

864 

Plain  Dealer-S  . 

Press-e  . 

1.552 

COLUMBUS.  OHIO 

Dispatch-e  . . 

.  3.532 

Dispatch-S . 

— 

Citizen-Journal-m  . 

2.156 

DALLAS,  TEXAS 

News-m  .. 

940 

News-S 

— 

Times-Herald-e  . 

IS 

Times-Herald*$  . 

DAYTON.  OHIO 

Journal  Herald*m  . 

1,073 

News-e  .  . 

596 

New$-S  . 

— 

DENVER.  COLO. 

Rocky  Mountain  News-m  .. 

1.340 

Rocky  Mountain  News-S  . 

— 

Post-e  .  . 

2,480 

Post-S  . 

— 

DES  MOINES.  IOWA 

Register-m  . 

l.lOO 

Tribune-e 

1 ,298 

Register-S  .  .  . 

700 

•DTROIT.  MICH. 
Free  Pre$s-m 
Free  Press-S 

News-e  . 

News-S 

DULUTH.  MINN. 


Herald-e  .  . 

254 

News  Tribune-m  . 

254 

News  Tribune-S . 

760 

EL  PASO,  TEXAS 

Times-m  . 

654 

Times-S 

.  .  .  .  — 

Herald  Post-e  . 

414 

ELMIRA  N.  Y. 

Star  Gazette-d  . 

255 

Teleqram-S 

.  .  .  .  - 

ERIE.  PA. 

Times-e  . 

242 

Times-News-S  . 

— 

10 

J 

Sept. 

Oct. 

Nov. 

Total  ^ 

4.841 

64,791 

78.011 

149,873 

2,144 

8.675 

21,054 

31,873  . 

396 

18.815 

12.802 

32,337 

680 

20.235 

12,871 

34,724 

880 

2.316 

6,253 

10,153 

900 

310 

12.113 

22.267 

266 

437 

7,168 

14,423 

900 

452 

15,992 

26,030 

26.649 

14,921 

38,986 

86,361 

29.331 

17,181 

37,225 

90,015 

4,9IS 

2,768 

9.858 

18,386 

4.830 

820 

2,370 

8,020 

3,372 

1.946 

2.044 

8,112 

3.368 

1,978 

4,028 

10,084 

2.840 

2.006 

1,300 

6,586 

5,106 

824 

4,354 

10,284 

1,225 

6.292 

9,245 

17,510 

55.323 

10.320 

13,203 

166,172 

9,576 

814 

4,269 

25,416 

432 

S,78l 

8,134 

15.035 

320 

1,124 

1,976 

3.562 

522 

2.9S3 

4,435 

8.624 

1.414 

3.543 

8.890 

15,697 

3.512 

8,602 

9,169 

25.617 

640 

2,345 

5,540 

8,736 

694 

1,137 

7,012 

9,739 

144 

652 

221 

1,737 

853 

2,232 

7,008 

11,966 

976 

2,188 

5,879 

11,231 

191 

657 

226 

1,918 

716 

1,704 

6,061 

9,373 

26 

1.032 

424 

2,190 

S60 

4,825 

8,317 

14,282 

140 

354 

9,484 

10,120 

524 

10.025 

12,079 

23,476 

2,179 

1.892 

4,266 

8,337 

2.830 

11.662 

11.997 

26.965 

2.826 

10,987 

8.854 

23.304 

142 

4,026 

6.419 

10,587 

2.643 

2,997 

6.311 

12,095 

648 

870 

144 

1,662 

1,444 

4,265 

5.642 

11,499 

1,934 

1.981 

3,518 

7,573 

644 

146 

144 

934 

1,634 

4,064 

2,906 

8,748 

648 

144 

1,350 

2,142 

1.641 

22,041 

36,784 

61.032 

140 

387 

9.149 

9,676 

1,580 

23,908 

37.603 

63,743 

5.2S2 

21,409 

32,974 

60,779 

352 

380 

7.882 

8,614 

1.681 

18.996 

44.878 

67,399 

1.756 

14,347 

22,40S' 

42,186 

282 

1.600 

4,668 

6.832 

1.470 

9,715 

18,605 

32.230 

1,094 

7.779 

19,568 

32.116 

1.684 

528 

2,425 

4.637 

1,090 

17.242 

15.439 

35.535 

1,038 

306 

2,159 

3.518 

428 

7,756 

15,516 

25,125 

599 

9,778 

13,750 

24,925 

876 

2.107 

5,956 

8,939 

1.614 

5,091 

9,047 

17,427 

740 

2,902 

1,320 

4,962 

879 

7,907 

8,939 

20,345 

880 

506 

1,530 

2.916 

1.370 

1.683 

2,508 

6.886 

2,076 

2,007 

1,032 

6,638 

630 

1,456 

4,546 

7,332 

744 

6,120 

9,696 

16,702 

588 

2,186 

2.245 

5,019 

560 

12,673 

10,914 

24,289 

140 

5,123 

5.521 

10,784 

6.016 

12.800 

10.016 

31.536 

6.020 

11,489 

10.061 

30.442 

830 

517 

7.581 

9,688 

494 

2,884 

5,932 

13.284 

136 

860 

9,004 

10.000 

502 

3,427 

6.778 

15.069 

712 

2,492 

2,554 

6,455 

256 

146 

4,379 

4,931 

786 

9,693 

7,938 

18.803 

232 

1,427 

2,833 

4,492 

THIS  IS  A  CONTINUATION  of  fhe  political  advertising  linage  tabula¬ 
tions  from  the  December  21  issue  of  E&P.  The  measurements,  made  by 
Media  Records,  are  for  newspapers  in  139  cities  representing  66%  of  total 
weekday  circulation  and  77%  of  total  Sunday  circulation.  Last  week  the 


EVANSVILLE.  IND. 

Courier-m  . 

Press-e  . 

Courier  t  Press-S  . 

EVERETT.  WASH. 

Herald-e  . 

FORT  LAUDERDALE.  FLA. 

News-e  . 

News-S  . 

News-sat  . 

FORT  WAYNE.  IND. 

Journal  Gaiette-m  . 

Journal  Gaiette-S  . 

News-Sentinel-e  . 

FORT  WORTH.  TEXAS 

Star-Telegram-m  . 

Star-Telagram-e  . 

Star-Telegram-S  . 

Press-e  . 

Press-S  . 

FRESNO.  CALIF. 

Bee-e  . 

Bee-S  . 

GARY.  IND. 

Post-Tribune-a  . 

Post-Tribune-S  . 

GLENS  FALLS.  N.  Y. 

Post  Star-m  . 

GRAND  RAPIDS.  MICH. 

Press-e  . 

Press-S  . 

jrHACKENSACK.  N.  J. 

Record -e  . 

Record  Call-S  . 

HARTFORD.  CONN. 

Courant-m  . 

Courant-S  . 

§Times-e  . 

Times-S  . 

HONOLULU.  HAWAII 

Advertiser-m  . 

Star-Bulletin-e  . 

Star-Bulletin  B  Advertiser-S 
HOUSTON.  TEXAS 

Chronicle-e  . 

Chronicle-S  . 

Po$t-m  . 

Post-S  . 

INDIANAPOLIS.  IND. 

News-e  . 

Star-m  . 

Star-S  . 

JACKSON.  MISS. 

Clarion-Ledger-m  . 

Clarion-Ledger  &  News-S  .. 

News-e  . 

JACKSONVILLE.  FLA. 

Times-Union-m  . 

Times-Union-S  . 

Jcurnai-e  . 

KANSAS  CITY.  MO. 

Times-m  . 

Star-e  . 

Star-S  . 

KNOXVILLE.  TENN. 

Journal-m  . 

News-Sentinel-e 

News-Sentinel-S  . 

LAWRENCE.  MASS. 

Eagle-Tribune-d  . 

LinLE  ROCK.  ARK. 

Arkansas  Gazette-m  . 

Arkansas  Gaiette-S  . 

Arkansas  Democrat-e  . 

Arkansas  Democrat-S  . 

LONG  BEACH.  CALIF. 

Independent-m  . 

Press-Telegram-e  . 

Independent  Press- 

Telegram-S  . 

LONG  ISLAND.  N.  Y. 

Newsday  (Suffolk)-e  . 

Newsday  (Na$sau)-e  . 

LOS  ANGELES.  CALIF. 

Times-m  . 

Times-S  . 

Herald-Examiner-e  . 

Herald-Examiner-S  . 

LOWELL.  MASS. 

Sun-e  . 

Sun-S  . 

LYNN.  MASS. 

Item-e  . 

MANCHESTER.  N.  H. 

Union  Leader-d  . 

News-S  . 

MEMPHIS.  TENN. 

Commercial  Appeal-m  _ 

Commercial  Appeal-S  . 

Press  Scimitar-e  . 

MIAMI.  FLA. 

Herald-m  . 

Herald-S  . 

News-e  . . 


July 

Aug. 

Sept. 

Oct. 

Nov. 

140 

196 

S40 

4,530 

1,161 

140 

200 

1,527 

4,402 

1,145 

— 

60 

— 

582 

225 

570 

1,892 

51,515 

44,448 

48.236 

1,428 

951 

3,297 

13,739 

2,633 

1,092 

6,433 

252 

252 

55 

1,872 

3,169 

140 

2,527 

424 

2.250 

2,276 

112 

— 

126 

2,807 

140 

2,531 

424 

1,719 

1,944 

142 

600 

504 

4.133 

7.088 

140 

600 

513 

3,923 

6,940 

850 

140 

2,692 

146 

2,408 

280 

2,052 

4.433 

— 

— 

140 

330 

1,560 

160 

1,040 

420 

16,054 

19,346 

— 

— 

1,199 

5,606 

17,926 

250 

1,357 

276 

1,327 

1.848 

— 

— 

— 

615 

931 

- 

834 

340 

2,560 

2.342 

3,541 

5.852 

975 

3,418 

9.506 

304 

416 

— 

140 

1.225 

1,740 

2,146 

8,294 

6,509 

— 

— 

690 

1,932 

— 

511 

894 

10.369 

20,789 

60 

— 

364 

9.681 

170 

720 

14  156 

18,008 

— 

— 

60 

358 

8.883 

198 

10,802 

7,607 

37,533 

8.637 

202 

11,041 

7,725 

39.388 

6.222 

1,204 

372 

1,995 

7,879 

284 

3,855 

2.068 

3,224 

4,172 

7,996 

846 

140 

140 

5,268 

2,613 

2,144 

3,489 

3,958 

8,717 

— 

860 

140 

140 

3,188 

142 

738 

1,016 

3,112 

783 

386 

846 

1,994 

2,921 

4,348 

— 

610 

140 

780 

1,067 

670 

538 

2,283 

2,584 

442 

1,356 

1,760 

2,762 

666 

— 

286 

2,667 

2.160 

2,952 

_ 

2,468 

4,055 

7,708 

140 

492 

575 

2,611 

2,269 

— 

2,399 

4,089 

7,919 

372 

1.650 

1.816 

840 

12.864 

829 

899 

1.891 

850 

8.217 

2,352 

1.235 

211 

1,216 

1,803 

8.687 

4.381 

808 

1,558 

7,049 

9,925 

3.481 

810 

1,978 

5.005 

1,006 

180 

148 

786 

1,585 

- 

717 

10,348 

IS.822 

22,168 

47,784 

17,930 

7,970 

75,097 

80,440 

26.606 

9,053 

7,153 

26,074 

39,591 

39,657 

16,479 

7,672 

77,963 

79,972 

24,859 

7,128 

7,697 

26.776 

42,364 

1,050 

510 

616 

16,151 

19,110 

l,07S 

510 

625 

15,967 

17,459 

- 

SI6 

- 

3,105 

7,577 

140 

272 

2,394 

4.634 

— 

136 

276 

2.016 

5.633 

884 

906 

564 

20,024 

14.811 

44 

280 

2,542 

6.145 

4.659 

140 

841 

428 

4,330 

5,222 

— 

282 

140 

— 

142 

2,231 

1,584 

5,751 

2,804 

5,839 

140 

359 

1,479 

— 

2,318 

2.482 

1,399 

12,115 

7,779 

12,091 

3,521 

6,997 

26.091 

16,151 

19.070 

70 

2,562 

12,166 

8,935 

7,253 

25.888 

3.313 

842 

24,576 

68.969 

1.504 

980 

1,670 

10.230 

17,243 

33.669 

904 

706 

6,064 

52,425 

2.570 

443 

3,014 

13,631 

16,456 

546 

368 

3.654 

3,146 

4,567 

2,214 

140 

1,912 

4,374 

17,087 
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MILWAUKEE.  Wise. 

S«ntintl-in  . 

Journal-*  . . 

Journal-S  . 

MINNEAPOLIS,  MINN. 

Tribun*-m  . 

Star*  . 

Tribun*-S  . 

MODESTO.  CALIF. 

B**-*  . 

B**-S  . 

MORRISTOWN.  N.  J. 

Racord-*  . 

MUNCIE.  IND. 

Prats-*  . 

Star-m  . 

Star-S  . 

NASHVILLE,  TENN. 

Bannar-a  . 

T*nn*ssaan-m  . 

T*nn*ss*an-S  . 

NEW  HAVEN.  CONN. 

Journal  Couri*r-m  . 

Ragistar-a  . 

R*gitt*r-S  . 

Raqistar  t  Journal 

Couriar-sat  . 

NEW  ORLEANS,  LA. 

Timai-Picayuna-m  . 

Tim*t-Picayun*-S  . 

Statas  h  Itam-a  . 

NEW  YORK,  N.  Y. 

Tim*s-m  . 

Timas-S  . 

Naws-m  . 

N*wt-S  . 

Post-*  . 

Long  Island  Pratt-a  . 

Long  Island  Pr*ts-S  . 

El  Diario-La  Pransa-m  - 

El  Diario-La  Pr*nsa-S  . 

NEWARK.  N.  J. 

Star  Ladgar-m  . 

Star  L*dg*r-S  . 

Naws-a  . 

Naws-S  . 

NEWBURGH,  N.  Y. 

N*ws-e  . 

NEWPORT  NEWS,  VA. 

Pr*ss-m  . 

Pr*ss-S  . 

Timat-Harald-a  . 

NIAGARA  FALLS.  N.  Y. 

Gaiatta-a  . 

Gaiette-S  . 

NORFOLK.  VA. 

L*dg*r-Star-a  . 

Virginian-Pilot-m  . 

Virginian-Pilot  t  Star-S  . 
NORWALK,  CONN. 

Hour-*  . 

OAKLAND,  CALIF. 

Tribune-a  . 

Tribun*-S  . 

OKLAHOMA  CITY.  OKLA. 

Oklahotnan-m  . 

Oklahoman-S  . 

Timas-a  . 

OMAHA.  NEBR. 

World-Harald-d  . 

World-H*rald-S  . 

ORLANDO.  FLA. 

S*ntin*l-m  . 

S*ntinal-S  . 

Star-*  . 

PALO  ALTO,  CALIF. 

Timas-e  . 

PASADENA.  CALIF. 

Star  News-a  . 

Independent-Star  Naws-S 

Independent-m  . 

PATERSON.  N.  J. 

Call-m  . 


PAWTUCKET.  R.  I. 

Timas-a  . 

PEORIA.  ILL. 

Journal  Star-e  . 

Journal  Star-S  . 

PHILADELPHIA,  PA. 

Bullatin-e  . 

Bull*tin-S  . 

Inquir*r-m  . 

Inquirar-S  . 

News-e  . 

PHOENIX,  ARIZONA 

R*public-m  . 

Rapublic-S  . 

Gazatte-e  . 

PinSBURGH,  PA. 
Post-Gazette  t 
Sun-Telegraph-m  .. 

•Prats-e  . 

Pr*st-S  . 

PLAINFIELD.  N.  J. 

Courier  Naws-a  ... 
PONTIAC.  MICH. 

Press-*  . 

PORTLAND.  OREGON 

Or*gonian-m  . 

Or*gonian-S  . 

Oregon  Journal-*  . 
PROVIDENCE.  R.  I. 

Bulletin-*  . 

Journal-m  . 

Journal-S  . 


July 


2.5fS 

2,5W 


AiS 

255 


140 

I4« 


i.ilS 

4,75? 

5?l 

158 

165 


1,513 

?27 

1,483 


548 


580 

105 


548 

140 

140 


8.835 

13.73? 

7.300 

l?5 

2,740 

285 

5.880 

1.250 

5.834 

174 

158 

315 

315 


1.000 

232 

140 

345 

340 

730 

55 

50 

352 

355 

170 

?.750 

2.738 

1,782 

1.505 

2.384 


Aug. 

Sept. 

Oct. 

Nov. 

Total 

140 

5,2?2 

17.811 

19,198 

43,441 

140 

5,180 

18.473 

13,731 

38.524 

1,700 

4,415 

13,918 

20,034 

140 

4,18? 

9,450 

4,998 

21,383 

140 

5,080 

14,879 

9,038 

32,735 

1,532 

1,503 

8,721 

11,955 

158 

528 

5,244 

12.448 

I9.9S3 

— 

1,377 

9,391 

11,023 

— 

1,855 

8,59? 

9.394 

19.948 

_ 

700 

1,94? 

959 

3,758 

125 

700 

1,745 

255 

2,973 

144 

338 

918 

1,400 

122 

522 

558 

5.133 

13,950 

1.541 

518 

555 

5,958 

13,442 

140 

3?3 

1,007 

2,131 

305 

10,513 

14,515 

25,502 

_ 

310 

9,405 

7,144 

17,025 

— 

140 

1,228 

9,359 

10,737 

— 

— 

1,594 

3,572 

5,155 

8.715 

3,554 

42,495 

20,095 

75,585 

2.274 

245 

7,514 

5.411 

I7.3n 

8.550 

3,5?4 

40,455 

22.019 

75,321 

145 

1.850 

8.531 

5.505 

17,142 

174 

150 

1,059 

1,06? 

3,030 

514 

418 

4,714 

8.585 

14.431 

208 

870 

3,352 

4,430 

_ 

1,585 

2.583 

4.40? 

9,258 

455 

552 

5,890 

9,157 

15,181 

_ 

525 

1,050 

1.585 

_ 

_ 

10,092 

484 

10.575 

— 

— 

1,000 

1,058 

2,058 

1,781 

4,085 

4,328 

I0,I9S 

_ 

2,730 

1.854 

4,594 

_ 

1.??? 

5,782 

4.400 

13,181 

— 

450 

2,025 

2,485 

2.243 

5.248 

25,237 

23.422 

57,598 

84 

7?0 

15.141 

28.530 

44,785 

140 

7,412 

13,353 

20.915 

84 

814 

15,559 

20,425 

37,133 

425 

280 

7,720 

473 

8,899 

140 

142 

1,179 

— 

1,451 

74 

1.355 

9,547 

18,131 

37,954 

_ 

3,103 

11,070 

33,159 

51,081 

— 

140 

1,455 

5,598 

14,504 

148 

2,552 

43,253 

32,725 

78.884 

I.IIO 

4,087 

7,514 

20,291 

35,742 

— 

1,524 

7,528 

9.437 

11.57? 

8,827 

9,15? 

12.281 

48.825 

3.045 

1,204 

5,482 

12,120 

23.102 

10.877 

?,533 

10,795 

10.824 

48.954 

258 

428 

10,813 

21,317 

32,990 

140 

932 

4.592 

5.932 

54 

3,75? 

14,715 

10.055 

28,92? 

?8 

1,08? 

4,448 

27,395 

33,030 

50 

3.522 

9,721 

5,580 

20,29? 

820 

318 

17,810 

21.177 

40,125 

_ 

_ 

3.015 

9,808 

12.824 

_ 

558 

4,589 

5.257 

— 

— 

2,520 

9,048 

11.558 

- 

1,795 

5,571 

4,031 

12.398 

145 

7,143 

22,595 

27,824 

58.041 

150 

428 

2.295 

8,083 

11,097 

— 

1,122 

2,058 

3,190 

140 

424 

1,970 

1,294 

4,174 

_ 

140 

140 

1,010 

1,290 

140 

425 

1.320 

2,150 

4,375 

_ 

140 

140 

2.351 

2,541 

140 

290 

280 

140 

1,580 

1.350 

5.515 

15,070 

22,538 

45,530 

338 

5.785 

1,702 

7,815 

15,541 

1,222 

7,72? 

15.550 

22,077 

45,548 

145 

92? 

1,912 

2.835 

5.175 

330 

932 

2,553 

2,458 

5,73? 

290 

144 

2,058 

2,492 

- 

500 

13,931 

23,00? 

37,510 

17,475 

855 

7,521 

22,515 

58.218 

1,822 

1,784 

13.587 

13,525 

30,91? 

280 

_ 

1,827 

5.395 

10,241 

1,820 

1,915 

17,819 

14.835 

35,390 

5,084 

11,901 

45.230 

53,553 

127.550 

4,7?4 

11,445 

49,317 

74,558 

141,822 

1,420 

5,594 

25,785 

51,292 

88.475 

July 

QUINCY,  MASS. 

Patriot  Ladgar-a  . 

1,480 

READING.  PA. 

Eagla-a  . 

140 

Eagl*-S  . 

RIVERSIDE.  CALIF. 

Entarprisa-m  . 

541 

Press- Ent*rpris*-S  . 

ROANOKE.  VA. 

Tim*t-m  . 

513 

Timat-S  . 

504 

World-Nawt-a  . 

511 

ROCHESTER.  N.  Y. 

Democrat  t  Chronicl*-m  .. 

88 

Democrat  H  Chronicl*-S  .. 

Timts  Union*#  . 

478 

ROCKFORD.  ILL. 

Star-m  . 

Star-S  . 

SACRAMENTO.  CALIF. 

Baa-a  . 

5,037 

B**-S  . 

285 

Union-m  . 

3.477 

Union-S  . 

1.882 

ST.  LOUIS.  MO. 

Glob-D*mocrat-m  . 

I.I4I 

Globa-Damocrat-Waakand  . 

— e 

Post-Dispatch-a  . 

1,405 

Post-Dispatch-S  . 

no 

ST.  PAUL.  MINN. 

Pioneer  Pr*st-m  . 

I.53S 

Pioneer  Pr*ts-S  . 

500 

Dispatch-*  . 

I.5II 

ST.  PETERSBURG.  FLA. 

Ind*p*nd*nt-e  . 

371 

Tim#s-m  . 

425 

Tim*s-S  . 

SALT  LAKE  CITY.  UTAH 

Tribun*-m  . 

743 

Tribun#*$  . 

— 

Deseret  Naws-a  . 

748 

SAN  ANTONIO.  TEXAS 

E>press-m  . 

450 

Eiprass-N*ws-S  . 

Expr*ss-N*ws-sat  . 

Naws-a  . 

452 

Light-*  . 

140 

Light-S  . 

— 

Light-sat  . 

— 

SAN  BERNARDINO.  CALIF. 

Sun-m  . 

— 

Sun«T#ltgram*S  . 

— 

SAN  DIEGO.  CALIF. 

Union-m  . 

144 

Union-S  . 

— 

Tribune-#  . 

140 

•SAN  FRANCISCO.  CALIF. 

Chronicl*-m  . 

350 

Eiaminar-a  . 

505 

Examiner  t  Chronicl*-S  _ 

SAN  JOSE.  CALIF. 

M*rcury-m  . 

—a 

Naws-e  . 

.  — 

Mercury-N*ws-S  . 

— 

SAN  RAFAEL.  CALIF. 

Indapandant-Journal-a  _ 

280 

SANTA  ANA.  CALIF. 

Registar-e  . 

387 

Register-S 

25 

SCHENECTADY.  N.  Y. 

Gaz*tt*-m  . 

IS 

Union-Star-a  . 

17 

SEAnLE,  WASH. 

Post-lnt*llig*ncer-m  . 

— 

Post-lntallig*ncer-S  . 

— 

Times-a  . 

130 

Times-S  . 

510 

SHREVEPORT.  LA. 

Journal-*  . 

.  5,557 

Times- m  . 

.  3.814 

Times-S  . 

5,055 

SOUTH  BEND.  IND. 

Tribuna-a  . 

3.242 

Tribune-S  . 

1,220 

SPOKANE.  WASH. 

Spokesman-R*vi*w-m  . 

140 

Spok*sman-Ravirw-S  . 

— 

Chronicle-#  . 

— 

STOCKTON.  CALIF. 

Record-*  . 

— 

SYRACUSE.  N.  Y. 

Herald  Journal-*  . 

Herald  Am*rican-S  . 

Post-Standard-m  . 

.  - 

TACOMA.  WASH. 

News  Tribune-*  . 

542 

News  Tribune-S  . 

—a 

TAMPA,  FLA. 

Tribune-m  . 

1.188 

Tribune-S  . 

708 

Times-#  . 

.  1,179 

TOLEDO.  OHIO 

Tim*s-m  . 

593 

Blada-a  . 

593 

Blad*-S  . 

—a 

TRENTON.  N.  J. 

Times-*  . 

— 

Timas  Adv*rtis*r-S  . 

— 

Trentonian-m  . 

..  - 

TRI-CITY.  N.  J. 

Jersey  City  Jersey  Journal- 

.*  50 

Union  City  Hudson 

Dispatch-m  . 

— 

TROY.  N.  Y. 

R*cord-m  . 

..  — 

(Continued 


Aug. 

Sapt. 

Oct. 

Nov. 

Total 

1.324 

10.715 

23.817 

40,317 

77,553 

138 

274 

10.187 

12,459 

23.208 

102 

— 

4.835 

5,887 

10.824 

1,703 

7,594 

20,020 

40.245 

70.303 

— 

915 

747 

9,585 

11.249 

158 

459 

8.134 

4,584 

13,858 

198 

1,212 

4.112 

8,531 

14,557 

158 

535 

8,757 

4,812 

14.783 

553 

714 

5.705 

5.375 

13,537 

148 

282 

1,252 

1.555 

3,338 

554 

958 

5,279 

8.577 

15,955 

_ 

312 

1,420 

1.841 

3,573 

— 

— 

142 

2.744 

2.885 

3,524 

1,217 

8.537 

28,185 

47,701 

140 

1.938 

7,583 

10.045 

594 

1,88? 

5.522 

12,227 

23,909 

— 

145 

1,591 

7,308 

10.927 

2,255 

575 

1,334 

7,883 

13,190 

145 

140 

2,545 

2.932 

1,054 

542 

4,380 

5.951 

13.343 

1,332 

140 

315 

535 

2,434 

1,200 

9.752 

11,555 

25.719 

49,772 

980 

4,775 

10.304 

15,550 

1,554 

10.041 

13.593 

21.315 

48,325 

371 

894 

5,200 

1.558 

9,404 

411 

873 

5,355 

1.972 

10,047 

52 

2.005 

2,433 

3.558 

8,059 

525 

7,230 

29,332 

40.847 

78,577 

448 

355 

15,251 

19,052 

35,117 

522 

5,997 

33,992 

43.732 

85.991 

1,300 

422 

1,171 

5,233 

8.575 

28 

252 

1,588 

1,755 

3.534 

155 

_ 

185 

335 

587 

1,295 

285 

1,503 

2,229 

5.755 

1,200 

420 

1,405 

3.157 

5.332 

140 

1,540 

1.984 

3.554 

— 

— 

— 

55 

55 

172 

497 

9.989 

29,227 

39,885 

28 

98 

3.215 

7,557 

10.899 

_ 

1.841 

15.854 

15.059 

33.898 

_ 

140 

3.543 

4.310 

8.093 

— 

1,574 

20.150 

18.787 

40,751 

_ 

1.934 

3,533 

13,924 

19,841 

_ 

1.932 

3,858 

13.423 

19,719 

15 

140 

1,034 

1.380 

2,559 

1,433 

282 

23,198 

34.543 

59,555 

1,433 

288 

23,351 

35,391 

51.453 

144 

1,235 

18,198 

19.577 

- 

350 

18,459 

25,170 

44.259 

118 

5.157 

14,952 

15.104 

35.728 

— 

55 

2,789 

2,870 

578 

284 

5,895 

5,984 

12,757 

550 

284 

1,472 

3.550 

5.883 

250 

11,295 

34,544 

24,528 

70.717 

2,009 

3,195 

15.057 

21.271 

_ 

11,005 

30,147 

32.184 

73,457 

— 

3.343 

5,200 

14,244 

24,297 

35,500 

14,317 

3,521 

3.537 

53,532 

35,035 

13,091 

3,259 

4.185 

59,385 

12,771 

4.957 

1,375 

705 

24,855 

_ 

2.105 

5,930 

7,372 

19,550 

— 

285 

321 

1.505 

3.433 

150 

5.123 

28,798 

22.381 

57,592 

_ 

2,744 

3,555 

14.793 

21,093 

140 

9.295 

28,550 

27.412 

55.398 

1,375 

1,252 

17,734 

27,554 

47.925 

755 

432 

2,733 

5,741 

10.552 

148 

274 

318 

1,132 

1,872 

285 

500 

2,777 

8.253 

11,825 

4,298 

34,571 

40,514 

37.982 

118.207 

448 

10,750 

4,955 

22,017 

38.181 

124 

2,080 

22,397 

14,425 

40,214 

17 

210 

20,520 

3,574 

25,029 

122 

2,100 

15,500 

11,714 

31,515 

258 

285 

22,413 

28.578 

52,226 

1,092 

520 

21,754 

2S.732 

49.801 

— 

145 

15,113 

15.495 

30,754 

1,758 

2,000 

11,097 

5,947 

20,812 

— 

750 

12,457 

8,235 

21.453 

1,470 

3,720 

14,335 

14,545 

34,170 

- 

1,755 

4,720 

7,597 

14,243 

- 

1.748 

5,095 

7.917 

14.750 

500 

902 

5,355 

11.880 

18.738 

on  the  next  page) 
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July 

Aug. 

Sept. 

Oct. 

Nov. 

Tot«l 

TULSA.  OKLA 

Tribune-*  . 

888 

2.943 

11.345 

12.810 

17,640 

45,626 

World-iti  . 

84S 

2.986 

11,321 

12,544 

17,826 

45.522 

World-S 

127 

1.400 

6,341 

12,908 

20,776 

UTICA.  N.  Y. 

Obi*rv*r  Oitpatch-* 

_ 

426 

412 

8,331 

5.866 

15,035 

Obi*rv*r  Di>p*tck-S 

— 

140 

140 

377 

1,725 

2,382 

Fr*jt-ni  . 

I.S60 

566 

409 

7,412 

7,400 

17,347 

WASHINGTON.  D.  C. 

•N*w»-* . 

— 

— 

538 

282 

2,114 

2,934 

•Po$t^n . 

205 

278 

1,107 

3,373 

4,963 

Post-m  . 

154 

305 

282 

2,540 

3,281 

•Star-*  . 

_ 

151 

284 

620 

3,501 

4,556 

St*r-S . 

16 

555 

284 

3,032 

3,887 

WATERBURY.  CONN. 

Atnarican-*  . 

425 

280 

12,835 

16,499 

30,039 

R*public*n-S  . . 

— 

— 

— 

833 

6,288 

7,121 

WATERLOO.  IOWA 

Courier-* . 

140 

504 

904 

4,186 

1,696 

7,430 

Couriar-S . 

142 

1,894 

3,239 

5,275 

WEST  PALM  BEACH.  FLA 

Post.in 

1.532 

286 

2,925 

1,124 

3,841 

8,708 

Timaf-a  . .  . 

1.532 

284 

1.508 

696 

3,661 

7,681 

Post  Tim*s-S  ... 

140 

156 

226 

1,111 

1,633 

WESTCHESTER- ROCKLAND  GROUP,  N. 
Mamaronack  Timas-a  .  — 

Y. 

590 

290 

11.623 

18,972 

31,475 

Mt.  Varnon  Argus-a  . 

669 

280 

13.262 

15,494 

29,705 

Naw  Rochall*  Standard 

Star-*  . 

584 

1,992 

14,405 

14,380 

31,361 

Ossining  Cttiian  Ragistar-a 

— 

617 

623 

21,419 

19,338 

41,997 

Paakskill  Star-e  . 

140 

636 

542 

13,260 

11,457 

26,035 

Port  Chestar  Itam-a  . 

578 

610 

9,707 

10,793 

21,688 

Tarrytown  Nawt-a  . 

Yonkars  Herald  Statesman-* 

578 

532 

13,114 

13,017 

27,241 

... 

594 

632 

15,682 

16,192 

33,100 

Whit*  Plains  Rapertar 

Dispatch-*  . 

2.500 

578 

618 

18,354 

13,683 

35,733 

Rockland  Journal  News-e  .. 

3.n4 

598 

432 

27.014 

22,907 

54,675 

WICHITA  KANSAS 

Eagla-m  . 

1.918 

1,939 

306 

2,878 

4,230 

11,271 

|B**cen-e 

1,458 

585 

306 

4,755 

3,580 

10,684 

Eagle  t  B*acon-S  . 

4.’443 

829 

699 

5.799 

2.054 

13.824 

-LWlLLOUGHBY.  OHIO 

News  Haratd-a  . 

864 

18.969 

21.433 

41.266 

WORCESTER.  MASS. 

T*l*gram-S  . 

140 

2,357 

12.854 

2,481 

6.350 

24,182 

Telagram-m  . 

4,865 

4,282 

30.821 

2,377 

15,013 

57,358 

Gax*tte-e  . 

4.910 

4.960 

33.859 

9.378 

11.882 

64.989 

YOUNGSTOWN.  OHIO 

Vindicator-e  . 

574 

144 

1,237 

34,808 

35,445 

72,208 

Vindicator-S  . 

— 

2,735 

9,468 

17,979 

30,182 

TOTAL  LINAGE  . 

502,682 

530.920 

973,903 

3,022,672 

4,197.332 

9,227,509 

‘STRIKE  NOTES:  Th«  following  nowipapon  did  not  publish  dut  to  strike  conditions: 
Detroit  Free  Press  January  I  through  August  f.  News  January  I  through  August  8. 
Pittsburgh  Press  Evening  July  6. 

San  Francisco  Chronicle  Morning  January  (  through  February  27.  Examiner  Evening 
and  Examiner  t  Chronicle  Sunday  January  5  through  February  27. 

Washington  News  Evening  July  25  and  26.  Post  Morning  July  26  and  27.  Star 
Evening  July  2S  through  July  27. 

#  Hackensack  Record  Call  Sunday  first  publication  September  29.  Record  Evening 
published  five  days  a  week  only  affective  October  5. 
f  Hartford  Times  Sunday  first  publication  September  IS.  Times  Evening  published 
five  days  a  week  only  effective  September  14. 
f  Wichita  Beacon  Evening  published  5  days  a  week  only  effective  July  13. 

—  Willoughby  News  Herald  measured  by  Madia  Records  effective  August  I. 


Political  ads 

(Continutd  from  page  9) 

ber  21  issue,  from  the  Baton 
Rouge  (La.)  State-Times  and 
Advcate,  the  Mimni  Herald  and 
Miami  Seu’s,  the  Arkansas  Ga¬ 
zette,  and  the  St.  Louis  Globe- 
Democrat. 

Charles  C.  Garvey,  business 
manager,  said  the  Baton  Rouge 
newspaper  had  a  co-ordinated 
display  and  classified  sales  pro¬ 
gram  going  for  them  which  re¬ 
sulted  in  doubling  political  lin¬ 
age  over  what  was  run  in  the 
1964  Presidential  campaign. 

Describing  the  procedure,  Gar¬ 
vey  said  that  a  letter  signed  by 
James  E.  Wilcombe,  advertising 
manager,  was  mailed  to  all  qual¬ 
ified  candidates  as  soon  as  the 
clerk  of  court  released  the 
names. 

The  letter  congratulated  the 
candidate  and  informed  him  that 
display  ad  department  was  ready 
to  be  of  service.  Enclosed  in  the 
same  mailing  was  a  copy  of  the 
deadline -schedule  and  a  list  of 
state  and  federal  laws  govern¬ 
ing  political  advertising  as  well 
as  policies  of  the  newspapers. 
Another  sheet  showed  graphic¬ 
ally  three  different  ad  sizes  and 


what  each  would  cost.  The  news¬ 
paper  also  notified  25  local  ad¬ 
vertising  agencies  of  deadlines, 
engraving  costs,  and  schedules. 

After  the  first  primary  was 
over,  a  second  letter  similar  to 
the  first  was  mailed  to  the  suc¬ 
cessful  nominees. 

On  the  classified  side,  J.  Hin¬ 
son  Robertson,  CAM,  made  a 
mailing  to  all  75  candidates  run¬ 
ning  in  the  Primary’  Election 
which  informed  them  of  a  spe¬ 
cial  directory  classification,  en¬ 
titled,  “Political  Candidates.” 
The  letter  was  sent  two  weeks 
liefore  the  classification  was  to 
start. 

A  sample  of  what  the  classi¬ 
fication  looked  like  was  enclosed 
with  rates  information.  The  let¬ 
ter  told  the  candidate  that  these 
classified  ads  should  not  replace 
regular  display  ads. 

At  the  Miami  Herald  and 
Xews,  Dick  Foltz,  advertising 
manager,  said  promotions  in¬ 
cluded  a  mailing  of  letter  to 
candidates  informing  them  of 
special  sections  which  would  be 
published  October  29  in  the  Her¬ 
ald  and  November  1  in  the  News. 

Also  enclosed  in  this  mailing 
was  the  Bureau  of  Advertising’s 
"25  Winning  Ideas”  booklet.  The 


mailing,  which  totaled  about  8(1 
pieces,  went  to  all  candidates  in 
Florida  who  were  entitled  to  the 
retail  rate  as  well  as  to  agencies 
and  public  relations  firms. 

AV)out  a  week  later,  the  same 
list  received  a  two-page  memo¬ 
randum  on  political  policy  and 
rates. 

Foltz  said  the  mailings  sup¬ 
plemented  the  personal  sales  ef- 
fors  of  eight  persons. 

Credit  to  ncKsrtMtin 

.At  the  .Arkansas  Gazette, 
Louis  S.  Munos  said  he  could  not 
attribute  their  linage  success  to 
any  particular  sales  effort  on  the 
part  of  the  advertising  depart¬ 
ment. 

Munos,  instead,  gives  the 
credit  to  the  news  department. 
“Newswise,”  he  explained,  “our 
editor  and  publisher  have  al¬ 
ways  made  every  effort  to  pre¬ 
sent  the  news  in  keeping  with 
‘the  highest  honesty.  These  news 
and  editorial  l)enefit.s  have 
, watershed  their  benefits  in  the 
form  of  advertising  space  which 
every  candidate  for  any  office 
feels  they  must  have  to  present 
their  story’  Ijefore  the  voters  of 
Arkansas.” 

Munos  feels  that  another  rea¬ 
son  is  that  the  “fad  of  television 
spots  started  fading  in  the  po¬ 
litical  campaigns  two  years  ago 
when  actually  we  enjoyed  even 
higher  linage  than  we  did  this 
year.” 

The  only  promotional  adver¬ 
tising  made  by  the  Gazette  is  a 
single  sheet  handbill  to  all  can¬ 
didates  and  agencies.  On  one 
side  the  advertising  policies 
(rates,  commission,  payment, 
etc.)  are  explained.  On  the  re¬ 
verse  side  is  a  form  that  must 
be  filled  out  for  placement  of 
advertising.  This  is  required 
since  the  Gazette  will  not  accept 
political  ads  that  do  not  identify 
the  party'  or  candidate  in  whose 
interest  the  ads  are  being  pub¬ 
lished. 

On  the  other  side,  Ben  Magdo- 
vltz,  advertising  director  of  the 
St.  Louis  Globe-Democrat,  said 
he  believes  that  the  very  nature 
of  the  newspapers — “bringing 
all  of  the  news  and  opinion  alK>ut 
candidates  as  a  matter  of  their 
fundamental  ser\’ice  to  the 
reader” — acts  as  a  handicap  in 
the  sale  of  advertising  space. 

“Major  candidates,  particu¬ 
larly  presidential  candidates,”  he 
said,  “get  a  fantastic  amount  of 
coverage  from  the  newspapers 
in  the  production  of  the  basic- 
news  product,  as  contrasted  to 
television  and  radio  where  cov¬ 
erage  is  relatively  minimal.” 

Even  so,  the  Globe-Democrat 
was  one  of  the  linage  leaders. 
Much  of  this  business,  Magdo- 
vitz  said,  was  published  on  the 
Monday  before  election.  “We  did 
this  simply  by  very  strong  sell¬ 
ing  on  local  candidates.” 


iw 


James  W.  Brown  i 

James  W.  Brown  I 
retires  from 
E&P  management 

James  W.  Brown,  vicepres 
dent  and  general  manager  oi 
EDITOR  &  Pl’BLISHER  for  mai; 
years,  this  week  announced  b 
retirement  from  active  partic 
pation  in  the  management  o! 
E&P. 

Mr.  Brown  has  had  emph; 
sema  for  a  long  time  and  k 
doctor’s  orders  he  recentl; 
moved  from  New  York  Cityte" 

C  .ithersburg,  Md.,  where  he  an-. 

I  irs.  Brown  live  at  the  Washing 
Ionian  Towers  Apartments 
9701  Fields  Road.  He  will  k 
67  on  January  1. 

He  joined  the  circulation  de 
partment  of  Editor  &  Publishe- 
in  1925  after  attending  the  Uni¬ 
versity  of  Missouri  School  oi 
Journalism  and  working  in  th* 
circulation  and  advertising  dt- 
partments  of  the  Xew  Yon 
Times,  the  Xew  Y’ork  Graphi' 
and  the  Cleveland  Press. 

Mr.  Brown  later  became  cii  i 
culation  manager  of  E&P,  th«; 
business  manager,  and  in  194ii 
was  named  vicepresident  anci 
publisher.  He  became  president  I 
and  publisher  in  1947. 

In  1948,  Mr.  Brown  left  E4P 
to  become  sales  manager  of  ths 
Chicago  Tribune-New  York 
News  Syndicate.  From  ’51  tej 
’53  he  was  active  in  publisher! 
relations  for  Parade  magazine 
and  returned  to  E&P  in  Septem¬ 
ber  1953  as  assistant  publisher 
and  a  member  of  the  board  ofk 
directors.  He  liecame  genera” 
manager  and  vicepi-esident  in 
1958.  , 

Monthly  edition 

Vancouver,  B.  CL- 

The  Upper  Islander,  weekly  j? 
newspaper,  published  at  Camp-k 
bell  River,  B.C.,  has  coni-|| 
menced  publication  of  a  monthly 
new’spaper  to  serve  Gold  River  || 
and  extreme  Northern  Van-| 
souver  Island  points.  ! 


EDITOR  ec  PUBLISHER  for  December  28,  1968| 

_ i 


1 

c 


(T 

Bi 

th( 

vis 

wi 

pp 

pr 

ad 


ar 

sh 

w< 

to 

of 

ca 

pi 

N 

h( 

t) 

ir 

tl 

a 


P 


u 

it 

g 

tl 

s 

d 

c 


n 

n 

n 

J 

J 

T 

c 

s 

h 

a 

0 

t 

a 


V 

i 

t 

t 

c 

r 

r 

i 

t 

t 

I 

i 

I 

1 


12 


f. 


iph} 

d  0! 
entl; 
ty 
•  an: 
ling 
ent' 
11  1* 

1  df 
ishr 
Un: 
1  oi 
I  th- 
■  dt 
For, 
ipfu- 

cir- 

the 

1941 

anc 

den: 

E4P 
’  tlx 
fort 
I  It 
sher 
ziix 
tem- 
sher 
i  of 
en 
;  in 


Internal  censorship? 

Tv  shows  the  ‘inside’ 
of  network  newscasts 


For  two  hours  Monday  night 
(December  23)  the  Public 
Bioadcast  Laboratory  exposed 
the  inner  workings  of  the  tele¬ 
vision  news  shows  to  its  nation¬ 
wide  audience  and  asked  several 
pertinent  questions: 

Are  the  network  news  pro¬ 
grams  censored  to  please  large 
advertisers? 

Does  the  competitive  spirit 
among  the  producers  of  news 
shows  for  ARC,  CBS  and  NBC 
weaken  their  public  service? 

Can  Congress  enact  any  laws 
to  effect  government  regulation 
of  what  is  shown  on  the  news¬ 
casts? 

At  the  conclusion,  the  PBL 
program’s  narrator,  Robert  Mac- 
Neil,  remarked  ruefully  that  he 
held  some  opinions  about  all  of 
these  areas  of  broadcasting  but 
ironically  he  couldn’t  express 
them  liecause  the  law  that 
authorized  PBL  with  govern¬ 
ment  funds  forbids  its  use  for 
personal  comment. 

MacNeil  is  a  former  NBC 
“name”  newscaster  who  is  now 
working  for  British  Broadcast¬ 
ing  Company.  His  presentation 
gave  the  opportunity  to  each  of 
the  network  news  chiefs  and 
several  of  the  newscasters  to 
deny  there  is  internal  economic 
censorship. 

‘Everylhing  for  money’ 

Interjected  among  their  com¬ 
ments  were  the  charges  by  one 
member  of  the  Federal  Commu¬ 
nications  Commission,  Nicholas 
Johnson,  and  by  one  Senator, 
John  O.  Pastore,  of  Rhode 
Island,  that  the  networks  do 
cater  to  commercial  interests  in 
shaping  the  news  shows.  But 
both  of  these  public  officials 
agreed  there  was  little  that  could 
or  should  be  done  by  legislation 
to  control  news  content  on  the 
air. 

“Money  is  the  source  of  all 
evil  and  there’s  a  lot  of  money 
in  broadcasting,”  declared  Sena¬ 
tor  Pastore,  who  is  chairman  of 
the  Senate  Communications  Sub¬ 
committee,  in  concluding  a  com¬ 
ment  that  the  “keen  competitive¬ 
ness”  of  the  network  new’s  shows 
is  geared  to  “money,  money,  ad¬ 
vertising,  ratings,  money,” 

The  PBL  program  followed 
the  week’s  hearings  in  Washing¬ 
ton  before  the  President’s  Com¬ 
mission  on  the  Cause  and  Pre¬ 
vention  of  Violence.  MacNeil 
made  timely  reference  to  the 
appearances  of  the  network 
presidents  before  that  body  and 


closed  his  presentation  with  this 
inquirj': 

Why  didn’t  the  network  offi¬ 
cials,  particularly  Dr.  Frank 
Stanton  of  CBS,  stand  their 
ground  ahd  refuse  to  answer 
questions  by  an  official  body  per¬ 
taining  to  news  judgments,  so 
they  might  bring  about  a 
Supreme  Court  test  of  the  free¬ 
dom  of  the  press  as  related  to 
news  on  the  public  air  waves? 

The  PBL  cameramen  brought 
into  sharp  focus  on  tv  the  differ¬ 
ences  among  the  networks’  No. 
1  news  voices.  Chet  Huntley  was 
seen  for  only  a  fleeting  glimpse 
at  his  desk  but  his  partner, 
David  Brinkley,  held  forth  on 
the  camera  with  extended  com¬ 
ments  on  the  functions  and  serv¬ 
ices  of  a  newscaster. 

Brinkley  bitingly  dismissed  a 
charge  levelled  against  him  that 
he  colored  commentary  in  a  way 
that  often  made  it  inaccurate. 
The  charge,  made  by  John 
Fischer,  counsel  to  Senator 
Everett  McKinley  Dirksen,  was 
“perfectly  silly,  totally  asinine,” 
Brinkley  asserted. 

The  NBC  star  said  objectivity 
is  impossible  to  a  normal  human 
being.  However,  he  said,  “fair¬ 
ness  is  attainable  and  that’s 
what  we  strive  for — fairness.” 

Brinkley  has  recently  moved 
his  base  from  Washington  to 
New  York  to  work  more  closely 
with  the  Huntley-Brinkley  news 
desk  in  an  effort  to  regain  top 
rank  in  the  ratings  which  has 
been  captured  by  Walter  Cron- 
kite  of  CBS. 

The  NBC  newsroom  was  a 
hub-bub  of  executives  confer¬ 
ring,  speaking  on  telephones  to 
distant  points  to  arrange  for 
coverage  of  some  event,  ex¬ 
changing  off-hand  decisions  on 
news  play  and  making  assigpi- 
ments  for  the  Huntley-Brinkley 
reporters. 

At  one  point  Sander  Vanocur 
offered  the  obsen’ation  that  some 
effort  should  be  made  by  the 
networks  to  be  independent  of 
the  .Associated  Press  and  the 
New  York  Times  in  making  their 
own  news  coverage  decisions. 

MacNeil  complained  that  CBS 
executives  would  not  permit 
PBL  cameras  in  the  CBS  news¬ 
room  but  he  had  access  to  Cron- 
kite  who  puffed  on  a  pipe  and 
spoke  in  measured  terms  about 
the  profession  of  journalism  and 
the  problems  of  presenting  a 
well-rounded  news  report  in  30 
minutes. 


Frank  Reynolds,  the  anchor¬ 
man  of  ABC’s  evening  news 
show,  appeared  to  be  more 
actively  involved  in  its  prepara¬ 
tion  than  Huntley  and  Brinkley 
or  Cronkite  in  theirs. 

.As  to  advertisers’  pressures 
determining  news  values,  .ABC’s 
news  chief,  Elmer  Lower,  the 
only  veteran  newsman  among 
the  three  executives  in  charge 
of  network  news  shows,  said  he 
has  never  felt  such  pressures  in 


his  five  years  at  ABC  hut  that 
doesn’t  mean  the  advertisers 
agree  with  everj'thing  the  news 
people  do.  “They  certainly 
don’t,”  he  said. 

Reuven  Frank,  NBC  News 
president  who  created  the  Hunt¬ 
ley-Brinkley  format,  disposed  of 
the  “pressure”  accusation  with 
the  observation  that  “news 
coverage  generally  happens  too 
fast  for  anything  like  that  to 
take  place.” 


Violence  commission 
told  of  press  faults 


Washington 

The  editor  of  a  newspaper,  a 
television  reporter  and  a  critic 
of  the  news  media  testified  be¬ 
fore  a  Presidential  Commission 
here  that  sensationalized  cover¬ 
age  contributed  to  violence  and 
destroyed  public  confidence  in 
both  printed  and  electronic  jour¬ 
nalism. 

The  three  were: 

Norman  Isaacs,  vicepresident 
and  executive  editor  of  the 
Courier-Journal  and  Louisville 
Times; 

Roliert  MacNeil,  a  former 
NBC  newscaster  now  with  the 
British  Broadcasting  Company; 

Ben  H.  Bagdikian,  who  has 
written  much  in  criticism  of  the 
mass  communications  industry. 

They  were  witnesses  before 
the  National  Commission  on  the 
Causes  and  Prevention  of  vio¬ 
lence. 

Isaacs  was  particularly  caustic 
in  blaming  the  newspapers  for 
what  he  called  a  “credibility 
gap”  created  by  the  news  media 
itself.  It  has  come  to  the  point, 
Isaacs  said,  where  “the  public 
doesn’t  believe  us”  and  this  was 
largely  the  press’s  own  fault. 

Responsible  restraint 

“The  effects  on  the  public  of 
irresponsible  or  sensationalized 
coverage  have  all  contributed  to 
public  unrest,”  Isaacs  said.  He 
added  that  the  communications 
industr>’  is  going  to  “have  to 
accept  the  idea  that  we  need 
responsible  restraint  in  the 
coverage  of  crime  and  violence.” 
Journalism’s  ethical  and  tech¬ 
nical  standards  need  raising,  the 
Louisville  editor  maintained. 

Most  of  the  “old-line”  police 
reporting,  according  to  Isaacs, 
has  been  taken  over  by  “un¬ 
lettered  former  copy  boys  whose 
function  is  to  read  the  police 
blotters,  copy  the  names  and  call 
the  office  where  the  story  is 
rewritten.  They  do  no  original 
reporting,  as  a  rule.” 

What  he  called  “mob  cover¬ 
age”  where  reporters  come  to 
scenes  of  violence  in  gangs. 


“where  there  are  more  reporters 
than  participants”  in  the  dis¬ 
orders  has  to  end,  Isaacs  de¬ 
clared. 

He  declared  that  he  “would 
like  to  see  a  federal  commission 
investigate  the  press.”  He  said 
there  were  a  great  many  news¬ 
papermen  who  shared  his  ideas 
although  they  did  not  say  so 
publicly.  “But  I  can  say  it  be¬ 
cause  of  management  support,” 
he  said. 

MacNeil  sounded  a  kindred 
theme  with  Isaacs  when  he  criti¬ 
cized  tv  coverage  of  the  news. 
Many  Americans,  he  said,  get 
their  tv  news  from  “a  handsome, 
but  empty  headed  character  with 
no  news  training,  pontificating 
off  the  teleprompter  from  a 
script  written  by  someone  else 
on  something  he  knows  nothing 
about.” 

Television  newscasters,  Mac¬ 
Neil  said,  “are  required  to  suc¬ 
ceed  as  entertainers”  by  attract¬ 
ing  a  maximum  audience  to  the 
commercials. 

Isaacs  also  said  that  television 
companies  were  “caught  in  a  ter¬ 
rible  bind”  because  of  their 
necessity  to  increase  their  audi¬ 
ence  ratings,  a  factor  important 
in  attracting  advertising  reve¬ 
nue. 

MacNeil  acknowledged  that 
there  were  commentators  of  abil¬ 
ity  and  wisdom  but  he  declared 
that  “even  the  networks  have 
not  found  the  inclination,  or  the 
money,  to  provide  enough  orig¬ 
inal  reporting  to  qualify  them  as 
news  organizations.” 

The  isolation  of  television 
commentators  from  the  world 
they  are  reporting,  according  to 
MacNeil,  “may  have  been  re¬ 
sponsible  for  the  surprise  some 
of  the  top  commentators  regis¬ 
tered  at  police  behavior  in  Chi¬ 
cago.” 

MacNeil’s  indictment  of  the 
television  industry  was  chal¬ 
lenged  by  Representative  Hale 
Boggs,  of  Louisiana,  a  member 
of  the  Commission.  Boggs  asked 
MacNeil  “why  do  you  think  that 
{Continued  on  page  34) 
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Pennsylvania  papers 
raise  guild  salaries 


Philadelphia 

A  three-year  contract  at  the 
Philadelphia  Inquirer  and  Daily 
S'eu’s  will  raise  key  top  mini- 
munis  by'  $40.75  and  elevate 
classified-advertising  salesmen 
to  parity'  with  reporters  and 
display’  salesmen. 

The  settlement,  which  will 
bring  Guild  members  more  than 
$2  million  in  wage  increases,  will 
produce  a  key'  top  minimum  of 
$225.75  in  the  third  year.  The 
top  for  classified  salesmen  will 
be  raised  $55.25  to  reach  that 
figure  in  March  1971. 

The  package  also  includes 
$3.75  a  week  for  health-and-wel- 
fare  lienefits,  plus  improvements 
in  vacations,  holidays  and  other 
areas. 

The  company’s  pension  con¬ 
tribution  is  automatically  in¬ 
creased  under  a  pension-plan 
that  bases  contributions  on  a 
percentage  on  payroll,  and  bene¬ 
fits,  based  on  salary,  are  like¬ 
wise  increased. 

General  increases  range  from 
$45  for  employes  earning  $216 
and  over  to  $16  for  employes 
earning  up  to  $85. 

The  top  for  reporters  and  dis¬ 
play  salesmen  goes  to  $200 
retroactive  to  September  23,  to 
$213  ne.xt  September  23  and  to 
$225.75  in  September  1970.  The 
top  for  desk  assistants  and 
make-up  men  goes  up  $45,  to 
$261,  and  the  reporter  starting 
minimum  rises  $46.60,  to  $140 
in  March  1971. 

A  reclassification  will  raise 
the  top  minimum  for  photo¬ 
staters  $60.50  over  the  contract 
term,  to  parity  with  inside 
printers  at  $172.75. 

.Among  other  increases  in  top 
minimums  are  $16.50  for  copy 
boys,  to  $96.50;  $17.50  for 

typists,  to  $114;  $18  for  general 
clerks,  to  $118.50;  $20  for  sten¬ 
ographers,  to  $128;  $22.50  for 
telephone  operators,  to  $134; 
$22.50  for  secretaries,  to  $1.38.50, 
and  $25  for  telephone  solicitors, 
to  $149.50. 

.An  increase  of  $1.25  a  week 
in  each  year  of  the  contract  will 
raise  the  company’s  contribution 
to  the  Guild  Health  and  Welfare 
Fund  to  $5.75. 

The  seri’ice  requirement  for  a 
fourth  week’s  vacation  is  re¬ 
duced  from  17  years  to  13,  and 
the  requirement  for  three  weeks 
is  reduced  from  three  years  to 
two.  A  seventh  paid  holiday’,  the 
employe’s  birthday’,  is  added,  and 
employes  required  to  work  on 
three  holidays  with  compen¬ 
sating  time  off  will  receive  an 
eighth  holiday. 

A  new  clause  will  give  em¬ 


ployes  50  percent  of  the  proceeds 
when  their  work  is  syndicated. 

Coverage  under  hazardous- 
assignment  insurance  is  in¬ 
creased  from  $25,000  to  $50,- 
000.  Car  allowances  are  in¬ 
creased  from  10  cents  a  mile  to 
11,  with  daily  guarantee  up  from 
$3  to  $4.50.  Meal  allowances  for 
overtime  work  are  raised  from 
$2.50  to  $3. 

♦  «  * 

37t4-liour  Keck  in  .'N'raiilon 

Scranton,  Pa. 

Increases  of  $33.09  in  key  top 
minimums  and  a  37*/2-hour  week 
hav’e  been  negotiated  in  a  new 
three-year  contract  at  the  Seran- 
ton  Tribune  and  Srrnntonian. 

The  top  minimum  for  re¬ 
porters  will  go  to  $204.57  in 
April  1970,  and  the  top  for  dis¬ 
trict  managers  will  go  to 
$187.90.  The  work  week  will  be 
reduced  from  40  hours  October  1. 

A  reclassification  will  increase 
the  top  minimum  for  librarian 
by  $58.81,  to  parity  with  that 
for  reporters.  Parity  was  also 
gained  for  photo  layout  men  with 
a  $93.10  increase  over  the  con¬ 
tract  term. 

One  year  is  dropped  from  the 
experience  requirement  for  re¬ 
porter  and  district-manager  top 
minimums,  reducing  them  to 
three  years.  Both  minimums  go 
up  $11.03  retroactive  to  Oct.  1, 
1867;  $7.72  retroactive  to  last 
Oct.  1,  $3.31  next  April  1  and 
$7.72  Oct.  1,  1969. 

The  top  for  circulation  book¬ 
keeper-cashiers  is  increased 
$19.87,  to  $112.74,  and  that  for 
circulation  clerks  goes  up  $25.93, 
to  $103.3.5. 

The  flat  minimum  for  city  edi¬ 
tor  is  increa.sed  a  total  of  $38.09, 
to  $229.57,  that  for  telegraph 
editor  is  raised  $36.59,  to 
$224.57,  that  for  other  editors  is 
up  $35.09,  to  $217.07,  and  that 
for  assistant  society  editor  is  up 
$.3.5.09,  to  $214.57. 

The  Guild  obtained  a  checkoff 
for  the  first  time,  and  a  revised 
automation  clause  bars  dismis¬ 
sals  resulting  from  new  proc¬ 
esses  or  equipment. 

*  *  * 

$30  uicreaM'  In  scale 

York,  Pa. 

Wage  increases  of  more  than 
21  percent  will  raise  key  top 
minimums  by  $30  in  a  new 
three-year  contract  at  the  York 
Gazette  &  Daily. 

The  York  Guild  also  negoti¬ 
ated  health-insurance  vacation 
and  other  gains. 

The  top  minimum  for  re¬ 
porters  and  display'  salesmen 


will  go  to  $171.50  with  increases 
of  $7  retroactive  to  last  Janu- 
ai-y  1,  $3  retroactive  to  July  1, 
and  $5  at  the  next  four  six- 
month  intervals. 

The  top  for  wire  editor  will  go 
to  $191.56,  up  $33.56;  that  for 
other  editors  will  go  to  $182.49, 
up  $31.99;  that  for  deskmen  will 
rise  to  $179.14,  up  $31.39,  and 
that  for  copy  boys  will  go  up 
$16.19,  to  $92.44. 

The  publisher’s  contribution  to 
hospitalization  insurance  is  in¬ 
creased  $1  a  month  per  employe, 
raising  it  to  $9.47.  And  employes 
will  have  a  new  option  of  taking 
that  amount  in  cash  instead  of 
insurance. 

The  service  requirement  for  a 
fourth  week’s  vacation  is  re¬ 
duced  from  20  weeks  to  15,  and 
mileage  allowances  are  raised 
one  cent,  to  1 1  cent-s  for  the  first 
200  miles.  The  weekly  car-use 
guarantee  is  raised  from  $2  to 
$2.20. 

2,00()  at  concert 

BE.At'MONT,  Tex. 

More  than  2,000  children  were 
guests  for  the  Beaumont  Sym¬ 
phony  Orchestra’s  1968-69  Youth 
Concert  sponsored  by  tl'e  lieau- 
mont  Journal  and  Enlerprine. 
The  concert  is  especially’  for 
children  from  26  scIkmiIs  in 
Southeast  Texas. 


Worcester  T-G  I 
buys  2  dailies  l 
in  Massachusetts  | 

Worcester,  Mass.  \ 
The  Worcester  Telegram  I  ! 
Gazette  Inc.  has  purchased  the  ( 
Marlboro  (Mass.)  Enter priu,  > 
afternoon  daily  with  6,000  cir-  \ 
culation,  and  the  Hudsn  i 
(Mass.)  Sun,  afternoon  daily  | 
with  3,000  circulation,  for  at  { 
undisclosed  sum.  ' 

The  two  dailies  were  acquire:  ‘i 
through  purchase  of  holdings  of  5 
Mrs,  Grace  Lucier,  widow  of  the  j| 
late  publisher,  Dustin  S.  Lucier  ! 

Robert  E.  Pryor,  Mrs.  Lucier’s  I 
son,  will  continue  as  publisher  I 
of  both  the  Enterprise  and  the  B 
Sun.  He  is  president  of  the  firm.  I 

•  I 

Dwight  ill  state  job  | 

Holyoke,  Mass.*! 
Lt.  Gov'.  Francis  W.  Sargent  5 
who  becomes  Governor  Jan-  * 
nary  20,  has  appointed  Don-  j 
aid  Dwight,  associate  publisher  4 
of  the  Holyoke  Trans^eript,  as  3 
Commissioner  of  .Administration  ^ 
and  Finance.  Previously,  Dwight  j 
served  as  a  Commissioner  of  the  j 
State  Department  of  Public  ' 
Works.  t 


Advertising  Linage  Trends 

Compiled  br  EDITOR  &  PUBLISHER  from  Media  Record! — (52  Cities  Report) 


Classification 

1968 

1967 

Gain/ 

Loss% 

Index 

Retail  (Including 

Dept.  Store) 

November 

185,010,000 

189,503,000 

97.6 

107i 

October 

176,672,000 

170,460,000 

103.6 

109.5 

Year  to  date 

1,709,918,000 

1,710,667,000 

100.0 

107.9 

Department  Store.s 

November 

61, .367,000 

67,924,000 

90.3 

96.7 

October 

56,737,000 

60,365,000 

94.0 

98.9 

Year  to  date 

556,04.3,000 

592,270,000 

93.9 

99.9 

General 

November 

32,535,000 

28,719,000 

113.3 

111.5 

October 

31,710,000 

29,889,000 

106.1 

105.1 

Year  to  date 

271,969,000 

274,901,000 

98.9 

100.0 

Automotive 

November  .... 

13,079,000 

13,867,000 

94.3 

95.1 

October  . 

16,001,000 

12,703,000 

126.0 

104.1 

Year  to  date 

161,631,000 

149,319,000 

108.2 

103.8 

Financial 

November 

6,195,000 

5,302,000 

116.8 

120.6 

October  . 

7,160,000 

6,242,000 

114.7 

121.5 

Year  to  date  . . 

65,729,000 

61,308,000 

107.2 

111.0 

Total  Display 

November 

236,819,000 

237,391,000 

99.8 

107.4 

October 

231,543,000 

219,294,000 

105.6 

108.9 

Year  to  date 

2,209,247,000 

2,196,195,000 

100.6 

106.7 

Classified 

November 

79,044,000 

68,428,000 

115.5 

117.6 

October 

84,127,000 

76,890,000 

109.4 

113.6 

Year  to  date 

855,825,000 

818,353,000 

104.6 

109.7 

Total  Advertising 

November 

315,863,000 

305,819,000 

103.3 

109.8 

October 

315,670,000 

296,184,000 

106.6 

110.1 

Year  to  date 

3,065,072,000 

3,014,548,000 

101.7 

107.4 
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My  City  Editor—  is  a  lady 

By  David  Wilkening 


W.  Palm  Belvch,  Fla. 

A  n^porter  with  16  years  on 
the  Sew  York  Daily  News,  Todd 
Wright  was  “a  little  appalled” 
when  he  joined  the  Palm  Beach 
Times  and  found  he  was  working 
under  a  woman  city  editor. 

He  was  further  chagrined 
when  she  called  him  “Sir.” 

“It  may  have  been  in  defer¬ 
ence  to  my  three-score  years,” 
.says  Todd,  smiling.  “But  she 
would  say  ‘Could  you  find  time  to 
do  this  or  that,  Mr.  Wright,  sir?’ 
Her  temperament  was  a  little 
different  than  that  of  any  other 
city  editor  I’ve  ever  had.” 

That  was  a  little  over  two 
years  ago  and  today  Todd  will 
tell  you  this  about  Mrs.  Anita 
Spearman: 

“I’ll  stack  her  up  against  any 
city  editor.  In  my  opinion,  she’s 
damn  good.” 

The  32-year-old  Mrs.  Spear¬ 
man  is  in  charge  of  a  24,000- 
circulation  afternoon  daily 
which,  when  combined  with  the 
morning  Post — both  papers  are 
printed  at  the  same  West  Palm 
Beach  plant  by  Perry  Publica¬ 
tions — has  a  combined  circula¬ 
tion  of  more  than  80,000. 

A  female  city  editor  of  a 
medium-size  daily,  responsible 
for  as  many  as  50  people  on  the 
staff,  Mrs.  Spearman  is  prob¬ 


ably  three  times  as  rare  as  a 
male  society  editor  w’ho  types 
with  one  finger. 

Mrs.  Spearman  practices  the 
philosophy: 

“I  ignore  the  fact  that  I’m  a 
woman  and  hope  the  staff  does 
not  think  about  it.  There  is  a 
job  to  be  done  and  it  makes  little 
difference  what  sex  or  color 
someone  is  as  long  as  the  job 
is  done.” 

Asked  what  they  think  of  Mrs. 
Spearman,  Post-Times  staff 
members — most  of  them  male — 
keep  referring  to  the  words 
“polite”  and  “coui-teous.”  They 
never  forget  to  add  that  she  is 
also  a  very  competent  city  editor. 
Some  examples: 

“She  has  a  fabulous  memory, 
ev’en  to  phone  numbers.” 

“Anita  has  a  particular 
ability  in  oiganizing  herself  for 
the  job.” 

“She  never  panics  at  deadline 
or  schedule  problems.” 

“Anita  is  good  at  getting  you 
to  do  things  without  ordering 
it.” 

“She  remains  a  lady  and  al¬ 
ways  keeps  her  cool.” 

And  Roliert  H.  Kirkpatrick, 
editor  of  the  Post-Times,  puts 
it  this  way: 

“The  best  appraisal  I  can  give, 
and  the  liest  thing  I  can  say,  is 


that  Anita  has  taken  over  the 
job  and  been  a  real  pro  at  it.” 

Born  in  Gaffney,  S.  C.,  she 
was  editor  of  the  school  paper, 
the  Indian  Post,  and  voted  most 
likely  to  succeed  by  her  senior 
class.  After  Winthrop  College 
(magna  cum  laude)  and  sum¬ 
mers  with  the  Gaffney  Ledger  (a 
tri-weekly  in  South  Carolina), 
she  earn^  a  master’s  degree  in 
journalism  at  Northwestern 
University,  then  returned  to 
South  Carolina  to  join  the  re¬ 
porting  staff  of  the  Rock  Hill 
Evening  Herald. 

Unexpectedly  named  city  edi¬ 
tor  after  two  years,  she  was  put 
in  charge  of  6  to  8  reporters — 
most  of  them  men. 

“My  biggest  problem  at  first,” 
she  recalls,  “was  to  work  with 
the  men  in  such  a  way  that  they 
would  take  suggestions  and  ad¬ 
vice  from  me.” 

In  1962,  driving  an  old  car 
loaded  down  with  everything  she 
owned.  Miss  Anita  Jones  came  to 
the  Post-Times  as  a  reporter. 
After  two  years,  she  took  over 
the  City  Hall  beat,  where  she 
was  described  as  a  “superior 
reporter”  by  Kirkpatrick. 

By  1964,  the  “Anita  Jones” 
by-line  had  won  two  awards. 
Judges  of  the  South  Carolina 
{Continued  on  page  40) 


45  students 
in  copy  desk 
job  training 

Princeton,  N.  J. 

Forty-five  college  students 
have  bwn  selected  by  the  News¬ 
paper  Fund  to  participate  in 
the  second  annual  editing  intern 
program.  Each  student  will  re¬ 
ceive  a  $500  scholarship  after 
working  eight  weeks  next  sum¬ 
mer  as  a  copy  editor  for  one  of 
45  participating  newspapers. 

Faculty  advisers  to  student 
publications,  heads  of  college 
news  bureaus  and  journalism  de¬ 
partment  chairmen  nominated 
more  than  80  students  for  the 
internships.  The  selection  was 
made  by  the  Newspaper  Fund 
directors. 

A  three-week  intensive  indoc¬ 
trination  in  June  will  precede 
the  assignment  to  the  news¬ 
papers  where  the  interns  will 
work  the  rest  of  the  summer. 
The  editing  courses  are  placed 
at  Temple  University,  Philadel¬ 
phia;  the  University  of  Nebras¬ 
ka,  Lincoln;  and  the  University 
of  Nevada,  Reno. 

Professor  Edward  Trayes  will 
direct  the  Temple  University 
program ;  Professor  Paul  Swens- 
son  will  assist.  Professor  John 
Botts  will  conduct  the  midwest 
training  program  at  the  Uni¬ 
versity  of  Nebraska;  Professors 
Neale  Copple  and  Jim  Davis  will 
assist.  Professor  Gene  S.  Gilmore 
of  the  University  of  Illinois  Col¬ 
lege  of  Journalism  and  Profes¬ 
sor  Theodore  Conover  of  the 
University  of  Nevada  will  teach 
the  program  in  the  West. 

After  the  intensive  training 
on  campus  the  interns  will  re¬ 
port  to  the  cooperating  news¬ 
papers  where  they  will  be  given 
a  wide  range  of  editing  assign¬ 
ments  under  special  supervision. 
Professors  Botts,  Trayes,  Gil¬ 
more  and  Conover  will  visit  the 
newspapers  to  observe  the  prog¬ 
ress  of  the  interns. 

The  $500  Newspaper  Fund 
scholarship  will  be  awarded  to 
the  interns,  most  of  whom  are 
college  juniors,  after  their  sum¬ 
mer  of  work. 

“The  lack  of  interest  in  editing 
careers  is  something  that  con¬ 
cerns  us  greatly,”  said  William 
F.  Kerby,  president  of  the  Wall 
Street  Journal,  which  under¬ 
writes  the  Newspaper  Fund 
journalism  recruiting  program. 
Paul  Swensson,  former  execu¬ 
tive  director  of  the  Newspaper 
Fund,  said  talented  young  copy 
editors  “will  be  needed  more  and 
more  by  newspapers,  especially 
during  the  1970s.” 


MRS.  ANITA  SPEARMAN,  City  Editor  of  th*  Palm  Beach  Timet 
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For  The  Record 

By  Jerry  ^  alker  Jr. 

RATK  TRKNDS.  A  “confidential”  report  on  Newspajier  Rate 
Differentials  by  the  American  Association  of  Advertising  Agencies 
is  making  the  lounds  of  agency  media  <lepartments  and  about 
400  publishers  who  responded  to  the  rate  intiuiry.  The  hush-up 
attitude  is  hard  to  understand  lH*cause  the  results  indicate  favor¬ 
able  trends  regarding  the  problem  of  dual  late  structui’es.  The 
survey  shows  that  the  average  <lifferential  between  general  an«l 
retail  rates  for  newsjjapers  in  1968  are  5.8%  less  than  what  they 
were  in  1966,  the  last  time  4-A  made  a  survey.  The  report  in¬ 
dicates  that  general  advertisers  paid,  on  the  average,  49.4% 
more  for  advertising  in  weekday  papers  than  retailers  during 
1968,  as  compared  to  55.2%  in  1966.  This  is  as  close  as  the  two 
rates  have  come  to  being  equal  in  2:i  years.  In  1945  there  was  a 
49.8%  spread.  The  high  point  occurred  in  196:5 — 61.7%. 

One  of  the  reasons  attributed  for  the  trend,  Ijesides  the  frequent 
criticisms  from  advertisers  and  agencies  and  the  fear  that  the 
Federal  Trade  Commission  might  take  action,  is  that  publishers 
have  l)een  applying  proportionately  larger  increases  to  retail 
rates  whenever  an  adjustment  has  been  made. 

What  follows  is  the  official  4-A  summary  showing  the  two-year 
change  in  rate  differentials  in  five  circulation  categories.  The 
third  column  is  a  new  listing  which  shows  how  much  less  retail 


is  than  general  when  agency 

commissions 

and  cash  discounts  are 

not  included. 

Retail  under 

Circulation  Category 

1966 

1968 

General 

50,000  to  100,000 

42.7% 

39.4%. 

28.3%> 

100,000  to  250,000 

44.9 

43.7 

30.4 

250,000  to  500,000 

50 

44.4 

30.7 

500,000  to  1,000,000 

64.5 

49.3 

33 

over  1,000,000 

70.6 

62.9 

.38.6 

.■\verage  differential 

55.2 

49.4 

33 

•fir 

it  it 

sri'i*  si.ANT.s:  This  Week 

will  serve 

as  advertising  sales 

representative  for  the  new  Sunday  supplement.  In  Dixieland  Tkift 
IlVcA",  i)ublished  by  the  flinnini/liani  (Ala.)  \eint,  which  blends 
the  editorial  content  of  This  Week  with  local  features  in  one 
magazine.  All  national  roto  advertising  in  the  local  section  of  the 
supplement  will  be  handled  by  This  Week’s  sales  staff,  Clarence 
B.  Hanson  Jr.,  publisher,  said.  This  Week,  which  has  plans  to 
introduce  the  “blend”  idea  in  other  newspapers,  is  waiting  first 
to  .see  what  happens  in  Birmingham.  Hanson  .says  the  response 
has  been  “gratifying”  and  is  meeting  with  enthusiastic  reader 
and  advertising  interest.  The  magazine  was  introduced  October  6. 

Family  Weekly,  now  in  20:5  newspapers  with  6  million  circula¬ 
tion,  is  having  a  fine  year,  according  to  a  report  on  Downe  Com¬ 
munications  Inc.  by  Oppenheimer  &  Co.,  a  Stock  Exchange  firm. 
FW  had  lK*en  a  “loser”  when  Ed  Downe  bought  it  in  January 
1966  from  Cuneo  Press  and  pumped  pages  and  jiages  of  advertis¬ 
ing  (for  his  own  mail  order  houses,  selling  books,  fishing  equip¬ 
ment,  jewelry,  clocks,  camping  equipment,  etc.)  into  it  to  the 
extent  that  gross  ad  revenues  rose  from  $7.6  million  to  $9.3  mil¬ 
lion  and  to  $12  million  this  year.  The  brokerage  house  says  FW 
will  contribute  handsome  earnings  to  the  Downe  complex  with 
80%  of  i-evenues  from  advertising  and  20%  from  circulation  fees 
charged  to  the  publishers  who  distribute  it.  The  secret  of  Downe’s 
success  with  magazines  lies  in  his  discoverj'  that  subscription 
lists  are  a  lot  cheaper  than  mailing  lists  for  merchandising  his 
own  products. 

Ai’thur  “Red”  Motley,  president  of  Parade,  who  announced  he 
was  shaving  his  work  time  back  from  seven  to  six  months  in  1969, 
has  set  a  personal  goal  for  himself.  He  wants  to  re-sign  all  14 
Sunday  papers  that  dropped  Parade  over  the  last  22  years.  He  has 
only  eight  to  go  .  .  .  While  national  advertising  has  been  on  the 
climb.  Target  Marketing,  Parade’s  answer  to  regional  adver¬ 
tising  has  been  declining — down  8%  this  year.  Parade’s  publisher, 
Warren  Reynolds,  interprets  this  as  a  good  sign.  “Our  TM  pro¬ 
gram  has  actually  sensed  as  a  sampler  for  advertisers — they 
came,  they  tried,  they  liked  and  they  went  all  the  way,”  he  said. 
☆  ☆  ☆ 

REP  NOTE:  Edward  T.  Parmellee,  executive  vicepresident  and 
director  of  sales  at  Moloney,  Regan  &  Schmitt  Inc.,  is  joining 
Xewhouse  Newspapers.  Parmellee,  w'ho  was  to  head  up  the  Red 
and  Blue  divisions,  when  The  Branham  Co.  and  MR&S  merge 
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January  1,  will  be  sales  manager  for  Newhouse  Newspapers’  new  | 
“house  rep”  set-up.  f 

☆  *  ☆  I 

LINAGE  ANAYLSis:  The  decline  in  department  store  newspaper  j 
ad  linage,  says  the  Bureau  of  Advertising,  may  reflect  the  sales 
and  profits  problems  of  these  retailers.  A  composite  report  of  15 
department  store  companies  for  the  first  nine  months  of  the  fiscal 
year  shows  that  profits  declined  by  4.8%  from  the  year  before 
despite  an  8%  sales  increase.  By  comparison,  the  Bureau  found  a 
group  of  non-department  store  chains  and  discounters,  whose 
linage  is  climbing,  had  improved  profits  and  sales.  .  .  .  Television  I 
Bureau  of  Advertising  claims  department  stores  are  using  79% 
more  tv  commercials  than  in  1967.  Year  to  date,  weekly  usage  has 
jumped  to  5,579  commercials,  they  say. 

Y:  ☆  ☆ 

MEMOS:  Nielsen  Station  Index  is  proposing  an  automated  time¬ 
buying  system  to  agencies,  station  reps,  and  broadcasters.  Under 
the  system,  agencies  would  transmit  specifications  of  a  spot  tv 
campaign  to  a  Nielsen  data  bank  via  keyboard-equipped  cathode 
ray  tulres,  similar  to  the  electronic  screens  being  u.sed  for  airline 
reservations.  Specifications  would  include  cost-per-thousand,  tar¬ 
geted  audiences,  seasonal  adjustment  factors,  gi'oss  rating  point 
tolerances,  and  bases  for  ranking  availabilities.  .  .  .  Thirty  key 
executives  of  <lepartment  and  specialty  stores,  furniture  and  mass 
mei'chandisers,  and  media  experts  will  discuss  trends  and  success¬ 
ful  techniques  of  newspaper,  tv,  I’adio,  and  direct  mail  advertising 
during  the  17th  annual  Retail  Advertising  Conference  January  11-  ; 
12  in  the  Knickerbocker  Hotel,  Chicago.  That’s  just  a  week  liefore  ! 
the  International  Newspaper  Adv'ertising  Executives  has  its 
“Salute  to  Retailing”  sales  conference.  .  .  .  Print  Advertising  As¬ 
sociation  has  begun  a  newsletter,  edited  by  A.  R.  Venezian,  staff 
l)resident,  who  was  with  McGraw-Hill  for  many’  years,  to  report  > 
what  is  l)eing  done  to  move  print  past  television  and  to  suggest 
ways  it  can  be  done.  i 

☆  *  ☆  [ 
CAMPAIGN  PROOFS:  Financial  Federation  Inc. — holding  comi)any  i 

for  11  California  savings  and  loan  associations; — began  a  six- 
month  all  media  drive,  using  38  daily  and  weekly  newspapers, 
that  makes  head-on  comisarisons  with  Bank  of  America.  Ads, 
prepared  by  The  Bowes  Co.,  explain  the  difference  between  the 
5%  interest  paid  by  banks  and  by  savings  and  loan  as.sociations. 

.  .  .  Dodge’s  third  “White  Hat  Special”  ad  campaign  will  be  the 
largest  in  the  series,  featuring  full-page,  four-color  Sunday  news-  | 
paper  sup))  ads  in  more  than  300  papers.  Local  tie-in  by  dealer  ' 
is  expected  to  be  heavy’  during  the  three-month  campaign  that 
startwl  December  23  in  Life  magazine.  .  .  .  American  Can  Co.  has 
prepared  five  page-size  Hi-Fi  ads  for  holiday-time  promotion  by 
local  food  stores.  For  more  details,  Walter  G.  Dixon,  marketing 
manager  for  publication  inserts,  American  Can  Co.,  708  Third 
Ave.,  N.Y.  10017,  is  the  man  to  contact.  .  .  .  Pharmaco  Inc.  is 
breaking  2-color  ads  in  over  300  markets  in  Thin  IFccA’,  Parade 
and  Family  Weekly. 

F.W.  Woolworth  plans  * 
record  ad  effort  in  ’69 

f. 

F.  W.  Woolworth  Co.  is  planning  a  substantial  increase  in  its 
1969  advertising  program  during  its  90th  anniversary  year.  | 
The  company  .said  the  plans  call  for  a  stepped  up  advertising  * 
effort  in  news))apers  that  will  probably  top  this  year’s  record 
linage  volume. 

It  was  noted  that  in  a  lO-year  jieriod  newspaper  advertising 
has  climbed  from  3,250,000  lines  to  100  million  lines  in  1968. 

Also  being  planned  are  two  major  television  projects,  which 
were  described  by  the  company  as  being  a  one-hour  tv  spec-  , 
tacular  on  NBC  network  May  4  and  a  series  of  spot  commer-  j- 
cials  on  tv  stations  in  40  markets.  f 

Woolworth  executives  said  the  tv  decision  was  a  direct  out- 
growth  of  “highly  successful”  test  programming  carried  out  by  \ 
the  company  in  the  Philadelphia,  Cleveland,  New  York,  Chicago  [- 
and  Denver  areas  this  year.  fc 

The  company’s  advertising  budget  has  been  increased  30%  f 
in  the  past  two  years,  the  company  said.  >’ 

In  addition  to  the  expanded  newspaper  and  tv  campaigns,  5 
Woolworth  is  programming  on  radio  in  192  markets  for  approxi-  j 
mately  40%  increase  over  last  year.  Increased  magazine  adver-  | 
tising  is  scheduled,  including  a  full  page  ad  in  Esquire,  Co-Ed,  3 
American  Girl,  Cosmopolitan,  Ingenue,  and  Mademoiselle.  3 
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Hayward,  Calif. 

A  f  ive-and-a-half  -  m  i  1  e 
Christmas  greeting  containing 
100,000  messages  went  to  the 
service  men  in  Vietnam  this  year 
as  the  result  of  a  promotion  de¬ 
veloped  by  the  Daily  Review 
here. 

Floyd  L.  Sparks,  publisher, 
was  chairman  of  the  “Miles  of 
Messages  to  Vietnam”  program 
with  Ray  Huden,  Jim  Monk  and 
John  Sandoval  as  co-chairmen. 

The  greetings  which  were 
pasted,  written  or  drawn  on  a 
roll  of  29-inch  newsprint  went 
forth  from  senators,  represent¬ 
atives,  governors,  state  and 
local  leaders  as  well  as  the  pub¬ 
lic. 

The  project  started  unfolding 
in  October  with  announcement 
messages  to  political  leaders,  to 
thousands  of  newspapers  and 
hundreds  of  radio  and  television 
stations,  according  to  Monk,  Re¬ 
view  promotion  manager. 

The  newsprint  roll  was  set  up 
on  a  stand  in  front  of  the  Re¬ 
view  plant.  Every  letter,  card, 
telegram  or  photo  received  was 
attached. 

The  kickoff  parade  on  Novem¬ 
ber  16  included  52  units.  Among 
these  were  beauty  queens,  bands, 
marching  groups  and  digni¬ 
taries.  Buddy  Foster,  child  video 
star,  was  grand  marshal.  Four 
television  stations  joined  in  the 
coverage.  Spot  announcements 
by  radio  stations  enlarged  the 
scope  of  coverage. 

Letters  came  form  such  dis¬ 
tant  places  as  Montreal,  Can¬ 
ada;  the  Canal  Zone  and  Japan. 
Among  the  message-writers  were 


Vice  President  Spiro  .\gnew. 
Governors  Reagan  and  Romney 
and  Senators  Murphy  and 
Brooke. 

The  project  concluded  with 
Pearl  Harbor  Day  ceremonies  at 
the  Review  following  a  caval¬ 
cade  to  the  newspaper  plant.  San 
Francisco  area  entertainers 
joined  Sherry  Sutton,  Miss  Daily 
Review,  the  Bob  Hope  Girls  and 
others  in  a  program  in  which 
civic  officials  and  the  com¬ 
manders  of  the  Oakland  Naval 
Hospital,  the  Naval  Supply  Cen¬ 
ter  and  the  National  Guard  par¬ 
ticipated. 

The  Miles  of  Messages  were 
packaged  into  segments  for  air 
shipment  to  the  various  units 
and  hospitals  in  Vietnam. 

• 

All-iiews  station 

Washington 

WTOP  Radio,  affiliated  with 
the  Columbia  Broadcasting  Sys¬ 
tem  and  owned  by  the  Washing¬ 
ton  Post-Newsweek  interests, 
will  change  its  program  to  an 
all  news  and  information  for¬ 
mat  early  in  February,  The 
news  programs  will  be  carried 
seven  days  a  week  and  24  hours 
a  day, 

• 

PR  for  stock  firm 

Thomson  &  McKinnon  has 
named  Gary  A.  Kraut  as  direc¬ 
tor  of  communications,  it  was 
announced  by  William  E.  Fer¬ 
guson,  managing  partner  of  the 
New  York  Stock  Exchange  mem¬ 
ber  firm.  Kraut  will  direct  adver¬ 
tising  for  the  firm. 


Government  loan  proposed 
to  help  press  in  Sweden 


Stockholm 

A  government  commission  has 
proposed  the  creation  of  a  $24 
million  fund  to  stimulate  the 
newspaper  trade,  with  a  view 
to  counteracting  shut-downs  and 
to  increase  competition. 

The  proposal  grew  out  of  the 
commission’s  investigation  of  a 
trend  which  has  seen  financially 
strong  newspapers  become  still 
stronger,  while  the  position  of 
the  weaker  continued  to  de¬ 
teriorate. 

The  commission’s  findings  ad¬ 
vise  long-term  loans,  up  to  20 
years,  to  be  granted  to  news¬ 
papers  with  inadequate  financial 
resources  as  regular  credit  fa¬ 
cilities  are  not  readily  available 
to  newspapers.  The  loans  would 
run  at  normal  interest  rates 
after  the  third  year  and  be 
amortization-free  the  first  five 
years. 

A  scheme  whereby  newspapers 
that  pool  their  distribution  net¬ 
works  will  be  able  to  claim  a 
subsidy  based  on  circulation  was 
also  included  in  the  suggestions. 
It  aims  at  helping  “second” 
papers  to  increase  their  circula¬ 
tion. 

Almost  every  newspaper  in 
the  country  has  commented  edi¬ 
torially  on  the  commission’s  sur¬ 
vey  and  its  suggestions.  The 
opinions  expressed  were  varied. 
Dagens  Nyheter  found  the  rec¬ 


ommendations  sensible.  It  wrote: 
“In  the  long  run  it  is  not 
healthy  to  allow  free  rein  to 
market  forces  in  determining  de¬ 
velopments  within  the  press.  Ex¬ 
perience  confirms  that  competi¬ 
tion  between  newspapers  is 
partly  self-destructive  if  left  to 
itself.  Politically  and  culturally 
it  is  important  for  us  to  retain 
a  wide  range  of  daily  news¬ 
papers.” 

Greater  cooperation 

Svenska  Dagbladet,  whose 
circulation  has  given  rise  to 
recent  concern,  was  more  skep¬ 
tical  of  receiving  financial  as¬ 
sistance  in  writing:  “The  pri¬ 
mary  aim  of  the  inquiry  is  to 
promote  greater  cooperation  be¬ 
tween  newspapers  in  respect  to 
distribution.  This  is  a  matter 
that  the  industry  should  have 
been  able  to  solve  itself  without 
having  a  carrot  dangled  in 
front  of  it  by  the  state. 

Aftonbladet  welcomed  the  pro¬ 
posal  with:  “In  most  cases  finan¬ 
cial  reorganization  is  necessary. 
Once  this  is  done,  it  should  be 
possible  for  many  “second” 
newspapers  to  continue  in  com¬ 
petition  with  the  larger  local 
newspaper.”  It  noted  that 
“second”  papers  were  at  a 
“hopeless  disadvantage”  at  get¬ 
ting  loans  for  marketing  pur¬ 
poses. 
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FLOYD  L.  SPARKS  (right),  publisher,  Hayward  (Calif.)  Daily 
Review,  and  chairman  of  Miles  of  Messages  to  Vietnam,  puts  first 
message  on  a  5*/2  mile  newsprint  roll  with  an  assist  from  Dayton 
Person,  co-chairman. 

Five -mile  card  sent  to  Vietnam 


MILES  OF  MESSAGES  to  Vietnam  go  onto  newsprint  roll  placed 
before  the  plant  of  the  Hayward  Daily  Review.  More  than  100,000 
sent  Christmas  greetings  to  servicemen  as  a  result  of  this  promotion. 


Fol  Center 
issues  guide 
to  new  law 

Columbia,  Mo. 

An  eight-section  “kit  of  tools” 
for  using  the  freedom  of  infor¬ 
mation  law  to  gain  access  to 
federal  government  records  has 
been  published  by  the  Freedom 
of  Information  Center  of  the 
School  of  Journalism,  Uni¬ 
versity  of  Missouri  -  Columbia. 

The  kit  was  developed  after 
more  than  a  year  of  research 
and  experience  with  Section  r)r)2 
of  Title  5  of  the  United  States 
Code.  This  is  the  law  designed 
to  guarantee  public  access  to 
official  federal  records.  It  l)e- 
came  effective  July  4,  1967. 

“The  freedom  of  information 
law  is  a  valuable  insti  ument  of 
democracy  which  can  lie  used  to 
assure  the  public’s  right  to 
know  the  facts  of  government,” 
Dean  Earl  English  of  the 
School  of  Journalism  said.  “But 
the  law  is  worthless  unless  it  is 
used  properly  and  effectively.” 

How  to  Io«'alc  records 

The  kit,  in  a  special  folder 
titled  “How  to  Use  the  Federal 
Public  Records  Law,”  contains 
most  of  the  material  necessary 
for  effective  use  of  the  law.  A 
comprehensive  explanation  on 
using  the  material  is  included. 
The  basic  section  explains:  what 
the  law  is,  how  to  locate  federal 
records,  how  to  ask  for  federal 
records,  how  to  appeal  in  initial 
refusal,  and  how  to  take  a  case 
to  court  if  there  is  a  final  re; 
fusal. 

Under  the  freedom  of  infor¬ 
mation  law,  any  person  is 
granted  the  right  of  access  to 
federal  public  records  except  for 
nine  specific  categories  which 
may  be  withheld.  The  law  per¬ 
mits  any  person  refused  access 
to  file  a  court  suit,  with  the 
burden  of  proof  that  secrecy  is 
necessary  resting  upon  the  fed¬ 
eral  government. 

List  of  regulations 

Other  sections  of  the  how-to- 
do-it  kit  include  a  reprint  of  the 
law  itself,  a  statement  by  the 
President  emphasizing  the  im¬ 
portance  of  the  law  upon  sign¬ 
ing  it,  excerpts  from  the  At¬ 
torney  General’s  Memorandum 
to  government  agencies  explain¬ 
ing  various  provisions  of  the 
law,  and  the  complete  foreword 
to  the  Memorandum.  Also  in¬ 
cluded  are  adist  of  federal  reg¬ 
ulations  implementing  the  law, 
a  partial  list  of  government 
agencies  which  control  public 
records,  and  analysis  of  court 
X8 


actions  during  the  first  year  of 
the  law’s  operation. 

Each  section  of  the  kit  is 
printed  separately,  with  varying 
type  faces,  color  and  paper  to 
permit  ease  of  identification  and 
use.  The  kit  is  priced  at  $5  at 
the  Freedom  of  Information 
Center,  P.  O.  Box  858,  Columbia, 
.Mo.  65201. 

• 

Texas  historical 
marker  is  placed 
at  newsprint  mill 

Lufkin,  Te.xas 

A  state  historical  marker  has 
been  placed  near  the  paper  mill 
which  pioneered  the  production 
of  newsprint  from  southern  pine 
trees  nearly  29  years  ago. 

The  cast  aluminum  marker 
was  located  at  Southland  Paper 
•Milks,  three  miles  east  of  Lufkin 
on  Texas  Highway  103,  through 
the  efforts  of  the  .Angelina 
County  Historical  Survey  Com¬ 
mittee. 

“We  are  very  grateful  for  the 
marker  and  for  the  committee’s 
interest  in  Southland’s  history,” 
said  Southland’s  president,  R. 
W.  Wortham,  Jr. 

The  inscription  on  the  marker 
reads : 

“Southland  Paper  Mills  Inc. 
First  plant  to  turn  southern 
pines  into  newsprint,  the  mill 
here  revolutionzed  the  paper  in- 
du.stry  in  the  southern  United 
States. 

Began  operalions  in  1940 

“Seeking  local  paper  rather 
than  foreign  supplies.  Southland 
was  incorporated  in  1938  and  be¬ 
gan  operations  in  1940.  Its  mills 
made  possible  the  use  of 
southern  pine  (earlier  rejected 
for  newsprint  liecause  of  its 
high  resin  content). 

“In  1942,  additional  facilities 
were  built  to  supply  bleached 
pulp. 

“Success  of  this  pioneer  com¬ 
plex  gave  Texas  an  avenue  for 
aiding  the  world  in  supply  of 
vital  paper.” 

Shortly  after  Southland  lie- 
gan  operations  on  January  17, 
1940,  the  mill  had  250  em¬ 
ployees,  bought  25,000  cords  of 
pulpwood  a  year,  and  placed 
$75,000  in  circulation  in  East 
Texas  in  the  form  of  payrolls, 
pulpwood  purchases  and  other 
supplies. 

Today,  the  Lufkin  mill  has 
1,000  employees,  buys  more  than 
400,000  cords  of  pulpwood  an¬ 
nually,  and  places  nearly  $20 
million  in  circulation  in  East 
Texas. 

Originally,  the  principal  in¬ 
vestors  in  the  mill  were  pub¬ 
lishers  of  newspapers  in  the 
South. 
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By  Roy  H.  Copperud 


None  So  Blind 


A  columnist  in  one  of  my  favorite  newspapers  re¬ 
lated  an  anecdote  not  long  ago  concerning  a  professor 
emeritus  at  one  of  the  most  distinguished  technologi¬ 
cal  schools  in  the  country. 

In  the  process  of  correcting  proofs  for  a  new  col¬ 
lege  textbook,  the  column  related,  this  don  received 
a  letter  from  the  publisher’s  editor  acknowledging  a 
typographical  error  the  author  had  pointed  out.  “The 
editor  expressed  amazement  that  the  error  could  have 
slipped  through  into  the  final  proof,”  said  the  account 
in  the  column,  “and  added,  ‘It  just  proves  that  none 
of  us  are  perfect.’  ” 

The  professor  emeritus  circled  the  are  in  the  sen¬ 
tence  and  returned  the  letter  with  the  marginal  note: 
“How  true!” 

It  seems  to  me  that  the  columnist  might  have  ex¬ 
plained  that  the  professor  evidently  thought  none  of 
us  are  should  have  been  none  of  tie  is,  because  I  dare¬ 
say  most  of  his  readers  missed  the  intended  point.  Tl'e 
fact  is  that  the  professor  happened  to  be  wrong. 

It  was  on  July  30,  1955,  that  I  discussed  in  this 
<lepartment  the  superstition,  endemic  in  newsrooms 
but  apparently  not  unknown  among  professors 
emeritus,  that  none  is  necessarily  singular.  The  truth 
is  that  none  may  be  either  singular  or  plural,  as 
suits  the  writer’s  intention,  but  it  is  more  often 
plural ;  that  is,  it  is  ordinarily  paired  with  are  or  were 
rather  than  is  or  was.  This  is  one  of  the  few  points 
of  usage  on  which  the  authorities  are  unanimous. 

Several  books  on  usage  have  been  published  since 
1955;  the  five  that  take  up  the  subject  concur  in  the 
view  I  have  just  given.  So  do  the  two  new  unabridged 
dictionaries.  Random  House  and  Webster  III.  Nor  is 
this  a  new  development;  the  original  edition  of 
Fowler’s  Modern  English  Usage,  published  in  1926, 
said,  “It  is  a  mistake  to  suppose  that  the  pronoun 
[none}  is  singular  only  and  must  at  all  costs  be  fol¬ 
lowed  by  singular  verbs,  etc.;  the  Oxford  English 
Dictionary  explicitly  states  that  the  plural  construc¬ 
tion  is  commoner.” 


Wayward  Words 


Center  logically  takes  in,  on,  or  wpon  but  about  and 
around  are  in  wide  use.  This  point  is  sometimes  the 
cause  of  fretting  in  newsrooms,  and  so  a  quick  survey 
of  authorities  may  be  instructive.  Bernstein,  Follett, 
and  Fowler  disapprove  of  center  around,  and  Follett 
unkindly  cited  a  center  around  from  the  New  York 
Times.  Mr.  Follett,  incidentally,  also  invoked  Euclid 
in  this  connection. 

Porter  G.  Perrin  says  center  on  is  formal  and 
center  around,  about  is  informal  idiom.  Rudolf  Flesch 
calls  center  around  “a  good  example  of  a  firmly 
established  illogical  idiom.” 

Both  the  new  unabridged  dictionaries.  Random 
House  and  Webster  III,  grive  center  around  (and 
center  about)  as  standard,  and  the  Concise  Oxford 
Dictionary  gives  as  the  definition  of  center  “be  con¬ 
centrated  in,  on,  at,  round,  about.” 
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Sunpapers 
say  carriers 
hurt  sales 


Frontier  newspaperhoy 

By  Jack  ‘Burro’  Crane 

In  ihe  Sun  Cily>YoiinKMown  (Arizona)  Nens-Sun. 


Baltimore 

Route  owners  are  using 
monopolistic  power  over  home 
delivery  ser\’ice  to  impose  exces¬ 
sive  price  increases  on  sub¬ 
scribers  to  the  Sunpapers,  the 
A.  S.  Abell  Company  asserted  in 
papers  filed  this  week  in  a  court 
action. 

Abell  is  the  defendant  in  an 
antitrust  suit  brought  by  106  of 
the  Sunpapers’  carriers,  who 
claim  $20  million  in  damages. 
Answering  the  complaint,  the 
publisher  made  a  counter-claim 
for  treble  damages  and  asked  an 
injunction  be  issued  against 
the  route  owners. 

The  papers  filed  by  Al)ell  at¬ 
torneys  noted  that  the  company 
is  being  affected  by  competition 
from  other  newspapers  and  news 
media,  with  the  result  that  total 
circulation  of  all  daily  news¬ 
papers  in  Baltimore  is  declining. 

The  cross-suit  declared  the 
company  had  been  forced  by  an 
organization  of  carriers  to  agree 
on  wholesale  and  retail  prices 
and  on  other  demands  so  that 
the  freedom  of  its  action  has 
been  subordinated  and  the 
powers  of  the  route  owners 
greatly  augmented. 

Radical  changes  forced 


An  old  editor  friend  of  mine  came  out  to 
our  spread  to  do  a  bit  of  jaw-flopping,  and 
somewhere  in  the  conversation  he  asked  n’.o 
when  I  first  got  roped  into  the  newspaper  busi¬ 
ness. 

It  took  a  bit  of  recollecting  on  my  part,  but 
here’s  the  very  beginning  of  my  association 
with  the  newspaper  world. 

It  was  somewhere  around  the  turn  of  the 
century  in  the  little  town  of  White  Swan  on 
the  Yakima  Indian  Reservation,  and  as  usual 
I  was  in  Drj’ers’  two-by-four  general  store 
trying  to  find  some  sort  of  a  job  that  a  very 
young  cowhand,  like  myself,  could  handle. 

Dryer  was  .studying  a  tetter  from  a  news¬ 
paper  from  Yakima,  the  county  seat.  Suddenly 
he  calls  me  over,  “Boy,  you  been  dinging  me 
for  a  job — how  would  you  like  to  have  a  news¬ 
paper  route?  It’s  a  weekly  paper  but  it  pays 
a  dollar  a  month  to  the  newsboy.” 

I  almost  passed  out  from  sheer  ecstasy.  “I’ll 
.sure  take  it,  Mr.  Dewey,”  I  answered  through 
lips  quivering  with  emotion. 

Dryer  studied  the  letter  a  bit  more  and  then 
with  a  frowm  he  turned  to  me,  “Now,  hold  it, 
boy — according  to  this  here  letter,  they  only 
have  three  subscribers  not  counting  my  free 
issue  for  being  their  representative.” 

What  a  golden  opportunity  had  finally  come 
to  me  I  inwartlly  thought.  And  to  think  I  would 
be  paid  a  whole  dollar  per  month  for  deliv'er- 
ing  just  three  papers. 


Radical  amendments  to  con¬ 
tracts  with  the  carriers  were 
accepted  to  avoid  a  possible  dis¬ 
ruption  of  home  delivery  serv¬ 
ice  and  a  “major  economic 
catastrophe,”  the  court  was  told. 

A  1945  amendment  to  the  con¬ 
tracts  severely  limited  the  pub¬ 
lisher’s  right  to  terminate  rela¬ 
tionships  with  route  owners,  and 
required  the  company  to  use  its 
best  efforts  to  protect  each  route 
owner  from  delivery  competi¬ 
tion  and  to  observe  limitations 
on  wholesale  prices,  it  was 
stated. 

Route  owners  used  this  amend¬ 
ment  as  a  “cover”  for  poor  serv¬ 
ice  and  to  force  wholesale  price 
concessions  and  exercised  eco¬ 
nomic  pressure  to  impose  boy¬ 
cotts  and  sanctions  on  the  pub¬ 
lisher,  the  suit  said. 

After  a  Supreme  Court  deci¬ 
sion  involving  the  St.  Louis 
Globe-Democrat  last  March,  ef¬ 
forts  to  work  out  new  contracts 
were  made  by  the  publisher  but 
have  been  unsuccessful  and  the 
carriers  currently  are  using 
monopolistic  power  over  home 
delivery  service  to  impose  exces¬ 
sive  price  increases,  particularly 
for  the  morning  Sun,  it  was 
further  alleged. 


Dryer,  seeing  my  bubbling  emotion,  lowered 
his  voice  to  an  almost  threatening  tone.  “Now, 
boy,  here’s  the  clinker  in  this  paper  route. 
Those  three  subscribers  are  the  three  ranches 
on  the  Triangle — that’s  a  116-mile  paper  route 
one  way.” 

He  concluded  by  asking  if  I  thought  my 
little  Indian  cayuse  could  make  it. 

For  a  whole  dollar  a  month,  I  would  have 
delivered  those  papers  to  Chicago. 

Dryer  shook  his  head  as  he  concluded,  “All 
right,  boy,  you  be  here  Wednesday  noon  when 
Jake  gets  in  with  the  freight  wagon.” 

I  could  hardly  wait  until  Wednesday,  but  I 
spent  my  time  preparing  my  pony  and  gear 
for  the  first  newspaper  deliverj'  into  the  Tri¬ 
angle  country — a  mere  116  miles  over  some  of 
the  roughest  country  you’ll  find  east  of  the 
Cascades. 

According  to  my  calculations,  I  would  only 
have  to  camp  out  the  first  night,  and  if  my 
little  pony  held  up  and  I  rode  throughout  the 
next  night  I  could  make  the  other  two  ranches 
on  the  following  days. 

From  the  last  ranch  on  the  Triangle,  it  pos¬ 
sibly  would  take  me  another  three  days  to  get 
back  to  White  Swan. 

Not  bad,  I  thought.  Six  days  hard  riding, 
but  it  paid  25  cents  a  week,  and  where  could 
I  do  better? 

Old  Jake  arrived  around  noon  with  the  mail 
and  my  newspapers,  and  30  seconds  later  I  was 


galloping  toward  the  Leonard  Ranch  some  70 
miles  away. 

Darkness  caught  me  in  the  break  country, 
so  I  picketed  and  rolled  up  for  the  night. 

As  the  eastern  sky  whispered  of  another 
day,  my  little  cayuse  and  I  cautiously  picked 
our  way  down  and  out  of  the  breaks  and  on 
to  the  Leonard  Range. 

Around  noon  we  came  to  a  wheezing  halt  at 
the  Leonard  Ranch,  and  I  proudly  delivered 
my  first  newspaper. 

Mrs.  Leonard  fixed  me  a  good  breakfast  and 
my  little  cayuse  got  a  scoop  of  oats. 

This  was  certainly  modern  progi’css  on  the  ' 
Western  frontier  and  I  was  part  of  it,  a  news-  ' 
paper  boy  with  a  three-subscription  route  that  | 
covered  230  miles  round  trip  and  paid  a  fan¬ 
tastic  wage  of  one  silver  dollar  per  month.  1 

I  made  the  McDowell  Ranch  around  5  p.m.  i 
that  day  and  again  was  warmly  received,  fed, 
and  well-wished  on  my  way. 

My  last  stop  in  the  Triangle  was  the  Wech- 
ter  Ranch,  and  thank  goodness  it  had  a  fairly 
good  trail  to  it. 

It  was  4:30  a.m.  when  my  little  cayuse  and  ' 
I  staggered  up  to  the  Wechter  ranch  house.  We 
got  everj’one  out  of  bed  for  the  gala  occasion, 
and  they  all  took  it  in  the  Western  tradition. 

However,  as  for  me  and  my  cayuse,  I  was  so  ’ 
saddle  sore  and  my  pony  so  trail  galled  that  we 
both  stayed  in  our  stalls  for  the  remainder  of  , 
that  day  and  the  next  night.  ' 

The  trip  back  to  White  Swan  took  us  a  full  i 
three  days  more  to  complete.  When  we  finally 
arrived  at  the  general  store.  Dryer  was  fit  to  ( 
be  tied.  He  had  sent  for  the  Reservation  mar-  i 
shal  to  come  out  and  look  for  my  remains.  I 

Through  tear-filled  eyes  and  quaking  voice, 

I  begged  him  not  to  cancel  my  paper  route,  j 
mainly  on  account  I  hadn’t  collected  my  quar¬ 
ter  for  the  delivery’. 

Still  shaking  his  head.  Dryer  ’lowed  he  | 
would  let  me  make  one  more  run,  but  if  it  ,1 
didn’t  turn  out  better  than  the  first  one,  he  ' 
was  going  to  call  a  halt  to  my  new.spaper 
career. 

And  right  here,  folks,  I  learned  one  of  the  || 
basic  phenomena  of  the  news  media,  that  of 
the  loyal  subscribers.  For  when  they  heard  of 
my  predicament,  they  solemnly  <leclared  that 
a  man  could  tolerate  getting  shut  off  of  many 
of  life’s  necessities,  but  damned  if  they  were 
going  to  be  deprived  of  their  newspaper. 

So  those  three  ranches  of  the  Triangle  united 
solidly  in  back  of  their  newsboy,  me,  by  fur-  ^ 
nishing  me  with  a  relay  string  of  .some  of  the 
finest  horse  flesh  that  ever  pounded  a  mountain 
trail  cariy-ing  to  its  waiting  subscribers  the 
magic  word  of  the  weekly  press. 

And  can  you  imagine  it,  folks,  I  was  actually  | 
being  paid  a  whole  dollar  a  month  for  just 
delivering  a  total  of  12  papers  on  a  little  old  s 
ride  of  some  920  miles — give  or  take  a  few  1 
for  trail  conditions.  | 
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Starting  January  5, 1969 


ROTO  COMES 


quality  is  the  key  to  sales  .  .  .  and  nothing 
matches  gravure  for  fidelity,  color  and  textural 
delineation. 

Here  is  an  ideal  way  to  reach  The  Sunday 
Courant’s  affluent  200,626  families  (ABC,  6 
months  ending  3/31/68).  Represented  na¬ 
tionally  by  Moloney,  Regan  &  Schmitt. 


Superb  quality,  four-color,  gravure  repro¬ 
duction  comes  to  The  Hartford  Courant,  Con¬ 
necticut’s  largest  daily  and  Sunday  newspaper, 
on  Sunday, 'Jan.  5th.  Then,  and  each  Sunday 
thereafter.  The  Courant  will  distribute  its 
locally-edited  gravure  magazine,  ''Sunday.” 

In  today’s  affluent  market,  Courant  country 
is  one  of  the  richest.  Population  of  the  4- 
county  market  is  1,082,800  with  effective 
buying  income  of  $3,392,033,000.  Here, 


Providence  Gravurelne 


Sunda 


Rt*  Covumt 


J*rev(d«ac«  Gravorc,  /nc.  also  printt  gravurt  magapinma  fort  Tho  Boaton  Gtoho,  Tho 
Sew  Haven  Regiaiert  The  FrovUenee  Jeurntd,  The  Baltimore  Newa  American,  aa  woU  as  Tho  Hartford  Coarant, 


PROMOTION 

Adman’s  handbook 
tells  how  it’s  done 


By  George  Wilt 


Every  newspaper  deser\’es  a 
handbook  for  advertising  sales¬ 
men  as  good  as  the  one  just  pro¬ 
duced  by  the  Cleveland  (Ohio) 
Plain  Dealer, 

With  the  competition  for  proj¬ 
ect  priorities  in  most  newspaper 
promotion  shops  as  keen  as  it  is, 
it’s  not  surprising  that  most 
efforts  are  devoted  to  getting  out 
pieces  directed  to  audiences  of 
subscribers  and  advertisers.  The 
paper’s  own  employees,  who 
need  ‘m  be  sold  just  as  much  as 
readers  and  buyers,  frequently 
get  overlooked,  or  lost  in  the 
shuffle. 

The  Plain  Dealer’s  little  book¬ 
let,  comprising  32  pages  meas¬ 
uring  seven  by  eight  inches,  was 
designed  primarily  as  an  orienta¬ 
tion  piece  for  new  advertising 
salesmen  joining  the  paper.  Al¬ 
though  it  was  created  for  new¬ 
comers  to  the  staff,  it  was 
naturally  given  to  all  current 
sales  personnel.  And  Alex 
Machaskee,  promotion  manager. 


who  wrote  the  booklet,  points 
out  that  sales  people  were  urged 
to  give  copies  of  the  booklet  to 
key  advertising  accounts,  to 
demonstrate  the  Plain  Dealer’s 
interest  in  its  advertising  staff, 
and  the  way  the  advertising  com¬ 
munity  should  be  served. 

Mission  Cited 

In  an  introduction,  Thomas 
Vail,  publisher  and  editor,  points 
out  that  “a  great  newspaper 
must  have  a  mission  in  life,  a 
purpose  based  on  raising  the 
quality  of  human  existence.” 
Following  a  summary  of  the 
Plain  Dealer’s  aims  and  pur¬ 
poses,  he  presents  a  “charge”  to 
the  advertising  staff,  to  carry 
out  the  stated  aims,  while  also 
pointing  out  the  opportunities 
for  progress. 

A  companion  piece  by  general 
manager  F.  William  Dug^n  tells 
of  the  newspaper’s  role  in  the 
marketplace. 

The  basic  text  of  the  booklet 


#  FRIEND,  ROMAN,  N 


■  COUNTRYMAN 
\  LEND  ME 

YOUR  E&P.  ^ 

_ 


/  GET  YOUR  OWN!\ 
:  THEY’LL  SENATE  I 
\  TO  YOU  FOR  / 


ORDER  YOUR  OWN  SUBSCRIPTION  NOW.  MAIL  THIS  COUPON. 


EDITOR  &  PUBLISHER,  •so  Tktrd  Aveniw,  New  York,  N.  Y.  10022  ■ 

Dear  Editor  &  Publisher:  I 

Please  start  my  subscription  now,  addressed  to:  ! 

Name  .  J 

Address  .  * 

City . . . State . Zip .  I 

Company  .  I 

Nature  of  Business  .  J 

$8  a  year,  U.S.  and  Canada —  I 

Alt  other  countries,  $15  a  year.  * 


□  Remittance  enclosed 


is  divided  into  nine  parts.  It 
starts  with  a  section  on  the 
“Growth  and  Development  of 
the  Cleveland/ Northeast  Ohio 
Area,”  a  16-county  market  most 
of  whose  100-plus  cities  are  with¬ 
in  40  miles  of  Cuyahoga,  Cleve¬ 
land’s  home  county.  It  traces  the 
history  of  the  market  from  the 
time  when  General  Moses  Cleve¬ 
land  founded  the  city  on  the 
banks  of  the  Cuyahoga  back  in 
1796.  It  follows  the  area’s 
growth  to  the  present,  pointing 
out  major  economic,  cultural, 
educational,  recreational  and 
commercial  factors. 

A  second  chapter  deals  with 
the  Plain  Dealer’s  “growth  to 
greatness”  detailing  the  news¬ 
paper’s  development  since  1842. 
Examples  of  its  editorial  direc¬ 
tion  are  traced  from  an  edito¬ 
rial  more  than  a  hundred  years 
ago  on  the  “desirability  of  keep¬ 
ing  cows  off  the  Public  Square” 
to  its  call  for  the  nomination  of 
Carl  B.  Stokes  in  the  mayoral 
primary  and  general  elections. 

Advertising  and  Economy 

In  language  easily  understood 
by  the  newest  tyro  on  the  staff, 
the  third  chapter  unrolls  the 
story  of  the  role  of  advertising 
n  our  economy — its  benefits,  how 
it  contributes  to  the  greater 
availability  of  goods,  its  effect 
on  product  improvement,  and 
its  part  in  free  enterprise. 

The  fourth  chapter  gets  dowm 
to  the  nitty-gritty,  exploring  the 
role  of  newspaper  ^vertising, 
pointing  out  why  newspaper  ad¬ 
vertising  is  so  powerful,  telling 
the  new  adman  that  “selling 
newspaper  advertising  is  a 
highly  specialized  profession.” 

In  a  logical  progfression,  the 
text  next  deals  with  the  “Plain 
Dealer  as  an  advertising 
medium,”  and  introducing  the 
new  salesman  to  the  various 
advertising  departments,  retail, 
classified  and  general.  This  chap¬ 
ter  also  tells  the  Plain  Dealer’s 
formula  for  dominance:  “Cir¬ 
culation  volume,  plus  editorial 
vitality,  plus  readers’  confidence, 
equals  pulling  pow’er.” 

“Sell  Intelligently !“ 

“Sell  Intelligently”  is  the 
heading  for  the  sixth  chapter, 
telling  the  admen  of  an  effective 
four-step  plan  to  maximize  re¬ 
sults.  The  chapter  urges  adver¬ 
tisers  to  set  sales  goals;  deter¬ 
mine  how  much  advertising  he 
needs  to  meet  his  objectives;  de¬ 
cide  what  items  to  promote  and 
when  to  promote  them ;  and 
maintain  a  day-to-day  schedule 
to  enable  taking  advantage  of 
payrolls  days,  store  traffle  and 
openings.  A  chart  shows  sug¬ 
gested  percentages  of  sales  to  be 
invested  in  advertising  for 
various  product  lines. 

In  a  section  on  “Teamwork,” 


new’  advertising  staff  meml 
are  told  of  the  Plain  Deal 
marketing  and  research  depi 
ment,  and  their  contributions  V 
selling  efforts.  The  function  < 
the  promotion  department  as  n’ 
“internal  advertising  agency”  g, 
described,  along  with  a  summai]j 
of  research,  promotion  and  mai5 
keting  efforts  available  to  aid  ii 
adv’ertising  sales. 

Two  final  chapters  incla4| 
current  facts  about  the  new^ 
paper,  including  information  n 
editorial,  advertising,  mechaj|| 
ca  and  circulation  staffs,  fi 
on  production  (for  one  w 
publication,  Sunday  throi 
Saturday,  almost  450  acres  of 
timber  must  be  cleared  to  maki 
1,700  tons  of  paper.  Sixty-tm 
thousand  pounds  of  ink  are  use(  I 
each  week.)  New’s,  editorial 
financial,  sports,  women’s,  ani 
other  departments  are  intw 
duced,  with  some  interestui 
sidebars.  j 

The  booklet  comprises  3!l 
pages  printed  in  blue  and  bl 
>n  ivory  on  Sulgrave  Laid  Te: 
with  vellum  flypages  and  a  foi 
color  cover. 

If  your  newspaper  doesn' 
have  a  manual  like  this,  W'rite  tii 
Alex  Machaskee,  promotion  di-j 
rector,  the  Plain  Dealer,  ISOlT 
Superior  Ave.,  Cleveland,  Ohi^  1 
44114.  Alex  says  newspapei^l 
should  “feel  free  to  adapt  anNU 
portion  of  the  booklet.” 


Texas  holds  lead 
in  writing  contest 

The  University  of  Texas  coinj 
tinues  to  lead  in  the  WilliaBf 
Randolph  Hearst  Foundatio 
journalism  awards  contest  w’itkj 
Florida,  Indiana  and  lowai 
closely  bunched  in  the  runnerupi 
positions. 

Paul  Levine,  Penn  State,  won 
the  second  round  on  the  ninth 
annual  series.  An  almost  per¬ 
fect  score  in  the  judging  gave 
him  an  $800  scholarship.  He  won 
a  fourth-place  $400  award  last 
March. 

Second  place  went  to  Hal  Lan¬ 
caster,  University  of  Southern 
California  journalism  student 
who  won  second  place  in  last 
year’s  over-all  championships. 

It  cost  Levine  $1.65  and  some 
very  anxious  moments  to  get 
his  account  of  a  walk  with  a 
Blackstone  Ranger  through  Chi¬ 
cago’s  toughest  ghetto.  But  the 
investment  was  “not  bad  for 
some  pleasant  company  and  a 
lesson  about  city  life,”  Levine 
w'Tote. 

His  story  w’on  him  first  place 
and  an  $800  scholarship  in  the 
Hearst  Awards  program.  And  he 
is  now  eligible  to  compete  for 
another  scholarship  in  the  final 
championship  round  in  April. 
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NET  RESULTS 


. . .  $300,000  for  Indiana’s  Blind. 


Since  1939,  the  cream  of  Indiana’s  high  school  basket¬ 
ball  players  have  been  jumping  in  the  biggest  game 
of  their  careers  — in  June. 


that  provides  needed  assistance  and  materials  to  blind 
persons  all  over  the  state. 


In  The  Indianapolis  Star’s  High  School  All-Star  Basket¬ 
ball  Game. 


Each  summer  for  nearly  thirty  years,  top  graduating 
seniors  from  basketball  teams  throughout  Indiana 
have  been  chosen  by  a  selection  committee  and 
brought  to  Indianapolis  to  play  a  Kentucky  all-star 
team.  And  during  those  years,  enthusiastic  spectators 
have  provided  gate  money  to  the  tune  of  $300,000  for 
The  Indianapolis  Star’s  Fund  for  the  Blind  ...  a  fund 


Hoosier  sports  fans  are  proud  of  Indiana’s  reputation 
as  a  basketball-happy  state,  but  never  is  that  pride 
greater  than  at  All-Star  Game  time.  For  players,  there 
is  no  greater  honor  than  selection  to  the  All-Star  team. 


Basketball  in  June  is  not  an  ordinary  occurrence.  But 
then,  The  Indianapolis  Star  is  not  just  an  ordinary 
newspaper. 


The  Star:  One  of  two  great  Indianapolis  papers  dedi¬ 
cated  to  a  better  community. 


The  Inuianapoi.is  Star  the  Indianapolis  news 


A  member  of  NEWSPAPER  1  and  Metropolitan  Sunday  Newepapere;  Repreeented  nationally  by  Story  A  Kelly-Smith.  Inc. 


i  % 


PHOTOGRAPHY 

Press-police  problems 
— how  to  solve  them 

By  Rick  Frietlman 


This  column  has  been  report¬ 
ing  some  of  the  presentations 
from  the  National  Press  Photog¬ 
raphers  Association  Flying 
Short  Course  around  the  coun¬ 
try.  Below  is  the  talk,  “Working 
with  the  Police,"  by  Chris  But¬ 
ton,  cameraman  from  KARK-tv, 
Little  Rock,  Arkansas. 

Chris  Button’s  talk  was  sched¬ 
uled  for  the  television  sessions 
of  the  Flying  Short  Course  but 
drew  a  number  of  still  photog¬ 
raphers  because  of  the  g^reat 
interest  all  news  media  have  in 
press-police  relations. 

The  Arkansas  Press,  Police 
and  Firemen’s  Association  w^hich 
he  described  in  de<^ail  didn’t 
evolve  after  Chicago  in  August. 
It’s  been  in  existence  more  than 
10  years  and,  as  Button  main¬ 
tained,  could  probably  work  any¬ 
where  in  the  country. 

Best  Public  Image 

Button  emphasized  at  the  start 
of  his  talk  that  photographers, 
both  still  and  movie,  were  per¬ 
sonally  responsible  for  w'hatever 
face  they  chose  to  present  to  the 
public.  “It’s  our  owti  doing.  We 
can  run  around  with  chips  on 
our  shoulders  or  we  can  decide 
that  each  morning  w’hen  we  re¬ 
port  to  work  we’re  going  to  pre¬ 
sent  the  best  public  image  we 
can  of  both  ourselves  and  our 
employers.” 

He  claimed  that  the  key  to 
solving  problems  betw'een  photo¬ 
journalists  and  police  was  in 
establishing  a  climate  where  they 
both  looked  at  each  other  as 
professionals. 

Such  a  climate  resulted  out  of 
what  the  Little  Rock  news 
media  came  to  refer  to  as  “Black 
Monday.”  This  w'as  in  1957  when 
seven  Negrro  students  were 
escorted  by  National  Guard 
troops  into  Little  Rock’s  Central 
High  School. 

“Many  heads  w’ere  cracked 
that  day,”  Button  recalled. 
“Neither  the  press  or  the  law 
enforcement  people  understood 
each  other’s  problems.  In  re¬ 
viewing  the  situation,  some  of 
us  decided  that  it  was  impera¬ 
tive  w’e  sit  dowm  with  the  police, 
firemen  and  National  Guard  to 
establish  some  kind  of  ground 
rules  for  covering  flare-ups  such 
as  happened  at  Central  High 
School. 

“The  press  had  been  badly 
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abused  in  front  of  Central  High 
School.  We  had  to  ask  ourselves 
why  it  happened.  We  talked  with 
some  police  officers  who  agreed 
that  a  common  denominator  had 
to  be  found  betw'een  the  police 
and  the  press.” 

So  began  monthly  meetings 
with  the  four  groups  and  later 
with  personnel  from  Strategic 
Air  Command  to  find  out  such 
things  as  just  how  the  Fire 
Department  controlled  crowds 
and  just  where  the  press  officer 
of  federal  troops  thought  the 
Press  should  be  in  a  rioting 
situation  and  vice  versa.  The 
meetings  were  on  a  voluntary 
basis. 

“Any  one  at  the  meeting 
could  say  what  he  thought  was 
a  problem,”  Button  explained. 
“In  the  early  days  of  the 
monthly  meetings  there  was  no 
real  attempt  to  arrive  at  solu¬ 
tions.  It  was  more  trying  to  get 
to  the  problems.  When  we  got 
the  problems  out  in  the  open,  we 
then  began  looking  for  solu¬ 
tions.” 

I 

Reflective  Press  Cards 

Out  of  these  meetings  came  a 
number  of  innovations  which 
have  gone  far  toward  better 
press-police  harmony,  according 
to  Button. 

One  was  the  creation  of  a 
reflective  surface  press  card  for 
windshields.  It  shines  back  in 
the  dark  when  a  flashlight  is 
played  on  it,  identifying  the 
driver  quickly  as  a  newsman. 

Another  was  a  general  press 
card  which  could  pass  the  re¬ 
porter  or  photogrrapher  through 
a  police  line  not  only  in  the 
Little  Rock  area  but  all  over  the 
state.  The  card  contained  the 
photo  and  thumbprint  of  the 
newsman  on  it.  It  was  laminated 
in  such  a  way  that  it  was  non- 
reproducible  and  nothing  on  its 
surface  could  be  changed. 

A  third  was  permission  to 
monitor  the  police  radio  net¬ 
work.  Through  cooperation  with 
the  police  themselves,  the  news 
media  received  permission  from 
the  Federal  Communications 
Commission  to  do  this.  “Our 
organization  has  spread  state¬ 
wide,”  Button  added,  “and  we 
now  even  monitor  state  police 
calls.” 

Liaison  between  the  press  and 
the  various  agencies  was 
tightened  up  for  quicker  and 


l)etter  coverage.  “We  developed 
a  grid  map  of  the  area  and 
copies  went  to  each  of  news 
media  and  ah  of  the  agencies. 
If  there  is  a  military  plane 
crash,  for  instance,  the  Little 
Rock  base  commander  could 
Immediately  notify  all  of  us 
on  where  it  happened  by  merely 
giving  the  coordinates  on  the 
map.” 

Newsmen  were  also  given 
complete  security  clearance  to 
cover  incidents  at  military  estab¬ 
lishments  so  when  something  did 
happen  they  could  shoot  in  a 
pool  team  quickly. 

Three  hours  of  classroom  work 
in  press-police  relations  were  in¬ 
stituted  at  the  Little  Rock 
Police  Academy.  A  still  photog¬ 
rapher,  a  television  photogra¬ 
pher  and  a  reporter  rotated  as 
lecturers.  They  w'ere  supplied  by 
the  two  Little  Rock  dailies  and 
three  television  stations.  (  Execu¬ 
tives  of  the  news  media  attended 
the  monthly  meetings  as  guests 
of  the  association.) 

Button  said  the  progress 
made  in  the  past  11  years  of  the 
jrganization  has  been  grati¬ 
fying.  “We  feel  w’e  are  now  get¬ 
ting  more  complete  coverage  of 
tough  situations  which  were 
troublesome  in  the  past,” 

He  emphasized  that  the  press 
was  in  no  way  told  what  they 
could  cover  and  not  cover  and 
never  have  been,  except  in  the 
case  of  military  security.  The 
news  media  has  even  gone  to  the 
other  extreme  of  giving  footage 
and  prints  of  fires,  plane  crashes, 
etc.  to  the  agencies  involved  for 
their  own  training  purposes. 

“No  photogrrapher  has  ever 
lost  a  picture  because  of  the 
set-up,”  Button  claimed.  “We 
have  complete  freedom  to  shoot 
what  we  want.  No  one  has  tried 
to  manage  any  news. 

“They  now  have  confidence  in 
us,  we  have  confidence  in  them.” 
• 

Co-chairmen  for  Fol 

Alan  Walden  —  WNEW 
Radio  news  director,  has  become 
co-chairman  of  the  Overseas 
Press  Club’s  Freedom  of  the 
Press  Committee.  Walden,  who 
also  is  national  coordinator  of 
Metromedia  Radio  News,  shares 
the  committee  chairmanship 
w'ith  James  Harper,  manager  of 
NBC  Radio  News. 

• 

Libel  suit  filed 

Dayton,  O. 

A  $1  million  libel  suit  has 
been  field  against  Dayton  News¬ 
papers  Inc.,  by  Roger  P.  Prear, 
chairman  of  the  Dayton  Model 
Cities  Planning  Council.  The 
suit  is  based  on  a  news  article 
in  the  Dayton  Daily  News  on 
December  12  which  quoted  an 
official’s  comments  on  Prear’s 
business. 


Radio  and  tv  newsmen 
named  to  committees 

Committees  on  Freedom  of 
Information,  awards  and  nomi¬ 
nations  have  been  announced  by 
Theodore  McDowell,  president  of 
the  Associated  Press  Radio- Tele¬ 
vision  Association. 

McDowell,  director  of  news 
and  public  affairs  for  the  Wosfi- 
ington  Star  stations,  named  Jack 
Krueger,  WTMJ,  Milwaukee,  as 
chairman  of  the  nominating 
committee. 

Other  chairmen  are  Tom 
Powell,  WDAU,  Scranton,  free¬ 
dom  of  information,  and  John 
Day,  WHDH,  Boston,  awards. 

Also  on  the  nominating  com¬ 
mittee  are  Ken  Nybo,  KBMY, 
Billings,  Mont.;  Davenport 
Smith,  WBRC,  Birmingham, 
Ala.;  and  Dan  Kops,  WTRY, 
Troy,  N.  Y.  1 

Working  with  Powell  on  free¬ 
dom  of  information  are  Harold  , 
Grams,  KSD,  St.  Louis;  Milt 
Cook,  KACE,  Riverside,  Calif., 
and  Fred  Hammond,  WWL,  New 
Orleans,  La. 

Other  awards  committee  mem¬ 
bers  are  Frank  Blach,  WJOY, 
Burlington,  Vt.;  Eddie  Barker, 
KRLD,  Dallas;  Rext  Davis, 
KMOX,  St.  Louis,  and  James 
Brady,  KIFI,  Idaho  Falls,  Idaho. 

• 

3  workers  hailed 
for  long  service 

Frederick,  Md. 

Three  longtime  employees  of 
the  Frederick  News  and  Post 
received  compliments  and  gifts 
at  the  company’s  Christmas 
party. 

The  company  gave  a  chair  to 
John  P.  Engelbrecht,  mechanical  ' 
superintendent  who  retired  after  i 
48  years  of  service,  and  his  fel¬ 
low  workers  gave  him  a  piece  of 
luggage. 

Ralph  P.  Zimmei-man,  press¬ 
man  in  the  commercial  depart¬ 
ment,  received  a  50-year  pin, 
and  Uriah  B.  Shockley,  a 
printer,  received  a  40-year  pin. 

The  News  reached  its  85th  an¬ 
niversary  without  ever  having 
missed  an  edition,  General  Man-  ' 
ager  George  B.  Delaplaine  Jr. 
noted,  and  new  records  had  been 
reached  in  advertising  and  cir¬ 
culation  for  both  papers  which 
moved  into  a  new  plant  late  in 
September  after  50  years  in  the 
old  one. 

• 

New  CM  appointed  1 

Longview,  Washington 

Gerald  Enegbo  has  been  ap¬ 
pointed  circulation  manager  of 
the  Longview  Daily  News  to  suc¬ 
ceed  Dale  Drake  who  had  held 
the  post  for  24  years.  Enegbo 
is  shifting  to  circulation  from 
advertising  following  a  five 
months’  training  course  under 
Drake. 
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Controversy  still  boils 
over  ‘black’  and  ‘Negro’ 


Larry  Birger  cited 
as  business  writer 

Tallahassee,  Fla. 

Larry  Birger  of  the  Miami 
\ews  is  the  outstanding  busi¬ 
ness  writer  of  the  year  in 
Florida. 

Birger  was  the  winner  in  the 
general  (national  and  interna¬ 
tional)  category  with  an  article, 
“The  Super  Plane  Battle”.  He 
also  had  two  honorable  men¬ 
tions  in  the  contest  sponsored 
by  the  Comptroller’s  Office.^ 

Other  winners  of  $50  checks 
were  Don  Bedwell  of  the  Miami 
Herald  in  general  economy 
(state  and  local);  James  Rus¬ 
sell,  also  of  the  Herald,  in  bank¬ 
ing;  Elizabeth  Whitney,  St. 
Petersburg  Times,  in  industrial 
development,  and  George  Wach- 
endorf,  Florida  Times-Vnion, 
governmental  affairs. 

Honorable  mentions  went  to 
Tom  Hinds,  Hollyxvood  Sun- 
Tattler;  Don  Teverbaugh,  St. 
Petersburg  Times,  and  Wachen- 
dorf. 

Moffitt  quits  WSJ 


When  does  a  reporter  write 
“black”  or  “Negro”  in  a  news 
story? 

You  can  get  into  arguments 
over  use  of  the  words  but 
United  Press  International,  for 
one,  among  news  media,  isn’t 
about  to  set  down  any  hard  and 
fast  rule. 

UPI  Managing  Editor  H.  L. 
Stevenson  says  militants  pre¬ 
fer,  and  frequently  demand, 
that  they  be  called  blacks  while 
less  strident  groups  do  not  ob¬ 
ject  to  the  use  of  the  word 
Negro. 

Some  civil  rights  organiza¬ 
tions  use  the  two  words  inter¬ 
changeably,  Stevenson  pointed 
out  in  UPI  Reporter,  the  news¬ 
letter  that  goes  to  editors. 

An  informal  survey  of  many 
newspapers,  he  said,  detects  a 
trend  to  use  them  interchange¬ 
ably.  The  broadcast  networks 
seem  to  be  doing  the  same 
thing.  Several  Negro  publica¬ 
tions,  however,  have  chosen  to 
use  only  the  word  black.  Others 
interchange  it  with  Afro-.\meri- 
can. 

“Periodically,”  Stevenson 
wrote,  “we  are  asked  about  our 
preferred  style.  The  subject  is 


not  covered  in  our  Stylebook 
and  I  doubt  if  we  will  attempt 
to  formulate  a  rule  any  time 
soon. 

“W’e,  too,  use  i..j  word  in¬ 
terchangeably.  Negro  is  most 
often  used  in  describing  in¬ 
dividuals,  where  it  is  pertinent. 

“Our  reporters  who  examine 
the  ills  of  the  slums  often  write 
of  the  ‘black  ghetto’  and  in  the 
same  dispatch  quote  an  in¬ 
dividual  ‘Negro  leader.’ 

“We  use  lower  case  in  re¬ 
ferring  to  the  ‘black  power’ 
movement.” 

Stevenson  also  noted  that  the 
National  Association  for  the 
Advancement  of  Colored  People 
has  resisted  demands  to  change 
its  title  and,  after  queries  about 
its  preferences,  issued  a  state¬ 
ment  under  the  name  of  John  A. 
Morsell,  the  NAACP’s  assistant 
executive  director. 

Morsell  writes:  “Only  ‘Negro’ 
possesses,  by  reason  of  years  of 
wide  and  continued  usage,  a 
clear,  specific  and  exclusive 
denotation :  a  person  of  black 
African  origin  or  descent.  Pro¬ 
ponents  of  other  names  may 
object  that  it  is  a  white  man’s 
word;  but  so  is  ‘black’  and  so 


is  ‘African-American.’  All  of 
these  are  ‘white  man’s  words,’ 
by  virtue  of  their  being  Eng¬ 
lish.  Moreover,  it  should  be  re¬ 
called  that  ‘blacks’  was  the 
white  man’s  first  designation 
for  black  Africans;  historical 
circumstance  brought  into  com¬ 
mon  English  use  the  Spanish 
word  for  black,  which  is 
‘Negro.’  ” 

Stevenson  quoted  the  Wall 
Street  Journal  as  tracing  the 
dispute  over  “black”  and 
“Negro”  back  to  Reconstruction 
Days. 

• 

Miss  Baptista  at  AAF 
for  club  services 

Washington 

Howard  H.  Bell,  president  of 
the  American  Advertising  Fed¬ 
eration,  has  announced  the  ap¬ 
pointment  of  Mildred  (Midge) 
Baptista  as  director  of  Club 
Services  for  the  AAF. 

Miss  Baptista  has  been  with 
Woodward  &  Lothrop  Inc., 
Washington,  since  1954  serving 
as  manager  of  radio  and  tv  ad¬ 
vertising  for  the  department 
store.  Before  that,  she  was  Edi¬ 
torial  Assistant  at  the  U.  S,  In¬ 
formation  Agencv  from  1950  to 
1953. 

Miss  Baptista  attended  Bos¬ 
ton  University  School  of  Jour¬ 
nalism. 


Donald  A.  Moffitt,  former  re¬ 
porter  and  Business  Bulletin 
editor  for  the  Wall  Street  Jour¬ 
nal,  has  resigned  to  become  a 
free  lance  writer  and  editor.  He 
is  also  editor  of  the  American 
Way,  published  bi-monthly  by 
.\merican  Airlines. 


Cool  Coffee  Gk>es  Better  With 
Computerized  1y|)esettii% 

Says  Marvie 


Dear  Marvie: 

I  have  this  thing  about  fresh-brewed,  hot, 
steaming  coffee.  I  live  on  it.  Morning,  Noon, 
Night.  With  the  PDP-8  Typesetting  System, 
will  1  be  able  to  take  a  break  while  the 
system  switches  from  hot  metal  to  photocomp? 

Java  Lover 

Dear  Java  Lover: 

Can  you  down  a  cup  of  fresh-brewed, 
hot,  steaming  coffee  in  5  seconds? 

Dear  Marvie: 

The  Managing  Editor  of  the  other  paper  in 
town  has  just  publicly  challenged  me  to  a 
race.  He  says  his  ten  tape-punch  operators 
can  make  hyphenated,  justified  paper  tape 
faster  than  my  six  operators  with  a  PDP'8 
Typesetting  System.  Should  I  take  him 
up  on  it? 

Tempted 

Dear  Tempted: 

By  all  means.  Ask  him  to  put  up  his 
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business,  his  home,  his  wife  and  anything 
else  you  can  think  of. 

Dear  Marvie: 

I  hear  you’ve  got  a  new-fangled  contraption 
that  automatically  hyphenates  and  justifies 
paper  tape.  So  what’s  the  big  deal?  I’ve  been 
doing  that  for  years. 

Old  School 

Dear  Old  School: 

Undoubtedly  you  have.  But  at  12,000 
lines  per  hour? 

Marvie  will  be  glad  to  help  you  with  your  problem. 
Send  them  on  a  postcard,  or  if  more  personal,  in 
a  letter,  to  Marvie,  Digital 
Equipment  Corporation, 
Maynard,  Mass.  If  they’re 
urgent,  call  (617)  897-5111. 
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The  Weekly  Editor 


THE  SPORTS  PAGE 
Bv  Rick  Friedman 


These  early*  w*inter  days  of 
pro  football  playoffs,  upcoming 
college  bowl  games,  full  sched¬ 
ules  of  ice  hockey  and  basket¬ 
ball,  and  news  of  baseball  trades 
are  a  good  time  to  look  at  a 
critique  of  sports  pages  in 
weekly  newspapers. 

The  critique  is  the  11th  in  a 
series  performed  by  Dr.  Gran¬ 
ville  Price  of  the  Suburban 
Press  Ressearch  Center,  North¬ 
ern  Illiiois  University,  DeKalb, 
for  the  Suburban  Pre.ss  Foun¬ 
dation  (previously  Price  cri¬ 
tiques  on  other  topics  have 
been  reported  in  past  Weekly 
Editor  columns). 

Dr.  Price,  a  former  sports  re¬ 
porter,  starts  with  a  problem 
common  to  many  weeklies:  the 
the  complaints  of  readers  that 
their  particular  offsprings  failed 
to  get  recognition  in  the  local 
newspaper. 

One  sports  editor  gave  this 
familiar  answer  to  a  reader: 
“We  do  not  have  the  manpower 
to  staff  these  games,  the  leagues 
will  have  to  help  with  the 
coverage.” 

‘Organize* 

T>r.  Price  claims  “such  force¬ 
ful  language  will  bring  coopera¬ 
tion  from  some  quarters,  of 
course.  But  it  could  further  an¬ 
tagonize  some  who  feel  they 
have  a  legitimate  gripe  because 
something  was  rewritten  or 
omitted.  No  amount  of  forceful 
language  will  take  the  place  of 
attention  to  organization,  effi¬ 
cient  communication  and  con¬ 
sistent-treatment.  We  all  know 
it’s  a  matter  of  continual  edu¬ 
cation  of  news  correspondents.” 

(This  columnist  remembers 
having  this  problem  on  a  small 
weekly  with  an  active  Little 
League  and  Babe  Ruth  League. 
We  tried  to  staff  a  key  game 
or  two  each  week  particularly 
for  photos,  and  made  sure  the 
other  teams  supplied  us  with 
box  scores  and  a  .small  run¬ 
down  on  their  particular  games. 
This  way  w-e  could  reconstruct 
what  ha»l  happened  a  particular 
week  into  a  composite  story. 
We  also  ran  the  box  scores  of 
all  the  games.  All-star  games 
and  playoffs  were  staffed  by 
the  paper.  We  considered  the 
Little  and  Babe  Ruth  League 
an  important  part  of  our  sports 
coverage.) 

Dr.  Price  points  out  how*  a 
1.5-paper  group  handled  the 
j)roblem :  Six  columns  devoted  to 
boys’  baseball  started  w’ith  near¬ 
ly  a  column  devoted  to  stand¬ 
ings  of  23  leagues  and  then  five 


columns  of  agate  bold  face 
summaries  of  89  games  under 
boldface  caps  headings  for  the 
leagues.  The  summaries  con¬ 
sisted  of  line  scores  by  innings 
w'ith  runs,  hits  and  errors 
(most  of  the  time)  plus  “high¬ 
lights”  which  took  about  three 
to  eight  lines  of  boldface  type. 
Two  small  cartoons  and  a  tw*o- 
column  jump  from  the  lead 
sports  page  relieved  the  ty¬ 
pography. 

Dr.  Price  adds  “it  obviously 
takes  nuturing  but  it  must  be 
worth  it.” 

Another  paper  boiled  such 
coverage  down  to  a  “Score- 
board”  set  1.5  picas  wide  w'ith 
white  space  inside  of  a  benday 
border,  together  wdth  five  18- 
point  subheads  and  a  thumb¬ 
nail  ))ictuie  of  the  first  no-hit 
pitcher.  (Again,  harking  back 
to  our  sports  w'riting  days  on 
weeklies,  a  no-hitter  in  the 
Little  or  Babe  Ruth  League 
rated  lead  headlines  on  the 
sports  page  in  the  summer,  plus 
a  good  picture  of  the  pitcher. 
We  were,  of  course,  only  deal¬ 
ing  with  one  league.) 

.4tlracling  Readers 

Dr.  Price’s  second  part  of  the 
critique  was  on  attracting  read¬ 
ers.  He  listed  a  number  of  off¬ 
beat  features  taken  from  the 
weeklies  he  examined: 

— .-kn  eight-column  spread  on 
men’s  softball  to  attract  the 
men  who  play  as  w’ell  as  the 
men  whose  kids  play. 

— .-^n  in-depth  report  on  the 
dearth  of  baseball  teams  in  tbe 
area,  relating  it  to  American 
Legion  regulations  and  Friday 
night  bingo. 

— An  inter\’iew  w'ith  a  pro 
football  player  who  lived  in  the 
area  giving  some  inside  infor¬ 
mation  on  his  team. 

— The  exploration  of  why  soc¬ 
cer  hadn’t  caught  on  in  the 
United  States  as  an  advance  to 
an  upcoming  local  match. 

— A  full-length  biography  of 
a  former  local  Golden  Glove  and 
01>*mpic  boxing  champion. 

— A  humorous  story  on  local 
women  golfers. 

— An  interv’iew  with  a  fixture 
at  a  local  ball  park,  the  Good 
Humor  Man. 

— .-4  feature  on  area  women 
baseball  players. 

Dr.  Price’s  third  area  was  on 
editing.  Here  are  some  of  the 
techniques  he  passed  along: 

— Using  league  names  as 
kickers  over  good  headlines  on 
features  of  the  week’s  play,  one 
game  or  several. 


Dr.  Price’s  next  division  was 
sport.f  art.  He  listed  a  number 
of  shots  he  liked,  among  them: 

— “A  pack  of  pacing  horses 
punched  right  into  a  person’s 
attention.  Probably  cropped 
from  a  much  larger  negative, 
they  seem  to  be  coming  out  of 
the  paper  at  you.  So  who  cares 
about  a  little  blur  and  loss  of 
detail.” 

— “A  four-column  slide  to 
home  plate.  One  of  the  ‘prob¬ 
lem’  pictures  that  make  a  read¬ 
er  try  to  figure  out  whether  the 
Ump  was  right.” 

— “A  four-column  shot  of  kids 
at  water  polo  with  action  and 
expressions  that  sell  everyone 
on  the  swim  program  an¬ 
nounced  in  the  story.” 

— “A  long  jumper’s  muscles 
landing  in  fiying  sand,  played 
three  columns.” 

— “A  three-column  shot  of  a 
high  hurdler’s  slim  muscles  in 
ballet-like  stretch!” 

— “A  picket  fence  which  got 
into  so  many  outfield  action 
shots  of  a  baseball  game  that 
it  made  a  page  of  pix  captioned 
‘Fence  Sitters.’  ” 

Some  ‘No,  No’s* 

Dr.  Price  also  described  a 
number  of  photos  he  didn’t  like: 

— “A  shot  of  seven  young 
ballplayers,  only  three  of  whom 
were  i<lentified  as  of  interest  to 
their  readers.  Did  readers  won¬ 
der  who  the  others  were?” 

— “A  .squat  .shot  of  Umps  fix¬ 
ing  third  base.  What  purpose 
did  it  serve  the  particular 
story?” 

— “A  three-column  shot  of 
crew  which  is  explained  in  the 
cutline  as  crossing  the  finish 
line.  But  the  men  are  looking 
around  as  if  to  accept  plaudits. 
Even  so,  cropping  could  have 
brought  them  closer  so  their 
faces  would  show.” 

— “There  must  have  been 
more  exciting  shots  of  the  open¬ 
ing  of  the  “G”  League  than  one 
of  the  commissioner  giving  the 
first  ball  to  the  one  player  while 
another  says  ‘Cheese.’  The  cut¬ 
line,  ‘Commissioner — opens  new 
league.’  We  had  to  read  the 
story  to  find  who  the  boys 
were.” 

Dr.  Price  devoted  another 
section  to  things  in  general  he 


— Datelining  stories  to  free  found  wrong  with  the  sports 

heads  of  place  names.  pages: 

— A  “Sports  Menu”  which  — A  wrestling  story  which 

compressed  small  news,  includ-  was  headlined  but  contained 
ing  advances  into  a  readable  de-  nothing  but  two  photos.  “We 
vice  readers  looked  for.  The  fea-  are  so  accustomed  to  headlines 
ture  was  tw*o-columns  wide  with  that  we  look  for  a  reason.  Does 
bold  cap  intros  leading  the  the  reader  look  at  all?” 
items  which  had  stars  between  — A  lead  which  was  too  gen- 
them.  All  lacrosse  news,  for  in-  eral.  “Point  the  direction  of  the 
stance,  was  in  one  graph.  story  in  the  lead!” 

— A  “Ten  Years  Ago  This  — Leads  in  two  swim  stories 
Week”  feature  for  the  sports  which  were  identical  except  for 
page.  names  of  teams  and  score. 

Pictures  “Can’t  they  each  reflect  the 

special  events  that  occurred?” 
I’s  next  division  was  — Remote  sports  minutia. 

He  listed  a  number  “There’s  much  to  be  done 
liked,  among  them:  locally.” 

?k  of  pacing  horses  — Cliches  getting  in  the  way 

ght  into  a  person’s  of  reporting. 

Probably  cropped  — ^  lead  showing  a  team  only 

ich  larger  negative,  ^  game  off  the  league  leader- 
to  be  coming  out  of  g^jp  buj;  ^ot  telling  who  was 
It  you.  So  who  cares  jn  front  of  it. 
tie  blur  and  loss  of  — Un-edited  copy  from  a  ten¬ 

nis  club  which  read  like  un- 
ur-column  slide  to  edited  copy  from  a  tennis  club. 

.  One  of  the  ‘prob-  — Too  much  hyperbole  W’hich 

»s  that  make  a  read-  becomes  cliches.  “Fancy  lan- 
^re  out  whether  the  jruage  doesn’t  take  the  place  of 
ight.”  good  reporting.” 

r-column  shot  of  kids  pr^  Price’s  next  section  is  on 
lolo  with  action  and  offbeat  uportn.  He  pointed  out 
that  sell  everyone  fbat  some  editors  have  broad- 
;wim  profi^am  an-  ened  the  concept  of  a  sports 
the  story.”  section  to  include  recreation  for 

ig  jumper’s  muscles  fbe  family,  for  the  outdoorsman, 
flying  sand,  played  “The.se  efforts  are  to  be 

applauded  as  they  seek  to  ser\e 
•ee-column  shot  of  a  fbg  suburban  family.” 
sr’s  slim  muscles  in  Among  the  offbeat  sports 
stretch!”  stories  he  found  were  on  auto 

ket  fence  which  got  racing,  camping,  ornithology,', 
lany  outfield  action  fishing,  dogs,  jogging  and  even 
baseball  game  that  reportin,g  a  ballet  dancer’s 
)age^  of  pix  captioned  comments  on  the  grace  of  box- 
ers,  football  players,  etc. 

ne  ‘No,  No’s*  (While  covering  sports  we 

e  also  described  a  the  offbeat  could  be  a 

photos  he  didn’t  like:  Roldmine  to  a  weekly.  A  local 
ot  of  seven  voung  started  from  scratch, 

,  only  three  of  ‘whom  ^rea,  learning  out  of  a 

fied  as  of  interest  to  hook.  We  joined  it  at  the  start 
rs.  Did  readers  won-  »  couple  of  weeks  to  get  the 
e  others  were?”  what  the  club  was  try- 

lat  .shot  of  Unips  fix-  to  do  then  followed  it  as  it 
base.  What  purpose  competed  in  matches.  One  of  its 
^rve  the  particular  r*icaibers  went  on  to  become 
(Continued  on  next  page) 

e“xpEtaed^^  thi  “let  tlie  punishment 

crossing  the  finish  fjf  thC  CriOie” 

the  men  are  looking 

if  to  accept  plaudits.  Ah.  that  it  were  so.  But  in  cases  of  libel, 
cropping  could  have  slander,  piracy,  plagiarism,  invasion  of 
fiem  closer  so  their  copyright  violations  it  just 

,  ,  „  may  not  happen  that  way.  As  a  matter  of 

(1  snow.  jurig,  sometimes  decide  in  favor  of 

•  must  have  been  the  underdog  simply  because  he  is  the 
ing  shots  of  the  open-  underdog.  You  don't  have  to  be  a  "top 

“O”  T  eniniP  than  one  ‘•‘*8  ”  “  damage  suit,  you 

t.  League  tnan  one  ^  communica- 

imissioner  giving  the  pons  industry.  Solution?  An  Employers 
)  the  one  player  while  Special  Excess  Insurance  Policy.  De- 
ys  ‘Cheese.’  The  cut-  you  can  afford  in  case  of  a 

judgment  against  you,  and  we  ll  cover 
nissioner  opens  new  excess.  For  details  and  rates,  write 
We  had  to  read  the  to;  Dept.  D.  EMPLOYERS  REIN- 
find  who  the  bovs  SURANCE  CORP.,  21  West  10th, 
Kansas  City,  Mo.  64105;  New  York, 
,  ,  ,  III  John;  San  Francisco.  220  Mont- 

ce  devoted  another  gomery;  Chicago.  175  W.  Jackson; 
things  in  general  he  Atlanta,  34  Peachtree,  N.E. 
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{(’onthmed  from  page  26) 

champion  of  his  weight  division 
for  the  entire  Atlantic  Coast 
Region,  an  unheard-of  feat  for 
someone  not  trained  by  a  brown 
or  black  belt.  Our  paper  had 
the  inside  story  right  from  the 
inception  of  the  club  to  the 
member’s  winning  the  regional 
championship.  No  other  news- 
])aper  in  the  area  touched  us 
on  this  story.) 

Suggestions 

Dr.  Price  sums  up  his  critique 
into  nine  suggestions: 

•  Give  time  to  organizing 
stringers,  educating  them,  pro¬ 
viding  them  with  materials  to 
improve  coverage,  nuturing 
their  good  ideas  and  giving  good 
ones  recognition. 

•  Find  ways  to  summarize 
many  events  into  small  space 
without  losing  flavor  of  stellar 
performance. 

•  Seek  men  readers  who  are 
accustome<l  to  following  nation¬ 
al  sports  only.  Interest  them  in 
their  kids  or  in  things  they 
themselves  can  do.  (On  this 
point,  we  might  add  that  high 
school  sports  should  be  covered 
by  a  weekly  newspaper  the  way 
college  and  professional  sports 
are  covered  by  the  met  dailies. 
When  we  covered  local  sports 
for  a  weekly,  we  traveled  with 
the  high  school  football  team 
on  the  bus  to  out-of-to>\Ti 
games,  we  went  into  the  locker 
room  with  them  at  half-time, 
we  interviewed  the  coaches  be¬ 
tween  games,  we  showed  up  at 
the  gym  during  basketball 
practice,  the  football  field  dur¬ 
ing  drills,  the  baseball  field  as 
the  high  school  teams  were  get¬ 
ting  ready  for  the  season.  We 
travelled  in  the  victory  car  pa¬ 
rade  the  night  a  high  school 
football  team  won  a  regional 
football  championship.  We  were 
critical  of  a  high  school  basket¬ 
ball  team  at  one  point  to  the 
consternation  of  a  player’s 
father,  a  local  police  sergeant, 
who  threatened  to  toss  us  in  the 
local  lake.  Good  or  bad  the  high 
school  teams  were  our  main 
sports  coverage.) 

•  Make  display  help  sell 
sports.  Good  action  pix,  white 
space,  action  heads  instead  of 
lal)els,  type  relief  in  columns, 
etc.  and  horizontal  makeup 
help. 

•  Make  editing  sharpen  up 
stringers’  routine  coverage  while 
saving  every  breath  of  life  in 
the  copy. 

•  Cro])  pictures  severely  to 
emphasize  movement,  action  and 
l)lay  them  big.  Get  pictures  that 
make  a  reader  stop  and  puzzle 
out  the  action. 

•  Gently  edit  out  the  boners 
and  banalities  to  encourage 
stringers  to  exploit  the  best 


ability  of  the  language  to  re¬ 
port  facts. 

•  Be  consistent  in  coverage. 
Be  sure  what  the  reader  ex¬ 
pects  is  there  even  if  it  takes 
hard  weeks  to  get  it. 

•  Explore  recreation  the  sub- 
ui'ban  family  enjoys,  such  as 
camping,  dogs,  birds,  cars. 

• 

Harwell  and  Mott 
sell  2  weeklies 
to  Harold  Martin 

CooKE\iLLE,  Tenn. 

The  Cookeville  Citizen  and  the 
Putnam  County  Herald  have 
been  sold  by  Coleman  Har¬ 
well,  publisher,  and  John  R. 
Mott,  co-publisher,  to  Harold  E. 
Martin,  of  the  Montgomery 
(Ala.)  Advertiser. 

Martin  announced  that  John 
R.  Spicer,  national  advertising 
manager  of  the  Advertiser,  will 
l)e  editor  and  publisher  of  the 
Cookeville  twin  weeklies.  He  said 
Spicer  would  control  local 
policies. 

Harwell  and  Mott  have  owned 
the  papers  since  February  1, 
1960.  Since  that  time,  Harwell 
said,  their  revenue  has  increased 
60  percent  and  circulation  has 
gone  up  55  percent.  Each  of 
them  has  over  7,000  circulation. 

Martin  is  a  native  of  .\labama 
and  has  a  master’s  degree  in 
journalism  from  Syracuse  Uni¬ 
versity.  Spicer  is  a  graduate  of 
Lycoming  College  and  did  grad¬ 
uate  work  at  Dickinson  College. 
He  was  with  the  Julius  Mathews 
.Agency,  newspaper  advertising 
representatives  and  the  Meridi¬ 
an  (Miss.)  Star  and  Philadel¬ 
phia  (Pa.)  Daily  News  l)efore 
joining  the  Advertiser. 

Hanvell  was  with  the  .Vcm; 
York  World-Telegram  for  six 
years  and  was  editor  of  the 
Nashville  Tennessean  from  1937 
to  1959.  He  continues  as  pub¬ 
lisher  of  the  Sparta  Expositor. 

Mott  was  a  founder  of  the 
Citizen  in  1954  and  was  its  edi¬ 
tor  before  it  was  linked  with  the 
Herald  in  1960. 

• 

Classified  ad  man 
buys  Kansas  weekly 

TROY,  Kans. 

The  Troy  Chief,  oldest  w’eekly 
new’spaper  in  Kansas,  has  been 
purchased  by  Richard  Stahl, 
w'ho  has  been  employed  by  the 
St.  Joseph  (Mo.)  News-Press 
the  past  12  years  as  classified 
advertising  manager. 

Charles  Calnan  was  publisher 
of  the  weekly  since  the  death  of 
his  father,  Charles  Calnan  Sr., 
several  years  ago.  The  Chief 
w'as  founded  in  1857  by  Sol 
Miller  w'ho  later  sold  it  to  a 
member  of  the  Calnan  family. 


Award  is  posted 
for  reporting  in 
foreign  fields 

LOS  ANGEX£S 

The  first  Dumont  Aw’ard  for 
excellence  in  international  jour¬ 
nalism  will  be  presented  by  the 
UCLA  graduate  dapartment  of 
journalism  next  spring,  it  was 
announced  by  William  W.  John¬ 
son,  Chairman. 

The  $2,500  prize  will  go  either 
to  a  U.  S.  newsman  on  foreign 
assignment  or  a  foreigpi  news¬ 
man  on  U.  S.  assignment  who  is 
judged  to  be  contributing  in  a 
distinguished  and  sigpiificant 
manner  to  international  under¬ 
standing. 

Judgment  will  be  based  on 
treatment  of  a  single  subject, 
whether  in  one  article  (or  broad¬ 
cast)  or  a  series  on  the  same 
subject. 

Awards  will  alternate  between 
print  and  electronic  media.  The 
award  to  be  given  in  the  spring 
of  1969  will  go  to  a  print  jour¬ 
nalist. 

The  prize  is  sponsored  by  Na¬ 
thaniel  Dumont,  Beverly  Hills 
industrialist  who  has  sponsored 
the  UCLA  Foreigpi  Journalism 


Awards  and  has  also  provided 
the  UCL.4  department  of  jour¬ 
nalism  a  series  of  fellowships. 

The  winner  of  the  Dumont 
Award  will  be  expected  to  re¬ 
main  at  UCLA  for  approxi¬ 
mately  10  days.  Seminars  and 
discussions  with  students  and 
faculty  members  will  be  ar¬ 
ranged. 

Entries  should  be  submitted 
no  later  than  February  15,  1969, 
to  the  Director,  Dumont  Award, 
Graduate  Department  of  Jour¬ 
nalism,  UCLA,  Los  Angeles, 
Calif.  90024. 

• 

Seminar  added 
for  managing  editors 

Because  of  a  heavy  oversub¬ 
scription  for  its  January  19-31 
Seminar  for  Managing  Editors 
and  News  Editors,  the  American 
Press  Institute  has  scheduled  a 
second  such  Seminar,  September 
7-19.  In  each  case,  members  will 
be  from  newspapers  of  more 
than  50,000  circulation.  Thirty- 
one  newspaper  executives  have 
been  accepted  for  the  January 
session  and  the  API  has  ar¬ 
ranged  the  additional  Seminar 
for  29  who  could  not  be  accom¬ 
modated  then.  Two  more  mem¬ 
bers  will  be  accepted,  bringing 
the  September  total  also  to  the 
maximum  of  31. 


How  fo  succeed  in  1969: 

Plan  Your  New 
National  Campaign, 

Test  in  Altoona 
— Then  Relax! 

Good  product?  Good  ads?  You 
can't  miss  if  you  do  your  testing 
in  Altoona.  Here's  the  ideal 
combination  for  a  successful  test 
— isolation,  compact  size,  typical 
distribution  patterns,  and  local 
retailers  who  cooperate  with  yau 
all  the  way.  Not  to  mention 
buying  power — the  weekly  take 
in  retail  stores  here  during  1969 
will  be  about  $6  millioni 

So  don't  wait,  createl  Then  call 
the  ALTOONA  MIRROR,  the  daily 
newspaper  that  does  the  selling 
in  "Test-Town,  Pa.,"  reaching 
98%  of  Altoona  families,  4  out 
of  5  homes  in  the  metro  area. 

That's  iti 

Caution:  Don't  stay  on  the  beach  too  long. 

You  could  get  burnedi 

Eltoona  SEitror 

ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER 

Richard  E.  Beeler,  Advertising  Manager 
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Sisk  honored 
for  Fol  work 


SAN  DIEGO  1 

Lnrry  Sisk,  special  assistant  < 

on  the  staff  of  .Tames  C.  Cop-  ^Kj|H|||^^j|||P||j9V 
ley,  publisher  of  the  Son  Diego 

K veiling  Tribune  and  Union,  ^ 

was  honored  December  10  at  a  j 

civic  dinner  notinp  his  retire-  ^ 

ment  after  a  half  century  in 

journalism.  J| 

Sisk  was  presented  a  plaque 
by  Dick  Fo^rel,  assistant  man- 

airing  editor  of  the  Oakland  A 

(Cal.)  Tribune,  his  successor  as  M 

chairman  of  the  Califoimia 
Information  Com- 
mittee,  “in  appreciation  of  his 
many  accomplishments  support- 

inp  the  constitutional  riRhts  of  Hayes  named  editor 
the  people  and  the  pre.ss."  Pa,|dock  papers 

Sisk’s  newspaper  career  be- 
Corporate  jr^n  at  15  as  a  typesetter  for  Arlington  Heigit 

nnati  En-  his  father’s  newspaper  in  Ty-  Charles  E.  Hayes,  ex( 
ler,  Tex.  He  joined  the  Eveninpr  editor  of  Paddock  Public 
was  vice  Tribune  as  a  copy  reader  in  Tnc.,  has  been  namc'd  edi 
■er  of  the  1945  after  ser\’ice  as  a  report-  ehief  of  the  16  suburban 
mpany,  a  oity  editor,  managinp  editor  I'^pers. 

(  Angeles  and  in  other  executive  posts  appointment  w.a 

in  Clove-  with  the  United  Press  and  oounced  by  Stuart  li.  Pi 
publishes  .Scripps-Howard  Newspajiers.  president,  who  said 
encyclo})e-  jip  .^yaj;  named  manaf'inp'  editor  responsible  for 

)ft  covered  jn  19.59,  and  special  assistant  paper  development  and  po 
years  he  publisher  in  1966.  general  nianag 


Richard  D.  Alder 


Sai'L  Kohler,  Harrisburg 
capital  correspondent  of  the 
Philadelphia  Ivquirv,  has  been 
named  chief  of  the  Inquirer’s 
Washington  Bureau. 


John  A.  Wolf — from  nation¬ 
al  advertising  manager  of  the 
Dallas  Times  Herald  the  past 
three  years  to  advertising  di¬ 
rector.  Richard  M.  Merrill  is 
advertising  sales  manager.  JoE 
Allen  succeeds  Wolf  as  nation¬ 
al  advertising  manager.  W. 
Lynn  Britton  is  administrative 
manager  and  William  E.  Story 
is  retail  advertising  manager. 


Keen  Rafferty,  former  head 
of  the  University  of  New  Mex¬ 
ico’s  department  of  journalism, 
has  been  appointed  by  Gov. 
David  F.  Cargo  to  a  four-year 
term  as  New  Mexico  commis¬ 
sioner  to  the  Western  Inter¬ 
state  Commission  for  Higher 
Education. 


Kenneth  E.  Rosenbaum — 
from  copy  editor  and  reporter 
on  the  state  desk  of  the  Akron 
(Ohio)  Beacon  Journal  to  the 
copy  desk  of  the  Clevelaiui 
Press. 


PROVIDENCE 
/  JOURNAL- 
BULLETIN 


litical  writer  for  the  Detroit 
(Mich.)  Free  Prexx. 


Pulitzer  Co.  fills 
3  executive  posts 

St.  Lovi.s 

The  Pulitzer  Publishing  Com¬ 
pany  has  announced  the  estab¬ 
lishment  of  three  new  official 
positions  and  an  executive  com¬ 
mittee. 

Charles  J.  Hentschell,  general 
manager,  has  been  elected  senior 
vicepresident.  Alex  T.  Primm, 
business  manager,  has  been 
elected  vicepresident  in  charge 
of  newspaper  operations  and 
general  manager  of  the  com¬ 
pany. 

Harold  O.  Grams,  general 


Gknk  Robkrts,  chief  of  the 
Sew  York  Timex  bureau  in 
Saigon  —  appointed  national 
news  director  of  the  Times,  fill¬ 
ing  a  vacancy  caused  by  the 
resignation  last  May  of  CLAtT)E 
SiTTON  who  is  now  editorial  di¬ 
rector  of  the  Raleigh  (N.C.) 
Sews  and  Obxerver  and  Raleigh 
Titrves.  Roberts  joined  the  Times 
in  May  1965  after  serving  as 
city  editor  of  the  Detroit  (Mich.) 
Free  Press. 


sports  editor  of  the  New  York  Michael  T.  Grehl 

J oiimal- American,  has  been  ap-  j  ui 

pointed  executive  director  of  Howard  names  Orehl 
Guantes  Latino^,  a  boxing  pro-  editor  in  Evansville,  Ind. 

Appointment  of  Michael  T. 
Grehl,  40,  as  editor  of  the 
Evansville  Press  was  announced 
this  week  by  Jack  R.  Howard, 
president  of  Scripps-Howard 
Newspapers. 

Grehl,  managing  editor  of  the 
Memphis  Commercial  Appeal  for 
the  past  seven  years,  replaces 
Daniel  J.  Blackburn — from  Gordon  Hanna,  whose  appoint- 
aviation  editor  and  staff  writer  ment  as  editor  of  the  Commercial 
of  the  Santa  Ana  (Calif.)  Reg-  Appeal  was  announced  recently. 
ister  to  public  relations  repre-  Grehl  will  be  the  fifth  editor  of 
sentative  of  the  Metropolitan  the  Press  in  its  62-year  history. 
Water  District  of  Southern  Cali-  He  follows  F.  R.  Peters,  who 
fornia  in  Los  Angeles.  founded  the  newspaper  in  1906; 

*  ♦  *  Frank  R.  Ford,  Earl  Richert  and 

Ernest  LEnv,  who  has  been  Hanna, 
an  associate  publisher  and  ad-  native  of  Evanston,  Illinois, 
•ertising  director  of  Newsday  Grehl  was  graduated  from  the 
at  Garden  City,  N.  Y.  is  as-  University  of  Illinois  in  1952 
suming  duties  formerly  assigned  following  Army  service  in 

to  Sydney  Gruson  as  associate  Japan.  He  was  a  reporter- 
publisher.  Gruson  is  returning  to  photographer  and  later  man- 
the  New  York  Times  as  assist-  aging  editor  of  the  Southern 
ant  to  the  publisher.  Illinoisan  in  Carbondale,  and 

«  *  .  also  worked  on  newspapers  in 

ZoRA  Unkovich,  a  University  HI-,  and  Anchorage, 

of  Pittsburgh  journalism  gradu-  to  Memphis 

ate  and  former  reporter  and  m  1957  as  a  reporter.  He  served 
picture  editor  on  the  Pittsburgh  and  assistant 

Sun-Telegraph,  is  the  new  managing  editor  before  be- 

women’s  editor  of  the  Pittsfhurah  managring  editor. 


James  B.  Boone  Jr. 


^  Mrs.  Dorothy  B.  Chandler, 

Tuscaloosa,  Ala.  Los  Angeles  Times-Mirror  Co. 

James  B.  Boone  Jr.,  formerly  executive — resigned  as  Univ'er- 
publisher  of  the  Stiff  oik  (Va.)  gity  of  California  regent,  a  post 
News-Herald,  has  become  pub-  she  had  held  for  14  years. 
Usher  of  the  Tuscaloosa  News. 

He  succeeds  his  father,  Buford 
Boone. 

Young  Boone  also  has  become 
president  of  Tuscaloosa  News¬ 
papers  Inc.,  which  leases  the 
Tuscaloosa  property.  His  father 
has  been  named  chairman  of  the 
board  of  the  corporation. 

Jim  Boone  was  publisher  of 
the  News-Herald  in  Suffolk  for 
six  years,  and  prior  to  that  time 
had  worked  on  newspapers  in  ' 

Texas,  Georgia  and  Alabama.  He 
is  a  graduate  of  the  University 
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Papers’  help 
in  murder 
case  praised 

Thi-ee  Pennsylvania  newspa¬ 
pers  were  praised  recently  by 
Schuylkill  County  District  At¬ 
torney  Richard  B.  Russell  for 
their  part  in  solving  a  murder 
case  in  which  a  young  hospital 
worker  was  the  victim.  The  pa¬ 
pers  were  the  Reading  Times, 
the  Reading  Eagle  and  the 
Pottsville  Republican. 

Russell  complimented  the 
newspapers  for  the  leads  they 
turned  up  and  the  help  they 
supplied  to  a  difficult  investiga¬ 
tion. 

The  hospital  w'orker,  Patricia 
Sholley,  disappeared  Christmas 
night  (19(>7)  after  completing 
work  at  the  Reading  Hospital. 


Her  body  was  found  January 
19  near  Summit  Station. 

Where  the  three  papers 
helped,  Russell  said,  was  in  pro¬ 
viding  steady  publicity  about 
the  disappearance  of  Miss  Shol¬ 
ley  and  running  photographs  of 
Maurice  M.  Talley,  25,  of  Read¬ 
ing,  and  the  victim. 

Saw  Pictures 

The  Jackson  Ney  family  of 
Bernville  does  not  subscribe  to 
any  papers  but  Mrs.  Ney,  shop¬ 
ping  in  Reading,  picked  up 
copies  of  the  local  papers  car¬ 
rying  the  photos  of  Miss  Sholley 
and  Talley.  Ney  recognized  Tal¬ 
ley  as  the  driver  of  Miss  Shol- 
ley’s  car  when  it  liecame  stuck 
on  the  lane  leading  to  his  farm 
on  the  morning  of  December  26. 
Ney  notified  police  he  towed  the 
car  out  of  the  lane  about  9  a.m. 
that  day;  that  Miss  Sholley  was 
in  the  car  and  that  she  looked 
“scared”.  He  descril)ed  Talley  as 
being  neatly  dressed. 

Mr.  and  Mrs.  Wavne  Zerbe  of 


AN  OPPORTUNITY 
TO  PARTICIPATE  IN 


Journalism's  Finest  Hour 


May  10,  1968  at  Koche-iter.  N.  V. —  Sigma  Della  Chi’s 
-Awards  Cerenumy  for  Distinguished  Ser\iee  in  Journalism. 

Send  in  your  nominations  now  before  tlte  February  1,  1%9 
deadline.  Mail  or  express  entries  (accompanied  by  entry 
blanks)  to: 

.Si^iia  Della  Chi  Awards  in  Journalism 
33  East  AX'arker  Drive— Suite  3136 
(Jiieago,  Illinois  60601 


Awards  trill  be  made  in  these  16  catenaries i 


Press  ( newspapers ) 

e'  General  Reporting 
Falilorial  AA'riling 
a-hington 
('.orrespondence 
e’  Foreign  (iorresiMindenre 
News  Picture 
Kditr>rial  (^rtoon 
Public  .Service 

Press  ( mantisines ) 

Keptirting 
Public  S-nice 


Reporting 
Public  Service 
Editorializing 

Television 

Reporting 
Public  Serx'ice 
Editorializing 

Research 

e'  Research  About 
Jounialism 


U  rite  Siftma  Delta  (.hi.  Professional  Jonr~ 
nalism  Sttciety.  35  East  ll  acker  Drive,  ('.hi- 
capo.  III..  60601  today  for  entry  blanks. 


Strausstown  also  saw  the  pic¬ 
tures  in  Reading  newspapers 
and  called  police.  They  said  Tal¬ 
ley  was  the  driver  of  Miss  Shol- 
ley’s  car  at  about  10:20  a.m.  on 
December  26  when  it  was  in¬ 
volved  in  a  collision  with  their 
car  in  Reading.  They  said  Tal¬ 
ley’s  clothing  was  in  a  state  of 
disarray  and  stained  with  paint 
residue  and  blood.  They  said  he 
wrote  down  a  fictitious  name 
for  them  when  they  asked  for 
identification. 

Mrs.  Irene  Heim  of  Schuylkill 
Haven  saw  Talley’s  picture  in 
the  Pottsville  Republican  and 
called  police.  She  said  Talley 
was  the  driver  of  Miss  Sholley’s 
car  when  it  nearly'  collided  w’ith 
hers  at  about  9:30  a.m.  at  Moy¬ 
er’s  Corner,  a  mile  from  where 
Miss  Sholley’s  beaten  and  raped 
Ixtdy  was  found. 

These  three  w'itnesses,  Rus¬ 
sell  pointed  out,  were  vital  wit¬ 
nesses  for  the  state  in  seeking 
a  conviction  for  murder  on  cir¬ 
cumstantial  evidence.  They  es¬ 
tablished  that  Miss  Sholley  vvas 
alive  and  with  Talley  when  he 
was  seen  neatly'  dressed  at  the 
Ney  farm  anti  that  Talley  w'as 
in  a  disheveled  state  of  dress 
with  stains  on  his  clothing  when 
Miss  Sholley’s  car  collided  with 
the  Zerlte  vehicle  about  90  min¬ 
utes  later.  -And,  Mrs.  Heim  put 
Talley'  aliout  a  mile  from  where 
the  botly'  was  later  found  during 
the  interval  between  the  other 
two  sightings. 

Talley'  was  found  guilty  and 
given  a  life  sentence. 

• 

2  cited  for  reports 
about  alcoholism 

Tampa,  Fla. 

Two  Tampa  Bay  journalists 
are  this  year’s  recipients  of  cita¬ 
tions  for  their  reporting  in  the 


field  of  alcoholism. 

Joe  Mannion,  WFLA-tv,  and 
Charles  Patrick,  St.  Petersburg 
Times,  will  receiv'e  their  awards 
Monday,  January’  13,  from 
Tampa’s  Mayor  Dick  Greco. 

The  award  is  given  by  the 
Florida  Alcoholic  Rehabilitation 
Progrram. 

Don  Thieme,  director  of  Infor¬ 
mation  Services,  FARP,  said, 
“In  establishing  a  criteria  for 
the  media,  the  agency  looks  for 
writers  who  have  originated  a 
program  or  feature  and  con¬ 
veyed  an  exceptional  understand¬ 
ing  of  the  alcoholic  to  their 
public.” 

Mannion  w'as  selected  for  his 
documentary,  “Portrait  of  an 
-Alcoholic,”  and  Patrick  for  his 
feature,  “Alcohol’s  Big  Divide: 
Economy  Plan  Treatment  or 
Ritzy  Reprogramming.”  , 

• 

CD  citations  for  3 

Milford,  Conn. 

Three  southern  Connecticut 
newsmen  were  honored  by  Civil 
Defense  for  their  “outstanding 
contributions”  during  the  past 
year.  Citations  were  presented 
in  ceremonies  to  Manny  Strumpf 
of  the  A>u’  Haven  Register, 
Peter  Krieg  of  the  Bridgeport 
Post  and  David  Johnson  of  the 
Milford  Citizen. 

• 

To  American  Banker 

Sheldon  Meyer,  formerly  Mid¬ 
western  bureau  chief  for  the 
Journal  of  Commerce,  has  joined 
the  staff  of  the  American 
Banker,  as  a  staff  correspondent, 
in  New  York.  James  Rubenstein, 
formerly  news  editor,  McGraw- 
Hill  World  News  Service,  Chi¬ 
cago,  has  joined  the  staff  of  the 
-American  Banker  as  news  bu¬ 
reau  chief  in  Chicago. 


Editor  dedicates  bridge 
in  a  corking  good  act 


IRONTON,  Ohio 
Because  of  public  disfavor 
with  tolls.  West  Virginia  officials 
recently  opened  a  multi-million 
dollar  Ohio  River  Bridge  be¬ 
tween  Huntington,  W.  Va.,  and 
Chesapeake,  Ohio,  without  any 
formal  ceremony'. 

■A  dedication  had  been  planned, 
but  the  new  toll  bridge  al.so  re¬ 
sulted  in  the  reimposition  of 
tolls  on  an  adjacent  bridge  and 
this  had  the  residents  of  both 
states  up  in  arms. 

The  ceremony  was  cancelled  by' 
the  officials  and  the  expensive 
bridge  was  opened  to  motorists 
at  5  p.m.,  Decemlx'f  7,  without 
fanfare  and  without  dedication. 

That  day  at  10  p.m.,  Dan 
.Martin,  managing  editor  of  the 
I  ronton  Tribune,  took  a  bottle  of 


champagne  and  walked  out  onto 
the  darkened  structure  and  had 
his  own  dedication  ceremony. 

-Martin,  standing  alone, 
cracked  the  liottle  of  champagne 
on  a  girder  and  named  the  new 
span  “Folly  Bridge.”  He  said 
the  name  was  appropriate  be¬ 
cause  it  was  a  prime  example  of 
political  folly. 

.Although  state  officials  haven’t 
recognized  his  name  for  the 
span,  it  has  Itecome  the  title 
used  by  local  residents. 

.Martin  said  he  took  the  action 
btH-ause  it  would  make  a  good 
weekly  column. 

He  didn’t  realize  at  the  time 
that  it  was  possible  his  dedica¬ 
tion  might  turn  out  to  be  the 
only  one  the  new  bridge  would 
ever  have. 
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Boston  HT  ’68  profit  sets  record 


Past  week's  range  of 
stock  prices 

(N*w  York  Stock  Exchango) 

•  Barkay  Photo  .  O'A  42% 

lisition  Boita  Cascada  .  47%  47 

lated.  Capital  Citias  Bdcsfg  ..85  81 

paper  Cowlas  Communs  .  17%  I4'/| 

news-  Crowall  Colliar  WVt  34% 

Forest  Crown  2allarbach  48'/i  58 

umber-  Cutlar  Hammar  .  4IV4  40*4 

Dayco  Corp.  .  4?  47% 

Eastman  Kodak  .  77  74'4 

Eltra  Corp .  48%  44 

Fairchild  Camara  .  88  84% 

Cona,  Balding  ..  14%  IS 

ia  Pacific  .  43% 

6raat  North  Papar  .  47  70 

Harris  Intartypa  .  74%  73 

Intarchamical  .  51%  44% 

Intarnational  Papar  ....  38%  34% 

Kimbarly  Clark  .  74%  74% 

Miahla-6oss-Da«tar  .  24'/}  28';2 

Moora  McCormack  .  22%  23% 

Timas  Mirror  .  44  48 

(Amarican  Stock  Exchanga) 

Digital  Equipmant  .  ITS  175 

Domtar  .  13%  13% 

Ehranraich  Photo  .  34%  40'2 

The  board  of  directors  of  R.  r.  Hoa  t  Co .  58  57% 

Hoe  &  Co.  voted  December  17  Milgo  Elactronics  24%  24% 

a  dividend  of  25  cents  Wood  Industrias  .  251/4  25% 

a  share  on  the  cumulative  Class  (Ovar  tha  Countar) 

A  stock  for  the  quarter  ending  Boston  Harald-Travalar  ..70  44 

January  15,  1969,  and  an  addi-  Cincinnati  Enquirar  .  34  40 

flKF4T  \ORTHKR\  P4PFR  tional  25  cents  a  share  on  ac-  Jonas  .  114  122 

count  of  the  unpaid  dividends  Communications  .  170  145 

Per  share  earnings  of  Great  on  this  stock.  ••  “''s 

Northern  Paper  Co.  rose  to  *  ♦  *  Gannatt  Co .  411/4  4i'/; 

$5.21,  as  compared  with  $4.83,  EHREINREIC GAIN  HurLtr’ ’.I  Io%  IS 

in  the  year  ended  September  29.  ^  ^ 

Sales  were  up  from  $133.7  mil-  Ehrenreich  Photo-Optical  Co.  ngii»y  'iUrtk.r .  7774  74% 

lion  to  $154.5  million  and  net  reported  sates  of  $22.4  million  phof^n  ........  31%  30' j 

income  rose  from  $13.7  million  for  six  months  to  October  31,  Richmond  Nawspapars  ..  32'%  3i'/i 

to  $14.0  million.  as  compared  with  $21.2  mil-  (Canadian  Exchang.s) 

*  •  *  lion  in  the  corresponding  period  ^bitibi  4%  v/, 

DAYCO  GETS  .ALLEN  of  1967.  Net  income  was  $1,174,-  b.  C.  For.st  ............  28%  29V 

000,  as  compared  with  $1,123,-  Graat  takas  Papar  .  2S  25*4 

000.  Eaimings  per  share  rose  MacMillan,  Bloadal  .  24'%  27 

from  57c  to  60c.  Pdc*  Bros .  141%  14 


The  Boston  Herald-Traveler  GEORGI.4-PACIFIC  SPLIT 
Corporation  announced  a  cash 
dividend  of  $1.75  per  share  on 
the  company’s  common  stock. 

This,  the  largest  dividend  in 
the  history  of  the  corporation, 
will  be  payable  Januar>-  15, 

1969. 

Earnings  for  1968,  the  com- 
liany  announced,  will  be  the 
highest  in  the  corporation’s 
histoi’y. 

In  a  letter  to  stockholders, 

Harold  E.  Clancy,  president, 
reported:  “A  year  ago  your 
Directors  declaimed  a  3%  stock 
dividend.  You  will  recall  that 
1967  was  a  year  of  extensive 
re-organization  enabling  the 
company  to  adjust  to  the  de¬ 
mands  of  the  future.  Several 
of  the  steps  in  this  re-organ¬ 
ization  resulted  in  substantial 
one-time  costs  which  severely 
affected  our  1967  earnings.  The 
record  for  1968  attests  to  the 
wisdom  of  the  steps  taken.  All 
divisions  of  our  business — 

Newspaper,  Television  and 
Radio — have  contributed  to  the 
sharply  improved  operations. 

We  look  forward  to  further 
progress  in  1969.” 

The  Boston  Herald-Traveler 
Corporation  publishes  the  Bos¬ 
ton  Herald  Traveler  and  its 
wholly  owned  subsidiary 
WHDH  Inc.,  operates  WHDH- 
AM-FM  and  WHDH  Tele¬ 
vision,  Channel  5.  Early  in  the 
year  the  morning  Herald  and 
the  evening  Traveler  were 
consolidated.  Dayton,  0. 

♦  ♦  *  Dayco  Corporation  stockhold- 

DOMl'AR  LTD.  pi’S  approved  the  acquisition  of 

.Allen  Industries.  Detroit. 

With  sales  of  $316  million  in  Allen  shareholders  tendered 
the  first  nine  months  of  this  885,222  shares,  84.3  percent  of 
year,  Domtar  Ltd.  (newsprint,  ^he  outstanding  stock, 
etc.)  reported  net  income  of  $7.1  Dayco  extended  its  exchange 
million,  as  against  $6.9  million  offer  to  January  8  to  afford  the 
in  ^he  corresponding  period  of  voniaining  .Allen  shareholders 
1967.  Per  share  earnings  went  the  opportunity  to  accept  the 
up  from  45c  to  47c.  Sales  were  offer. 

down  in  the  quarter  ending  Sep-  Allen  Industries  is  a  manu- 
teniber  30.  facturer  of  products  for  the 

*  *  *  automotive  industry  as  well  as 

MIEHLE-GO.SS-DEXTER  non-automotive  products  such  as 

• .  . ,  ,  .  . ,  ,  rug  cushioning  and  rubber  com- 

At  the  close  of  the  fiscal  year,  It,  the  nast 

October  26,  orders  for  $120 

’  . ,  ,  .  i  vear  wei*e  in  excess  of  $110 

million  worth  of  equipment 

(presses,  etc.)  were  on  the  t. 

)oo  s  o  .  le  e-  loss-  ex  r  manufacturer  of  graphic 

Inc.  The  company  reported  net  industrial,  automotive,  con- 

«  sumer  and  aircraft  products. 

$147.3  million  a  year  ago  and  approximately  $164 

net  earnings  of  $9.1  ($1.60  per 

Preliniinar>'  estimates  of  per 
on  ($  ..  .  )  m  1.  )7.  share  earnings  indicate  $3.03 

Officers  of  MOD  have  been 
authorized  to  discuss  merger 

record  of  $2.71. 


Georgia-Pacific  Corp.  said  its 
directors  intend  to  ask  share¬ 
holders  to  approve  a  2-for-l 
split  of  the  company’s  common 
stock  and  an  increase  in  au¬ 
thorized  common  to  75  million 
from  25  million  shares.  It  said 
the  dividend  would  be  raised. 

Voting  on  the  proposals  wnll 
be  held  at  the  Portland,  Ore.,  WTlminCjTON,  Mass.  Foot*, 

forest  product  company’s  an-  Photon  Inc.,  manufacturer  of 
nual  meeting  on  April  23.  phototypesetting  equipment  and 

The  company  added  that  a  systems,  has  acquired  Eugene 
quarterly  dividend  rate  of  20  Engineering  Company,  Inc.,  of 
cents  in  cash  and  1%  in  stock  Rockland,  Mass.,  in  an  exchange 
is  expected  to  be  adopted  after  of  stock.  Eugene  Engineering 
the  proposed  split.  The  com-  will  operate  under  its  present 
pany  currently  pays  a  quarterly  management  as  a  wholly-oNvned 
dividend  of  25  cents  in  cash  and  subsidiary  of  Photon. 

1%  in  stock.  *  *  ♦ 

Nine-month  sales  of  $745.36  r.  HOE  DIVIDEND 

million  were  26.2  percent  over 
the  $590.60  million  record  set  in 
the  same  period  last  year.  Net 
income  of  $55.13  million  was 
24.4  percent  over  the  1967  nine 
months  reconl  of  $44.32  million. 


Automix  Keyboards,  Inc 

welcomes 


Yakima  Herald-Republic 


Yakima,  Washington 


to  our  ever-growing 
group  of  valued  clients 


Automix  Keyboards,  Inc 

8020  108th  Ave.  S  E..  Renton.  Wash.  98055 
206-255-0454 
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Biggest  stories  of  1968 

Kennedy  and  King 
murders  lead  list 


Lewis  A.  Little 

Horton  retires, 
Lew  Little  heads 
R&T  syndicate 

Lewis  A.  Little  has  been  ap¬ 
pointed  vicepi’esident  and  gen¬ 
eral  manager  of  the  Register 
and  Tribune  SjTidicate,  succeed¬ 
ing  Bruce  Horton,  who  is  re¬ 
tiring  December  31  after  23 
;  years  with  the  company.  Horton 
'  remains  on  the  board  of  direc- 
'tors.  He  plans  to  move  to  Sun 
City,  Arizona. 

I  Little,  35,  joined  the  syndi¬ 
cate  as  associate  editor  and  busi¬ 
ness  manager  in  March,  1967, 
when  he  sold  them  his  syndicate, 
which  he  founded  three  years 
■earlier  in  San  Francisco.  Before 
I  launching  his  own  syndicate 
I  Little  had  been  sales  manager  of 
the  San  Francisco  Chronicle 
Syndicate.  Previously,  he  worked 
as  a  reporter  for  the  Los  Angeles 
Times,  San  Francisco  Chronicle, 
El  Centro  (Calif.)  Post  Press, 
and  the  Van  Xays  (Cal.)  News. 

MacDonald  also  announced 
jthat  Frank  Clark  has  been  ap- 
I  pointed  business  manager.  He 
had  been  assistant  to  the  gen¬ 
eral  manager. 

Philip  G.  Reed,  former  man¬ 
aging  editor  of  International 
News  Ser\'ice,  was  named  edi¬ 
tor  of  the  syndicate  and  director 
of  its  foreign  operations.  He  has 
been  Eastern  manager  since  he 
joined  the  organization  in  1959. 
• 

Specialty  stores* 
renaissance  told 

San  Francisco 

Small  stores  are  holding  their 
own  in  the  face  of  giant  retail 
;  establishments  and  the  small 
specialty  store  or  l>outique  has 
jeven  had  a  renaissance,  accord- 
!  ing  to  a  Bank  of  America  study. 
The  .small  business  advisory 
service  booklet  covering  all 
phases  of  retailing  points  out 
that  “the  Golden  Rule  of  adver¬ 
tising  is  consistency.” 


Editors  of  .\ssociated  Press 
member  newspapers,  radio  and 
television  stations  throughout 
the  country  have  voted  the  as¬ 
sassinations  of  Senator  Robert 
F.  Kennedy  and  the  Rev.  Martin 
Luther  King  .Jr.  the  top  news 
stories  of  1968. 

The  murder  of  Senator  Ken¬ 
nedy  in  Los  Angeles  in  June 
was  voted  the  No.  1  story.  The 
slaying  of  King,  shot  April  4 
while  he  stood  on  a  motel  bal¬ 
cony  in  Memphis,  was  voted  No. 
2  by  the  editors. 

In  the  same  poll,  the  AP  mem¬ 
ber  editors  chose  President 
Johnson  as  Newsmaker  of  1968. 
Jacqueline  Kennedy,  who  mar¬ 
ried  Greek  shipopner  Aristotle 
Onassis  was  named  Woman 
Newsmaker  of  the  Year. 

The  editors  are  asked  annual¬ 
ly  to  vote  for  the  10  news 
stories  of  greatest  impact,  im¬ 
port  and  use  during  the  year 
and  to  name  10  top  news-mak¬ 
ing  personalities. 

The  surprise  announcement 
March  31  by  President  Johnson 
that  he  would  not  seek  re-elec¬ 
tion  was  voted  the  No.  3  story 
of  the  year.  Others,  and  the 
order  of  their  selection  by  the 
editors : 

4.  U.S.  presidential  election 
campaign. 

5.  Czechoslovakia  occupied  by 
Russia  and  Warsaw  Pact  allies. 

6.  Vietnam  War  continues; 
peace  talks  start. 

7.  USS  Pueblo  and  crew  cap¬ 
tured  by  North  Korea. 

8.  Heart  transplant  opera¬ 
tions. 

9.  Riots  in  Negro  areas;  black 
militancy. 

10.  Jacqueline  Kennedy  weds 
.\ristotle  Onassis. 

The  editors  voted  Alexander 
Dubcek,  head  of  the  Czechoslo¬ 
vak  Communist  party,  Foreign 
Newsmaker  of  the  Year. 

Pope  Paul  VI,  whose  encycli¬ 
cal  reaffirming  the  Church’s  ban 
on  artificial  contraception 
started  a  debate  within  the 
Catholic  Church,  was  named 
new.smaker  in  the  field  of  re¬ 
ligion. 

Dr.  Chri.stian  Bai’nard  of 
Cape  Town,  South  Africa,  whose 
heart  transplants  preceded  a 
wave  of  such  operations  was 
named  newsmaker  in  the  field  of 
science. 

Other  newsmakers  named  by 
the  editors: 

Literature — William  Styron, 
author  of  “The  Confessions  of 
Nat  Turner,”  who  won  the  1968 


Pulitzer  Prize  for  the  novel  on 
slave  Nat  Turner’s  revolt  in 
Virginia  in  1831. 

Labor — Albert  Shanker,  lead¬ 
er  of  New  York  City’s  United 
Federation  of  Teachers,  whose 
seven-week  strike  closed  New 
York  City  schools. 

Business — Henry  Ford  II, 
chairman  of  the  Ford  Motor 
Co.,  who  as  chairman  of  the  Na¬ 
tional  Alliance  of  Businessmen, 
found  jobs  for  60,000  hard-core 
unemployed.  Ford  also  w’as  ac¬ 
tive  in  the  Urban  Coalition, 
which  seeks  solutions  to  urban 
problems. 

Entertainment — Dan  Rowan 
and  Dick  Martin,  whose  “Laugh- 
In”  television  show  became  the 
year’s  biggest  hit. 

Sports — Denny  McLain,  pitch¬ 
er  for  the  Detroit  Tigers,  who 
became  baseball’s  first  pitcher 
in  37  years  to  win  31  games. 

Events  of  1968  were  so  spec¬ 
tacular  and  complex  that  they 
will  fascinate  and  baffle  future 
historians  and  scholars,  says 
Robert  D.  Price,  editor  of  the 
Associated  Press  news  annual. 

“The  past  year  probably 
spawned  more  continuing  news 
stories  than  any  recent  year,” 
Price  adds.  “Many  will  rever¬ 
berate  through  history.” 

Price  and  the  staff  of  the  AP 
Book  Division  are  assembling  the 
story  of  the  year  for  the  annual, 
titled  “The  World  in  1968:  His¬ 
tory  as  We  Lived  It.”  It  is  the 
fifth  year  for  production  of  the 
book  which  is  distributed  by  AP 
member  newspapers. 

The  book  will  include  men¬ 
tion  of  the  Apollo  moon  mission. 

In  a  normal  news  year,  many 
major  ev’ents  could  be  handled 
for  the  annual  in  about  2,500 
words.  However,  the  past  year’s 
events  had  so  many  ramifications 
that  more  than  the  usual  word- 
age  was  needed  to  tell  the  full 
story.  The  assassinations  of  Ken¬ 
nedy  and  King  each  required 
6,500  words. 

International  finance,  w’hich  in 
many  years  could  be  reported 
in  a  few  hundred  words,  re¬ 
quired  four  stories,  totaling 
about  7,000  words. 

“The  Democratic  National 
Convention  was  another  compli¬ 
cated  event  in  a  complicated 
year,”  Price  said.  “Usually, 
political  conventions  fade  quietly 
into  history.  But  the  violence  in 
Chicago  kept  the  Democratic 
meeting  in  the  news  throughout, 
the  remainder  of  the  year.” 
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Parley  with  Klein 
‘fresh  and  charming’ 


Television  is  news,  and  peo-  ( 
pie  who  cover  the  news  for  tele-  < 
vision  should  be  invited  to  din-  j 
ners  piven  for  news  people,  1 
especially  when  the  host  is  . 
Herbert  G.  Klein,  director  of  I 
communications  for  the  Nixon  1 
Administration.  . 

Theodore  N.  McDowell,  gen-  < 
eral  manager  of  news  and  pub-  i 
lie  affairs  for  the  Washington  j 
(D.C.)  Evening  Star  Broad-  1 
casting  Company  and  president  ! 
of  the  Associated  Press  Radio-  i 
Television  Association,  believes  ' 
he  was  slighted.  ] 

McDowell,  in  a  telegram  to  i 
Klein  on  the  eve  of  the  dinner  i 
December  18  at  the  St.  Regps 
Hotel  in  New  York,  informed  i 
Klein  he  had  not  received  an  _ 
invitation,  and  state<l  in  effect  ' 
that  he  thought  he  should  have 
received  one  as  head  of  an  or¬ 
ganization  that  “represents  the 
more  than  3,000  AP  member 
radio  and  television  stations” 
across  the  country.  In  addi¬ 
tion,  McDow’ell  said,  “Uninvited 
are  the  presidents  of  counter-  i 
part  broadcast  organizations” 
that  included  the  National  As-  i 
sociation  of  Broadcasters. 


Cormack,  NBC,  Washington, 
chairman  of  the  Radio-TV  Cor¬ 
respondents  Association;  Eddie 
Barker,  of  KRLD-TV,  Dallas; 
Allen  Cromley,  Oklahoma  City 
Times,  president  of  the  Na¬ 
tional  Press  Club;  Vincent  S. 
Jones,  vicepresident  of  the 
Gannett  Newspapers,  in  charge 
of  news  and  editorial  policy, 
and  president  of  the  American 
Society  of  Newspaper  Editors; 
Margaret  Kilgore,  president  of 
the  VV'omen’s  National  Press 
Club,  Washington;  Carroll  Kil¬ 
patrick,  Washington  Post,  pres¬ 
ident  of  the  White  House  Cor¬ 
respondents  Association;  Klein; 
Ronald  Ziegler,  press  chief  to 
the  President-elect;  Gerry  Van 


der  Heuvel,  press  secretary  to 
Mrs.  Nixon,  and  Mary  Ann 
Snow,  secretary  to  Klein. 

Jones  said  the  party,  from 
6  p.m.  to  about  10  p.m.,  “was  a 
delightful  affair.” 

“I  thought  it  was  a  very  good 
thing,  something  that  had  never 
been  attempted  before,  but  that 
promised  a  lot,”  he  said. 

Jones  said  Klein  and  his 
Nixon  staff  associates  had  as- 
sux'ed  the  newsmen  that  the 
purpose  of  the  new  administra¬ 
tion,  in  handling  news,  “would 
be  to  open  channels  to  depart¬ 
ment  heads.”  Jones  said  they 
discussed  White  House  cover¬ 
age,  the  problem  of  exclusive 
interviews,  news  “leaks,”  and 
the  use  of  television  by  Mr. 
Nixon. 

“The  purpose,”  Jones  said, 
“seemed  to  be  a  promise  that 
avenues  would  be  open  to  Cab¬ 
inet  members  and  the  heads  of 
executive  agencies  and  there 


would  not  be  the  one-man  con¬ 
trol  of  news,  as  practiced  by 
the  Johnson  Administration. 
This  would  be  a  good  thing. 

“Of  course,  there  was  a  lot 
of  skepticism,  since  the  guests 
were  news  people.  There  were 
some  who  felt  the  whole  thing 
would  be  junked  the  first  time 
somebody  made  a  slip  and 
brought  embarrassment  to  the 
administration.” 

Arthur  agreed  with  Jones 
in  describing  the  gathering  as 
“fresh  and  charming.”  “Their 
special  concern,”  he  sai<i. 
“seemed  to  be  to  open  channels 
of  communication  with  Cabinet 
heads,  and  if  the  Nixon  .Ad¬ 
ministration  is  able  to  do  this, 
I  believe  it  will  be  a  distinct 
gain  for  freedom  of  informa¬ 
tion  after  losing  ground  in  this 
field  for  several  years.” 

Arthur  said  that  “nothing  off 
the  record”  was  said  by  Klein 
or  his  associates. 


m  mm 


Invited  guests 

McDowrell  noted  that  invited 
guests  included  “the  presidents  ; 
of  the  Associated  Press  Manag¬ 
ing  Editors,  the  American  So¬ 
ciety  of  Newspaper  Editors,  ^ 

and  the  American  Newspaper 
Publishers  Association.” 

McDowell  said  he  had  not 
received  an  answer  from  Klein, 

but  hadn’t  much  expected  one.  ' 

“My  purpose,”  he  said,  “was 
to  call  to  their  attention,  as 
forcibly  as  I  could,  that  televi¬ 
sion  is  in  the  news  business.  Exciting 

and  news  people  who  work  for  i  TRONIC 

television  should  be  invited  to  installed 

these  affairs.”  pleased  \ 

He  said  he  was  “talking  reproduc 

with  Rill  Hill  of  the  Evening  engravini 

Star,  and  he  told  me  that  Eddie 
Barker,  president  of  the  Radio- 
Television  News  Directors  As¬ 
sociation,  had  failed  to  get  an  | 
invitation  and  had  protested 
and  had  received  one.  So  I 

fired  off  a  telegram.  I  was  Write  fo 

too  late  to  get  on  the  list,  but  engravin; 

1  hope  they  will  not  forget  me  sition. 

next  time.” 

William  B.  Arthur,  editor  of 
Look  and  president  of  Sigma 
Delta  Chi,  the  journalism  fra¬ 
ternity,  who  was  among  the 
invited  guests,  said  he  had 
counted  “exactly  11  at  the  din¬ 
ner  party.” 

Among  those  attending  be¬ 
sides  Arthur  were  Robert  Mc- 
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Cold  Type  Flexibility 
without  ‘going  offset’ 


1.  Fast 

2.  Done  with  low  cost  labor 

3.  Type  set  on  cold  type  machines 

4.  Engraved  on  Electronic  Tracers 


Exciting  is  the  only  way  to  describe  the  NEW  MODEL  ER  ELEC¬ 
TRONIC  TRACER  with  dot  attachment.  The  newspapers  that  have 
installed  the  NEW  MODEL  ELECTRONIC  TRACER  are  mighty 
pleased  with  the  results  they  are  getting.  They  are  getting  contrast  and 
reproduction  they  never  thought  possible  before,  and  are  turning  out 
engravings  at  a  speed  they  never  imagined. 


Postpone  Going  Offset! 

Write  for  free  story  on  how  a  Kansas  daily  cut  composition  time  by 
engraving  from  cold  type  as  a  supplement  to  conventional  ad  compo¬ 
sition. 


Plasti-Graphic  Supply  Companv 

,  P.  O.  DH.WN’EB  268,  NAPERMLLE,  ILLINOIS  6().i40 
Phone  312-3.5.'>-22SS 
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Press  faults 

((  'iilit  linn  tl  I  lom  /»«</<'  l'{) 


tv  MacNcil 

aiiswiTt-d  that  h<‘  thimjjfit  it  was 
iMs-ausc  violfiK-f  liaii  t<»  1h- 

arci'ptfil  as  a  nn-aiis  of  solving 
|ir<tl»l<-ins  and  that  |tl•rlla|^s  “vi¬ 
carious  \  ioli-n<-i‘  is  soiiii-thiiiK 
liasir  to  human  psytdioloK'y. 
'I'Ikm-o  may  In-  just  a  sii«*ni', 
nakisi  thrill  of  watrhin;?  I«•l»)lh• 
do  violfiiri-  to  oin‘  another.” 

PnyeliolaiKy  of  \iol*-nrc 

'I'he  psyeholony  of  violence 
li^ured  al.-^o  in  the  testimony  of 
i{attdikian  and  involved  him  in 
a  collo<|uy  with  hr.  Walter  .Meii- 
ninuer,  al.so  a  inemlier  of  the 
<  'ommi.-^Mon. 

Ka^dikiaii  had  te-lified  criti- 
cail.v  of  the  etlect  of  violence  in 
television  iii'oKiammin^  on  chil¬ 
dren.  hr.  .Meiinint’er  accu.sed 
Itattdikian  of  making  "tv  tie- 
lio^ev  man"  for  condit  ionint'  chil¬ 
dren  to  \'io|ence.  ItaK'likian  re¬ 
plied  that  the  television  industry 
eariii-d  ifli.-i  liillioii  a  year  in 
adteitisiiiK.  solely  liecau.se  it 
claimed  that  it  could  intlueiice 
or  idiantte  human  heliavior 
"that  they  can  make  people  liuy 
Hrand  .\  instead  of  lirand  M.” 
lie  found  it  dillii'Ult  to  Isdieve 
that  tv  could  not  have  a  similar 
etfect  on  coinlit ioninn  children  to 
a  false  world  of  vioh-nce  and 
sadism,  hr.  .Menniimer  .said  he 
thoiittht  llaj^dikiaii  o\'erlooked 
the  •‘capacity  all  healthy  peojil  • 
ha\e  to  develop  and  distinguish 
hetweeii  reality  and  fantasy.” 

llaKilikian  thoiittht,  howex'er, 
that  television  proKramniiiiK 
Would  improve  when  imminent 
advances  in  ti'chiioloKy  material¬ 
ize.  Xlx*  people,  he  thought,  will 
turn  away  from  had  tv  prot’iams 
onci-  iMdter  forms  of  eiitertiiin- 
meiit  are  availahle.  Hut  he  in¬ 
sisted  that  the  reliance  on  vio¬ 
lence  "under  the  >>ui.se  of  law- 
ell  forcelllent”  in  comic  strips  and 
television  shows  has  i-ont rihuted 
to  tin-  "W  idespread  disrespect  for 
law  and  law  enforcement  amoiiK 
the  younn.” 

When  Isaacs  as.serted  that 
"police  reporting;:  in  the  I'nited 
.•states  today  is  dreadful  and  our 
»-ourt  reportiiiK-  eipially  had," 

I . .  .laworski,  a  Houston 

lawyer,  asked  him  to  he  more 
specilic.  It  was  tlu-n  that  Isaacs 
said  that  most  police  reportiilK 
was  done  hy  "unlettered  copy 
hoys”  w  ho  Us-anie  press  uReiits 
for  police  departments. 

.laworski  ^then  asked  Isaacs 
how  he  ever  K'‘t  eliH-tinl  pn*si- 
deiit  of  the  .As.siK'iateil  Press 
.ManaRiiiK  Kditors’  .\ssiH‘iation 
and  Istiacs  replied,  "that  is  what 
amazes  me.” 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


A’vMM  .NCEMKMS 

AXNOUXCKMEXT.S 

Appraisers— t'.imKullanls 

ISeivspapers  For  Sale 

AIMMtAlSAl.S  FOU  ESTATE.  TAX, 
iiartfiernhiii,  luan  and  insurance  pur* 
St'tihililt*  fet'S.  Ifrorhui't*.  M.  K. 
Krehliiel,  Hox  M8,  Norton,  Kans.  67654. 

AIMMtAISAI.S  FOR  AI-L  1‘riU‘OSKS 
Nfvv.s|»a|H‘i‘  Service  Inc..  Jl.'i  Ciirlis 

Si.,  Ea.  i*h  :  1 -:U ‘^-v24-0 175. 


liusiness  (Igtpartuniiies 

NKKO  T(M*  HANDS 
SHARE  OWNKItSHII* 

Now  fiiiidiiiK''  :iimI  atatlin^  sniatl  offM't 
dinl.v  to  start  in  Z(»no  It.  early  in  1116't. 
NihmI  :  editor,  adverliHirit?  mana}j:er. 
eireiilai  ion  nianaKt*f*  production  man* 
a^er.  Miniiiiunt  e.xeriit  ive  invest  men t 
$•{,000;  tiiin  niutn  exiMjrience  5  y«*ars’. 
Writ*'  Itox  Fitlitor  &  I’uldisher. 

STAliT  tHTSKT  NKWSRAFEIt  or 
HhopiM*r  with  our  eciuipment  on  rent- 
lease  baaia  if  you  have  know-how  and 
nuMieat  capital.  NAl’SCO,  Rerlin,  Wiac. 
54‘.»2'),  ami  25  W.  45  St.,  New  York, 
N,  10();t6. 

VVDRKINti  PARTNER  with  sales  ex¬ 
perience  wanted.  Arizona  w’t*ekly  ^{roaM• 
itiur  $5tt.0n(i:  nuMleat  inveatment.  Ibtx 
l!nu6.  Editor  Xl  Puhliaher. 


Itrtthers 

IT’S  NOT  THE  I>0\VN  PAYMENT 
that  Iniya  the  new'apai>er--it‘s  the  per- 
Honality  and  ability  of  the  buyer.  Thia 
ia  why  we  inaiat  on  personal  contact 
selliiiK- 

FE1CHNER  AGENCY 
Ilox  M(»unt  Pleaaant,  Mich.  4SS5S 

SYD  S.  (;oULD  AS.S(rGIATES 
*‘the  broker  with  inatant  buyers** 
NewspaiuM'  Salea  Management 
Appraiaala,  Peraonal  Purchaaea 
la?  S.  I.awrence  St.,  Monttfoinery,  Ala. 
('ONFIDENTIAD  INFORMATION™ 
Daily  NewapaiH»r  Proitertiea 
W.  H.  (Rover  Co,,  Ventura,  (’alif.  l*H001  ' 

HIl.E  MA'ITHKW  ('OMPANY 
(  ondiicta  profcsaional,  confident ial  neiro- 
liationa  for  sale  and  purcliase  of  liiKit* 
est  (pialily  daily  ami  v»*ekl.v  newspapers  j 
in  the  county.  Refore  you  consider  sale 
or  purchase  a  property,  you  should 
call  t.\F  ''FU  1l6-a'<7l  daytime,  (.\C 
M:H  T'lrMlo  iiiv'hts.  or  wuite  Rox  JI364. 
Flearwatcr  Reach,  Florida  35515.  No 
obligation,  of  cours<>. 

The  DI\E  .-Vi.oMicy.  I5<i:*  Naxareth.  Kal-  ' 
amaztK*.  .Mich.  4‘»001.  Ph:  319-7422.  | 
**Ainorica*8  No.  1  New’apai)er  Rroker.**  ( 
.Mel  IbHiell.  Dir.,  Newspaper  Div., 
Maxell  ('o..  191  N.  Euclid  Ave.,  Fpland, 
(’alif.  (A(’  710  9S2-151i:>. 

NK(R)TlATORS  for  transfer  of  news- 
pa|K  r  pro|>ertiea  —  sale  or  purchase. 
Dixie  Newspniiers.  P.O.  Rox  490.  Gads¬ 
den,  Ala.  35902.  Ph :  (AC  205)  546-3357. 
HARRIS  KI.ESWORTH.  I.iceiised  Hkr.. 
Serving  the  Pacific  Northwest 
Rox  509.  Rosebiirtf,  Oregon  97470 

Arizona  and  Western  NewspH|>ers 
DEAN  SEEDERS  &  JOHN  HOlUTE  ‘ 
1415  E.  Dniv.  Dr.,  Mesa,  AZ  85201 
Phone;  (6o2t  961-1093  or  964-2952 


,V#»irxp<i/w»rx  For  Sale 

.ARSENTKK  OWNER  of  Southern  In¬ 
diana  weekly  ilesires  to  sell  this  $40,000 
gross  publication  In^cause  he  is  too  in- 
volvetl  in  growing  daily  miles  away.  i 
You  can  earn  ownership  as  you  build 
the  property  in  this  community  of  4500.  ! 
Diversifietl  e\|)erience  with  emphasis  on 
advertising  can  put  you  in  the  driver*s 
seat  in  this  field.  Small  down  payment, 
long  terms.  Offer  available  for  limited 
time  only.  Sentl  full  resume  to:  Walt  j 
Dear.  Box  4,  Hemlerson,  Ky. — 42420.  j 

wt:srERN~MASSACHUsi'rrFs”  wkey 

ideal  for  husband/wife  combination.  No  . 
idant.  Box  1963,  Editor  &  Publisher.  j 


WISCONSIN  WEEKEY  .  .  .  established 
1*(97.  Serves  lieautiful  agricultural  and 
recreational  area.  $23M  estimated 
gross.  Price  $27,500.  Terms.  UNITED 
FARM  AGtrNCY,  612-EP  West  47th 
St.,  Kansas  City,  Mo.  64112.  (AC  816) 
PL  3-4212. 

PACIFIC  COAST  WEEKLY,  exclusive, 
ill  perfect  liM'ale.  For  the  man  who 
will  hiiy  a  FlefdwiKMl  Rroughum  le- 
cause  he  thinks  he  deserves  it  and  can 
alford  it.  Priced  12  times  earnings. 
Jos<*ph  A.  Snyder,  Newspaper  Rkr.,  j 
2234  K.  Romneya  Dr.,  Anaheim,  (*a)if.  j 
— 92'so6.  • 

FOUR  (R/OD  WEEKLIES:  One  East-  I 
erri,  N.  Y.,  fine  paper,  liooming 
.$I25M  :  also  Eastern  N.  Y.,  long  es-  , 
tablisheil,  with  two  combination  papers  i 
-  $]0uM.  Western  N.  Y.  plant,  top  ' 
sha|K>.  will  sell  also  building  $i0<*M.  | 
or  lease  $.soM.  Maine  paper — busy  sum¬ 
mer  and  winter  great  opiKirtunity — 
^sO.ttOO.  H.  W.  I*almer.  Rroker,  ><il  [ 
.SunimT  Ave..  .Syracuse*.  N,  Y.  1321"  j 

PART  INTEREST  in  Florida  Shopper 
to  man ''wife  team  e\|>eri<‘nc(>4l  in  sales 
and  paste-up.  Nothing  down.  Moilest 
salary,  but  trenmendous  iKitential.  Send  ' 
resume,  refereiiee  to  Ro.x  2111,  Editor 
&  Publisher. 

rTEIFOItNIA  WEEKLY,  a  ‘(Tein'T™ 
Choice  rural  location  with  coastal  rii- 
rnate.  Exi’elleiit  plant.  Newspaper  gross 
$7sM;  job  gross  $62M.  Steadily-grow¬ 
ing,  solid,  paid  eire.  Interest,  depreci¬ 
ation  ami  owner's  net  totals 
Price  $1»hiM.  $4(iM  cash  re<piired.  Write 
1‘slay,  your  newspa|»f*r  haekgroiiml,  e\- 
|s‘riehre.  and  financial  (|u:ilifieations 
.\libott  Paine.  Rroki*r.  433  W.  16th  St.. 
San  Rernardino,  Calif.  92105. 

$3,000  (*.’\SH  DOWN  buys  some  ot  the 
folluwing  newsp:ipers:  Kansas,  $I6.5"0 
to  $:i2,5oo  gross:  Nebraska,  $22. ’no  to 
$10,000;  Missouri.  $20,000  to  $'^5.000: 
Ind  rina-Illiriois,  .'*‘25..5oii  to  $67.5no 
Krehbiel-Rolit  ho  NewspaisM*  Service. 
R«»\  133,  Em|>oria,  Knns. — 66801. 

UUK'K  SALE:  Weslern  N.  Y.  '  Ex¬ 
clusive!  Diliiual!  (!ros<<es  $3tM:  will  sell 
for  ^15M;  $1M  puls  you  in  business. 
Meal  printer  wife,  or  young,  aggres¬ 
sive  publisher.  Contact  H.  W.  Palmer. 
Rri»kei’,  Si  I  Sumner  A\«*.,  Svracusi*.  i 
N.  Y. 

CDUNTY-SEAT  KXCLUSIvk  WKEY 
in  isolatfsl  western  city.  $17,000  down.  , 
Profitable:  no  conimditton  within  70  I 
miles;  st»uml.  J.  A.  Snyder,  News-  I 
paiKT  Rkr.,  2231  E.  Romneya  Dr.,  1 
Anaheim,  (^liif.  92so6. 

IU>1' NTY -SEAT  W EEKLY  newspaiKU*-  . 
Job  «ihop,  in  Lot-growing  Northw<‘st  1 
Florida  county.  Owner’s  health  forces  ' 
sale.^R»»\  2126  k^litor  &  Publisher. 

FOR  SALE:  78-year-old  Texas  exclusive 
county  weekly.  Newspa|>er  iiml  county 
l>oa8t  long  record  of  stable  economy 
based  on  ranching,  tourism,  oil.  Excel¬ 
lent  trans|M>rtatiun  advantages.  Gate¬ 
way  to  major  state-national  recre¬ 
ational  area  nearing  completion.  Fine 
hunting,  <lry  mmlemte  climate.  I.P 
eipiipment  includes  engraving.  TTS. 
Adeipiate,  capable  labor.  Owner  seeks  , 
larger  field.  1968  estimate<l  gross  $55M  i 
plus.  I967's  $53. 5M  nette<l  owner  $13. 5M 
after  depreciation.  Mixlern  building 
($9M):  inventory  (est.  $3M)  :  and  busi-  , 
ness  ($5SM)  :  would  re<iuire  $20M  down. 
Reply  to  R«»x  2007.  Klitor  &  Publisher.  . 
~  AVAILARLE  ^  I 

We  have  dailies  ami  W(H‘kIies  through-  ; 
out  the  nation.  $50,000  gross  ui».  Write  ' 
fully  ami  tell  us  your  netnls.  1 

J.  N.  WELLS  &  COMPANY 
543  W,  RiHisevelt.  Wheaton.  HI.  601S7 


VNXOUNCKMKNTS 


ISewgpapHrs  Wanliul 


UIXIKLAND 

Thoroughly  grounded  Southern  news- 
pai>erman  in  N.  Y.  wants  modest, 
solvent  Southern  Weekly;  terms.  Box 
2114,  F/iitor  &  Publisher. 

REPUTARLE  PURLLSHERlmFcirsirto 
purchase  large  weekly  or  daily  in  re¬ 
sort  ar«*a,  inclmling  (’arril»ean.  Not  iti- 
tereste<l  in  non-profitahle  situations. 
Must  l)e  well-enough  organized  to  be 
run  fnmi  a  distance  part  of  the  year. 
Rox  2117,  Editor  &  Publisher. 

Puhliralions  for  Sale 

A(;RI(:ULTURAL  publication  for 
sale:  Beautiful  northern  coastal  Cal¬ 
ifornia  area:  no  competition:  unlimited 
growth  potential;  average  circ.  over 
6,000  f>er  month;  2nd  class  permit; 
last  issue  over  $6,000  gross  advertising 
“72  pages.  Sample  copy  and  full  de¬ 
tails  on  nHjuest.  Box  2003,  Editor  3: 
Publisher. 


IS’etvspaper  U  anted 

l*X)R  CASH — by  ex|»erienced  publishers  j 
— one  «»r  more  gmsl  weeklies  or  small  I 
daily  in  Florida.  Please  give  full  de-  I 
tails  in  first  letter.  Confidential.  Box  , 
2106,  Eilitur  &  Publisher. 


NKWSPAPKK  SKHVICKS 

Features  Arailahle 

FLORIDA  ('(iPY^^^LOWtr^U^^ 
fnun  Fie<dance  Agency  Network.  Serv- 
.iig  newspa|>ers,  magazines,  house  or¬ 
gans.  television,  puldic  relations.  All 
assignments  estiinate<l  liefore  charge. 
Details  write:  Rox  2041,  Editor  & 
Publisher. 

“RETROSPECT**  —  The  spectrum  of 
life,  appeals  to  all.  Tested  tough  Ix>s 
Angeles  market.  Four  columns  monthly, 
only  $5.  No  contract:  cancel  anytime. 
Don  (^lark.  Suite  105,  43*5  N.  Buford 
Dr.,  Beverly  Hills,  Calif. — 90210. 

Press  Fnfrinei*rs 

Newspai>er  Press  Installations 
MOVING- REPAIRINCr— TRUCKING 
Kxi»ert  Service— World  Wide 
SKIDMORE  AND  MASON,  INC. 
55-59  Fourth  Street 
Rnmklyn,  N.Y.  11231 
(AC  212)  JAckson  2-6105 

CLASSIFIED 

Atlverlisiitf! 

"SITUATIONS  WANTED  " 
Ifayabla  wifli  ordarl 
4-werhs  SI  00  per  line,  per  issue 

3'weel(S  .  SI. 10  per  line,  per  issue 

2- weeks  SI. 20  per  line,  per  Issue 

1- week  $1.30  per  line. 

Count  Tire  average  words  per  ling 
3  lines  minimum 
(No  abbreviations) 

Add  SOt  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  SI. 00  extra. 

Do  not  send  irreplaceable  clippings, 
etc.  in  response  to  help  wanted' 
advertisements  until  direct  request  is 
made  for  them.  E&P  cannot  be  re¬ 
sponsible  for  their  return. 

"ALL  OTHER  CLASSIFICATIONS" 
4-weeks  $1.50  per  line,  per  issue 

3- weeks  $1.60  per  line,  per  issue 

2- weeks  $1.70  per  line,  per  issue 

1-week  S1.80  per  line. 

DISPLAY - CLASSIFIED 

The  use  el  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  tor  display- 
classified  is  $3.15  per  agate  line — $44.10 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Tuesday.  4:30  PM 

Box  numbers,  which  ate  mailed  each  day 
as  they  are  received,  are  valid  for  1-yeir. 

Editor  &  Publisher 

■so  Third  Ava..  N.  N.  Y.  10022 
(AC  212)  Ploia  2-70S0 
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Maclilnery  &  Supplies 


BUY  OR  SELL  EQUIPMENT  THROUGH  EBP'S  REGULAR  WEEKLY  LISTINGS 


('.omposing  Room 


Miscellaneous  Machinery 


Presses  &  Machinery 


Presses  &  Machinery 


ALL  MODBXS 

Linotype* — Intertypes — Ludlows 
PKINTCKAI'T  REPKESENTATIVES 
136  Church  Street,  N.Y.,  N.Y.  10007 


JUSTOWRITEHIS — Large  selection  of 
excellent  trade-ins  for  rent-leaae,  or 
for  sale  on  easy  terms.  NAPSCO, 
Berlin.  Wise.  64923,  and  25  W.  45  St.. 
New  York,  N.Y.  10036. 


S80  HEADLINER  with  developing  at¬ 
tachment,  like  new  ;  not  two  years  old. 
Davidson  11  X  17  offset  press;  good 
condition.  Will  sell  these  cheap.  Con¬ 
tact  Gilbert  Vaughan,  Parker  Bros. 
Inc.,  Ahoskie,  N.  C. — 27910. 


RECORDERS-REPRODUCERS:  7  re¬ 
corders,  mixed  types,  two  with  tape 
reacier;  four  8-pt.  reproducers:  one  10- 
pt.  reproducer.  Pric^  for  quick  sale. 
Daily  Town  Crier,  180  E.  State  St.. 
Westport.  Conn.  —  06880.  Ph:  (203) 
226-3,501. 


FOR  SAI.E:  2  Friden  LCC-VF  Friden 
Tai)e  Units.  2  Selectadata  Readers,  C  i 
Mode  and  E8cai)ement  Control  Units,  . 
8  additional  Program  Panels.  Like  new 
condition.  Used  short  time  as  Tape 
Input  for  ad  composition  on  Photon 
713.  Contact  A.  W.  Estes,  News-Times 
Puh.  Co.,  Box  912,  El  Dorado,  Ark. — 
71730.  (AC  501)  862-6611. 


BURROUGHS  accounting  machine  set 
up  for  newspai>er  l>ookkeeping.  Will 
handle  payroll,  display  advertising 
sales  ami  classifietl  contract  advertis¬ 
ing  sales.  Will  automatically  compute 
sales  hy  salesman  and  sales  by  news- 
paiwr  for  a  combination  sell  within  a 
group  of  newspapers.  Machine  can  also 
l)e  miHlifie)!  to  handle  accounts  pay¬ 
able.  Sample  of  all  forms  available. 
Burroughs  E2I00  accounting  machine 
with  j(iO  totalizers.  Available  now. 
Economist  Newsp;ipera.  5959  S.  Har- 
jem.  Chicago,  III.  60638.  (AC  312) 


3-UNIT  COTTRELL  VANGUARD  off¬ 
set  press  Model  JltC5960.  Serial  ifCS14-  1 
2BA.  2  units  are  7  years  old.  a  3rd 
reconditioned  unit  was  added  in  1967.  ! 
Price:  as  is.  where  is,  $25,000.  The  ; 
press  is  in  fine  condition  and  can  be 
seen  in  operation  at  Pecos.  Texas  En¬ 
terprise.  Contact  Phil  Buckner,  Scripps 
League.  1.31  Mercer  St.,  Seattle,  Wash¬ 
ington— 98109.  Phone  206-284-0945.  I 


SCOTT  PRESS  ...  3  units  and  double¬ 
folder.  Semi-cyl,  23  9/16"  cut-off,  60* 
web.  underfed  with  rollstand.  Press  was 
overhauled  2  years  ago  and  is  in  ex¬ 
cellent  o|)erating  condition.  Includml 
are  2-100  HP  Drive  Motors:  a  relatively 
new  40002T  metal  pot :  a  C.-H.  con¬ 
veyor  with  2  press  connections  and 
delivery  table  for  mail  room.  Contact 
D.  T.  Grace.  Steubenville  Herald-Star, 
172  North  Fourth  Street,  Steubenville. 
Ohio— 43952.  Phone  (614)  282-5311. 


NHWSPAPER  PLANT  LIQUIDATION 
96  Page  Scott  Press 


6  Units  22%  cut-off,  2  Folders,  C-H 
Heavy  Duty  Conveyors,  extra  color 
fountains,  stripping  attachment,  tab¬ 
loid  setter.  3 — arm  reels  an<l  Jones 
automatic  tensions,  transfer  turntables 
and  trackage  including  complete  stereo¬ 
type  equipment.  Available  today  I 


24  PAGE  DUPLEX  TUBULAR  Press, 
2  Folders  ^5  and  1,4  fold  including 
complete  stereo  equipment;  priced  to 
move  now!  The  Joseph  Sheldon  Co., 
Inc.,  26200  Greenfield,  Oak  Park,  Mich. 
48237. 


200-B  PHOTON  ADMASTER 
Purchased  1964,  S#346.  16  news-ad 

tyi>es  styles  in  12  sizes,  6  to  72-pt.  Ex¬ 
cellent  parts  inventory.  In  daily  oper¬ 
ation  at  Fairmont  (Minn.)  Sentinel. 
Available  immediately.  Contact  Ray 
Stougaard  (507)  235-3303. 


USED  LESS  THAN  3  .MONTHS.  Ham¬ 
mond  S-8  Plateshaver  with  Multiple 
Roller  Shell  Plate  Hold-Down.  Shell 
Gang  Plate  Holder,  Brass  Type-High  ; 
Gauge,  and  I’/O  HP,  220  volts  3  phase, 
60  cycle  motor.  Save  over  $1,000.00.  j 
N'olan-Janipol,  Inc.,  1333  E,  Dominick  . 
St.,  Rome,  N.  Y. — 13140. 


Can  be  purchased  at  a  low  realistic 
price  at  great  savings  for  a  real  pro¬ 
ducer. 


11  Linotypes  and  Intertyi)es,  all  models, 
some  with  qiiadders.  Ludlow  and  large 
selection  mats.  Linotype  mats.  Saws, 
Repro  Proof  Presses. 


Perforator  Tape 


The  Joseph  Sheldon  Co.,  Inc, 
26200  Greenfield,  Suite  #8 
Oak  Park.  Michigan  48237 
Phone  (313)  399-2525 


3  FRIDEN  JU.STOWRITERS,  one  10 
pt.  Reproducer,  Two  Tape  Recorders: 
replaced  by  new  computer;  late  models. 
See  running.  Joe  Sheldon.  26200  Green¬ 
field,  Oak  Park,  Mich.  48237. 


NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — iowest  in  USA.  All  colors 
Top  Quality. 

Call  or  lyrite: 

PORTAGE  (216)  PO  2-3555 
25  E.  Exchange  St.,  Akron,  Ohio  44308 


BREAKING  DOWN  GOSS  HI-SPEED 
DOUBLE  WIDTH  PRESS 


MODEI,  5  LINOTYPE  -electric  |X)t. 
two  molds,  two  magazines,  7V(|  and  10 
mat  fonts.  Now  in  use.  $450.  News- 
Bulletin,  Bo.x  25,  Belen,  N.  Mex. — 
.87002. 


Presses  &  Machinery 


TWO  MODEL  8  LINOTYPES 
SN31fi65  —  two  9(1  channel  mags.  goo<l 
condition.  $750.  SN4S522R  —  TPS,  new 
tyi>e  distributor  screws  &  clutch,  $2250. 
Both  have  electric  isits  and  4  molds. 
Also  Hammond  Glider  Saw,  140  pica 
extension.  Heavy  duty  |iage  turtles. 
Series  of  Karnak  Lite  Ludlow  mats 
(18-21-30-36-48-62  pt)  like  new  3  fonts 
Chelt  Bold  Ludlow  mats  (24-36-48  pt) 
giKid  8ha|>e.  Font  14  pt  46  lino  mats 
(!helt  with  Caslon  italics.  Contact 
Daily  Item,  Sunbury,  Penna.  17801. 


16-PAGB  GOSS  UNITUBE  it741  and 
stereo  e<iuipment.  Good  care — minimum 
use  running  8.060  daily.  Plain  Dealer, 
Wabash,  Ind.  46992. 


Do  you  need  Folders,  Balloons,  Cline 
Reels  or  a  Color  Fountain  for  your 
presses?  We  have  them!  Or  if  you  wish 
to  add  a  unit  to  your  present  presses 
we  have  five  of  them  for  sale  at  a 
fraction  of  their  worth.  One  of  the 
folders  has  recently  l)een  engineered 
to  handle  an  80-Page  Newspaiier.  22% 
inch  cut-off. 


FOUR  UNIT  HOE  straight  pattern 
press  No.  2282,  paired  2  to  1  folders, 
23-9/16  inch  cutoff,  steel  cylinders. 
Wood  pneumatic  tensions,  presently 
running  68  inch  rolls.  40  inch  di¬ 
ameter  on  reels.  Substructure.  Cutler- 
Hammer  AC  drive.  Balloon  formers. 
.Must  be  sold  cheap  this  month  or 
broken  up  next  month. 

MATE  NO.  2281,  AVAILABLE  late 
spring  with  complete  stereo  equipment, 
two  Pony  Autoplates,  three  Sta-Hi 
formers,  electric  pot,  curved  router, 
now  operated  together  as  eight  unit 
press,  one  unit  reversible,  portable 
color  fountains. 

W.  B.  Pape 

REPUBLICAN  AND  AMERICAN 
Waterbury,  Conn. — 06720 
(AC  203)  754-0141 


VANDERCOOK  PRE-SSETS 


HOE  COLORMATIC  (1968) 

Four  units — one  color  cyl  — tensionplate 
lockup — heavy  duty  3/2  folder — AC  unit 
tyi)e  drive — reels  and  fully  automatic 
pasters — rated  70,000  hour.  Available 
in  one  year  at  considerable  savings. 

Stereo  to  mach. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 


We  also  have  factory-enclose<l  Routers, 
Pony  Autopl.ate  and  Sta-Hi  Master 
Formers  for  the  above  press. 


3  No.  4  presses  It  x  IS”:  2  mo<lel  219 
(18  X  24")  :  2  model  232-P  engravers 
full  page,  full  power:  2  mislel  23  ele<'- 
tric  galley  presses,  ns  is  $900;  the 
other  rebuilt,  as  new  $2200. 


TYPE  &  PKE>!S  of  IH'nois.  Inc. 
3312  N.  Ravenswood,  Chicago  60657 


Come  and  see  this  equipment  if  you 
are  interested.  It  is  all  in  excellent 
shape,  contact  George  A.  Elclgar,  Vice- 
President.  American  Publishing  <3orp.. 
1550  East  Canfielil.  Detroit,  Michigan 
48207  or  call  1-313-832-6200. 


Stereotype  Equipment 


WOOD  DUAL  PLATE  ROUTE® 
23-9/16" — Dual  Spindles — AC  Motors 
Self-contained  Air  Supply 
BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.  NY— 10017  OX  7-4590 


HOT  METTAL  PASTE-UP  SAW  and 
air  compressor.  If  you've  thought  alaiut 
going  for  hot  metal  paste-up,  here  is 
practically  new  setu|).  Make  offer. 
Montgomery  Pub.  Co.,  I'ort  Washing¬ 
ton,  I*a.  19034. 


G-4  INTERTYPE  $4,850— with  quadder 
and  saw.  No.  23195.  Selling  this  ex¬ 
cellent  machine  only  l>ecause  of  con¬ 
version  to  offset.  Font  of  mats  for 
every  magazine.  Ralph  Shidner,  Times- 
Advocate,  P.O.  Box  1477,  Escondido, 
Calif.  92025  714/74,5-6611 


ONE  GOSS  UNITUBULAR  PRESS, 
consisting  of  four  units,  all  color  cap- 
lied  and  fully  reversible— driven  liy  a 
75  HP  motor — AC  GE  controls.  Press 
is  fed  from  four,  two-tiered  Cline  reels 
located  below.  Press  S#  is  N.T.  607 
and  equipped  with  one  folder  with  % 
fold  attachment.  Arthur  Sneath  (313) 
349-5990.  Inter  City  Press.  Inc.,  46585 
Grand  River  Ave.,  Novi,  Mich.— 48050. 


Web  Offset  Presses 


1968  PHOTON  713-10  and  two  E'riden 
LCC  Taiie  Units  for  sale  or  for  lease. 
.Actual  oiMM'ating  time  less  than  2)0 
hours.  Save  many  thousands.  Sets  from 
7-pt.  through  36-pt.  ELxtra  film  maga¬ 
zines  and  other  plusses.  Esiuipment  lo- 
cateil  at  East  Lansing.  Mich.,  and 
available  immediately.  Contact  John 
Stalford.  Daily  News.  Greenville.  Mich. 
— 4SS.!.s.  pi,:  (616)  7,54-.5641. 


HOE  quarterfolder  for  Printmaster 
folder  available.  In  excellent  condition. 
E'or  sale  at  a  low  price.  We  cannot 
use  it.  as  our  folder  configuration  is 
not  right  for  this  folder.  Contact  Ray 
Doyle.  7519  N.  Ashland,  Chicago.  III. 
—60626. 


Material  For  Sale 


SCOTT  PRESSES  (1948) 

6  or  7  units:  2If/6  inches;  (^lor  Cylin¬ 
ders:  Heavy  Ruty  3/2  Fohlers:  C-H 
Conveyors;  Reels  £  Pasters;  Trackage 
£  Turntables. 

Located;  N.Y.  Post 
Available;  Mid  1969 

Priced;  Most  attractively 
I  BEN  SHULMAN  ASSOCIATES 
;  60  E.  42nd  St..  N.Y.  10017  OX  7-4590 


6  UNIT  VANGUARD.  Model  15 
with  jaw  type  folder.  22*,6"  cut-off. 
built  in  1965.  E'actory  refurbishe*!. 

4  UNIT  FAIRCHILD  Color  King  5 
years  old  with  heavy  duty  jaw  type 
folder,  22%"  cut  off. 

4  UNIT  36"  WEB.  ATF  Perfector. 
22% "  cut  off.  2  folders,  and  %  i 
fold,  2  web  sheeter,  2  pass  0(fen  I 
Dryers,  Chill  rolls,  water  circulator, 
wash-up  devices,  web  break  detector. 

2  UNIT  ATF.  50"  web,  ribbon  type 
folder,  Perfector.  side  lay  and  back¬ 
up  register,  infeed  roll  stand,  PIV 
controls,  2  Benoit  gas  dryers,  chill 
rolls. 

4  UNIT  HANTSCHO  with  ATU 
folder  (includes  double  parallel), 
PIV  controls,  Offen  gas  oven,  chill 
rols.  22% "  cut  off. 

UNIVER.SAL  PRINTING 
EQUIPMENT  CO.  INC. 

LYNDHURST,  N.  J. 


STA-HI  MASTER  FORMER,  like  new; 
Sta-Hi  Junior  former;  Sta.Hi  Tube 
router:  Duplex  router:  Goss  Tube 
Vacuum  casting  box;  two  heavy  duty 
plate  finishers;  Monomelt  Flat  Shaver: 
Hoe  E'lat  Shaver:  two  Mat  rollers:  7.- 
000  lb.  Kemp  pot  and  carb.,  new  side 
lay  adj  for  tubular  press,  upper  roll 
arms  for  Standard  Tube,  folder,  frames, 
cyls  both  plate  and  blanket,  gears,  etc. 
50  HP  Cline  Drive;  Capco  ink  foun¬ 
tains;  custom  built  %  folder  detachable 
for  Standard  Duplex  Tube.  Midway 
Press.  10620  So.  Pioneer  Blvd.,  Santa 
Fe  Springs,  Calif. — 90670.  Ph:  (714) 
944-7418. 


STA-HI  MASTER  FORMERS 
New  Style — 

TEFLON  SCREENS— 22%"— AC 
BEN  SHULMAN  ASSOCTATEJS 
60  E.  42nd  St.,  N.Y.  lOfll  OX  7-4590 


Wanted  To  Buy 


SAVE!  MONEY  on  Headliner  paper 
and  litho  films.  Order  from  National 
Publishers'  Supply  Corp.,  (NAPSCO), 
Berlin.  Wise.  54923.  and  25  W.  45  St.. 
New  York.  N.Y.  10036. 


24-PAGE  HOE  ROTARY  PRESS.  Ph: 
M.  I.  Hall  (AC  214)  263-2362;  or 

write;  to  1189-108th  St.,  Grand  Prairie. 
Tex. — 75050. 


VANDERCOOK  15*4x24:  Universal  3  ' 
full  i>ower  Repro  Proof  Press  w/micro-  ; 
meter  t,ed.  vacuum  base,  auto  washup ; 
cost  $8UUO.OO:  save  over  50%.  Like  ' 
new.  The  Joseph  Sheldon  Company,  , 
26200  Greenfield,  Oak  Park,  Mich. 
48237. 


WANTED:  Used  Goss  Universal  Rotary 
Press.  Require  six  units  black,  four 
units  for  color.  Contact;  Mr.  Raden. 
S.S.  Koppe  £  Co..  Inc.,  610  Fifth  Ave., 
New  York,  N.Y.  10020. 


Miscellaneous  Machinery 


FACTORY  RECONDITIONED  Ad- 
dressograph  1955  complete  unit — cabi¬ 
net  and  accessories  with  5.000  plates — 
$1,200.  Box  1766,  Eklitor  £  Publisher, 


FOR  SALE:  Scott  Press  eight  16-page 
units — extra  high-speed  antifriction 
multi  unit;  one  color  hump;  folders; 
reels;  drives;  motors.  Immediately 
available.  Contact;  Charles  C.  Sibre, 
'  Cowles  Comm  lications,  Inc.,  488  Mad¬ 
ison  Ave..  N  >v  York,  N.  Y.  10022 
(AC  212)  MU  8-0300. 


16  PAGE  STANDARD  DUPLEX  with 
one  of  the  rare  factory  built  double  . 
color  units,  side  lay  adj.  on  all  cyl.  I 
%  folder,  complete  stereo.  This  press 
is  in  unbelievable  condition.  Make  us 
an  offer.  Midway  Press.  10620  Pioneer 
Blvd..  Santa  E'e  Springs,  Calif.  90670. 
Ph:  (714)  944-7418.  I 


WANTED  IMMEDIATELY 
VIRKOTYPE  OR  EMBOSSOGRAPH 
Ralph  Louden 
Columbus  Stationery  Co. 

3107  W.  Broad  Street 
Columbus,  Ohio— 43204 
Phones:  276-1750:  279-0615 


USED  POWDERLESS  ETCH  machine; 
will  consider  anv  size  or  make.  J.  P. 
Henderson.  P.O.  Box  937,  Contra  Costa 
Times,  Walnut  Creek.  Calif. — 94596. 
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Csreer  Opportunities 

THE  lEST  JOI  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  PIELDs 


Armdemic 


ACX7REDITED  School  of  Jounwliim  In  i 
midwest  has  two  faculty  opsninKS  in  i 
September  1969:  instructor  or  above,  | 
.'10-40  years  of  aore,  M.A,  minimum  plus  | 
•I  years'  experience;  treneraliat  to  teach 
news  writinif.  reporting,  editing.  Write 
Box  2130  &litor  &  Publisher. 


AJministralirt^ 


HERE  IS  AN  OPPORTUNITY 
♦o  woi^k  with  management  of  48 
lllinoit  daily  newspapers  of  the 
Illinois  Daily  N ewspaprr  Markets 

We  are  looking  for  an  assistant  to 
our  greneral  manager  who  will  develop 
into  our  next  general  managrer. 

The  man  we  are  lookini;  for  will  be 
aKirressIve,  a  self-starter,  wear  well, 
articulate  and  be  able  to  make  presen¬ 
tations  and  follow  through  on  them 
in  the  three  areas  our  Central  Office 
works  in: 

1.  Opening  up  our  lines  of 
communication  with  our  re¬ 
tailers,  entailing  meetings 
with  retailers  top  manage¬ 
ment,  making  presentations 
and  developing  business  for 
our  member  newspapers. 

2.  In-depth  cultivation  of  auto¬ 
mobile  zone  and  regional 
offices — members  of  dealer 
association  advertising  com¬ 
mittees  —  automobile  dealers 
meetings. 

.3.  Developing  and  making  pre¬ 
sentations  to  target  accounts, 
both  national  and  retail. 

Salary  commensurate  with  ability.  Ex¬ 
cellent  fringe  benefits.  Send  resumd 
to: 

Mr.  Richard  G.  Lundgren 
Dir.  Adx’tg.,  and  Assistant  Gen.  Mgr. 

ROCKFORD  NEWSPAPERS.  INC.  1 
_ Rockford.  III.— 61105 _  ' 

GENini.AL  MANAGER  for  two  subur¬ 
ban  weekly  newspapers  in  rapid  growth  I 
area  of  Northwest.  Applicant  must  have  I 
strong  background  in  news  and  ad-  j 
vertising,  ami  general  organization.  1 
Will  work  under  publisher  for  policy 
direction.  Salary  plus  percentage.  Write 
Box  2088,  Elditor  A  Publisher,  stating 
qualifications  and  salary  expected. 


Circulation 

SEE  US  IF  YOU  WANT  the  No.  2 
spot  in  circulation  of  an  agrgressive, 
medium-sized  daily  in  the  Southeast. 
If  y(M  are  energetic,  experienced  os  a 
district  manager  and  want  an  op¬ 
portunity  for  advancement  on  a  daily 
that  is  expanding,  send  in  your  resume 
now.  Yes — we’ll  move  you — all  ex¬ 
penses  paid.  Box  2077,  EMitor  A  Pub¬ 
lisher. 

YOUNG.  ENERGETIC.  AMBITIOUS, 
experienced  man  needed  to  take  over 
as  Circulation  Manager  for  small 
northern  New  England  daily.  Must 
able  to  work  with  youngsters,  will¬ 
ing  to  get  out  and  canvass,  and  have 
some  experience  in  rural  area.  Beauti¬ 
ful  area  to  live  in  with  low  taxes, 
great  hunting,  fishing,  skiing.  Send 
full  details,  salary  requirements  first 
letter.  Box  2072.  Editor  A  Publisher. 

A  LEADING  NEWSPAPEHt  in  the 
northeast  is  seeking  a  bright,  knowl¬ 
edgeable  person  to  become  Assistant  to 
the  Circulation  Manager,  with  a  good 
chance  to  achieve  the  top  spot  in  a 
relatively  short  time.  The  man  we 
want  has  better  than  a  high  school 
education  and  is  currently  circulation 
manager  or  top  assistant  on  a  25  to 
60M  newspaper,  or  a  top  supervisory 
I>eraon  on  a  60  to  lOOM  newspaper.  Sub¬ 
mit  reaum4  including  present  salary  In¬ 
formation  to  Box  2105,  E<litor  A  Pub¬ 
lisher. 

EXPERIENCED  (TRCULATOR.  young, 
to  understudy  present  director  or»  large 
ME&.S  in  the  Southwest,  'Atme  8.  Must 
he  aggressive,  ambitious,  promotion- 
minderl,  knowledge  of  ABC.  sales  and 
service.  Exceptional  r>pportunity !  Give 
full  t>artieulars  inclutling  salary  re¬ 
quirements  to  Box  2128  EVlitor  A  Pule 
lisher. 


Circulation 


DISTRICT  MANAGER.  AM  DAILY; 
promotion-minded.  Salary,  bonus,  plus 
car  allowance.  Write  on  'phone:  Cir¬ 
culation  Dir.,  Free  Press.  Colorado 
Springs,  Colo. — 80902. 


Clatsified  Adeertising 


CLASSIFIED  MANAGER,  daily  and 
weekly  exi>erienc«  ...  a  twrsonal 
producer  who  can  enthuse  and  en¬ 
courage  sales  people  to  produce  under 
adverse  and  competitive  circumstances. 
Excellent  salary,  commissions,  bonus, 
fringes.  Permanency  assured  producer. 
Area  9.  Box  2084,  Editor  A  Publisher. 


ENERGETIC  CM  for  fast-growing, 
medium-sized  daily  in  Zone  3.  Must  be 
top  producer  himself  and  be  able  to 
get  the  job  done.  Thorough  knowledge 
of  newspaper  classified  advertising  very 
essential.  Good  salary,  commission, 
^nefits;  opportunity  to  move  up.  Write 
in  confidence,  stating  experience,  back¬ 
ground  and  salary  desired.  Box  2080, 
Editor  A  Publisher. 


CLASSIFIED  MANAGE 
We  can't  keep  up  with  the  growth! 
We  need  a  dedicate  classified  man  who 
wants  to  grow  with  us.  Managre  and 
direct  an  8-person  department  for  20M 
daily  in  fastest  growing  area  of  South¬ 
east.  Excellent  salary  and  bonus.  Ideal 
spot  for  man  ready  to  move  up.  Write 
giving  full  resuml  to  Box  2068,  Ed¬ 
itor  A  Publisher.  Replies  held  in  strict 
confidence. 


CLASSIFIED  AD  MANAGER  for  fast¬ 
growing  daily  newspaper  in  thriving 
Gulf  Coast  community.  Excellent  op¬ 
portunity  for  the  right  man.  Send 
resum4  to  Ad  Director,  The  Bradenton 
Herald.  P.O.  Box  921,  Bradenton.  Fla. 
—33505. 


NEEDED  IMMEDIATELY!  Two  ex¬ 
perienced  classified  salesmen  for  the 
fastest-growing  daily  suburban  news¬ 
paper  in  the  county.  Fringe  benefits, 
salary  plus  bonus.  It  is  very  important 
you  have  had  competitive  e.xperience 
and  enjoy  selling  automotive,  real  estate 
and  miscellaneous.  Opportunity  for 
promotion  in  a  4-newspapcr  group; 
al>ove-average  salary.  These  two  men 
are  needed  for  an  expanding  classified 
staff  and  our  new  facilities  now  under 
construction.  Prefer  35  upwards.  Send 
resumd  to  Alan  G.  Nicholas,  General 
Mgr.,  The  News-Herald,  P.  O.  Box 
351,  Willoughby,  Ohio — 44094. 


CLASSIFIED  MANAGER 
for  highly  responsive  publication  in 
large  Elastem  city.  We  require  a  man 
who  knows  classified,  can  organize  a 
department  and  keep  it  running 
smoothly,  can  do  some  of  the  selling 
himself  as  well  as  manage  salesmen 
and  department.  Salary  in  mid-teens 
plus  substantial  incentives  based  on 
performance.  A  real  opportunity. 
Write  in  confidence.  Box  2120,  Editor  A 
Publisher. 

P.S. — We  have  no  classified  <lepartment 
now,  so  anyone  working  in  classified 
for  any  medium  can  be  sure  he  is  not 
answering  an  ad  placed  by  his  own 
publication. 

EXPERIENCED  CM  or  salesman  ready 
for  advencement.  Handle  some  accounts 
— build  and  train  good  solid  depart¬ 
ment.  Excellent  18M  6-day  daily.  State 
College.  Outdoor  paradise.  Write: 
Advtg.  Dir.,  Enterprise-Record.  Chico, 
Calif.- 9.5926. 


Duplay  Advertuinp 

I  HARD-HITTING  AD  DIRECTOR  cap¬ 
able  of  developing  first-class  presenta- 
I  tions  for  professional  retailers,  and  at 
I  the  same  time  coordinate  local-retail 
I  team.  Smog-free  area,  fast-growing 
California  daily.  The  man  we  are  look¬ 
ing  for  must  l«  neat  in  appearance, 
i  well  spoken,  and  able  to  get  the  job 
done.  Excellent  working  conditions — 
opjmrtunity  to  move  up.  Age  is  no 
factor:  ability  to  perform  most  im¬ 
portant.  Send  complete  resum4  to  Box 
1874,  Elditor  A  iSiblisher. 


Duplay  Adrertuing 


WE  NEED  EXPERIEa'JCED  RETAIL 
men  immediately  for  an  expanding 
staff  plus  a  National  Ad.  Mgr.  due  to 
promotion  within.  If  you  are  now  with 
a  daily,  have  a  least  2  years'  experi¬ 
ence,  and  want  to  work  for  a  bright 
future  with  the  growing  Donrey  Media 
Group,  write  full  details:  J.  D.  King, 
Las  Vegas  Review-Journal,  P.O.  Box 
70,  Las  Vegas,  Nevada,  89101. 


DISPLAY  AD  SALESMAN  with  man¬ 
agerial  potential  needed  by  one  of  the 
finest  offset  dailies  in  the  U.S.  Must 
be  superior  in  sales  and  layout  ability 
and  possess  the  talent  to  lead  and  in¬ 
struct.  New  building,  all  new  equip¬ 
ment,  good  salary,  bonus  plan.  Due  to 
recently  discovei^  substantial  petro¬ 
leum  and  mineral  deposits  our  popula¬ 
tion  (and  circulation)  is  expected  to 
doable  within  five  to  seven  years.  Lay- 
osts  MUST  be  exceptional.  Send  sample 
layouts  (not  prints  copies)  to:  Ad¬ 
vertising  Director,  Fairbanks  Daily 
News-Miner,  P.O,  Box  710,  Fairbanks, 
Alaska  99701. 


WE  LL  PAY  12,000  AND  UP  for  ag¬ 
gressive  ad  manager  for  12,000-paid 
suburban  weekly  in  Pacific  Northwest. 
Ideal  Living  conditions,  web  offset 
plant.  Send  full  resume  of  experience 
and  qualifications.  Box  2066,  Editor  A 
Publisher. 


DISPLAY  MANAGER,  Sales  people. 
Special  edition,  top  man  who  knows 
what  it  is  to  sell  under  pressure  in  a 
highly  competitive  area.  Excellent  sal¬ 
ary,  commissions,  bonus,  fringes.  Per¬ 
manency.  Big  city  or  suburban  living. 
Chart  Area  9.  Box  2085,  Editor  A  Pub¬ 
lisher. 


RETAIL  DISPLAY  AD  SALE.'iMAN 
wanted.  Unusual  opportunity  to  move 
up  to  one  of  the  big  dailies  in  New 
Jersey.  Salary  based  on  experience. 
Very  excellent  benefits.  Send  resume 
with  salary  requirements  to  Box  2094, 
Editor  &  Publisher. 


YOUNG  ENERGETTC  SALESMAN 
with  layotit  experience  to  join  display 
staff  of  one  of  Southwest’s  leading 
dailies.  Wonderful  year  'round  climate, 
incentive  plan,  chance  to  be  number  1 
man.  Send  resumd  to  Current-Argus. 
Box  1629,  Carlsbad,  New  Mexico — 
88220. 

RETAIL  SALESMAN  for  progressive 
36,000  evening  and  Sunday.  Must  be 
seasoned  (2  years  or  more);  firm  knowl¬ 
edge  of  layout;  must  be  self-starter. 
Good  salary,  bonus,  retirement  and  hos¬ 
pitalization  benefits.  Opportunity  for 
advancement.  Send  resumi  to:  J.  W. 
“Bill”  Gunderson,  Advertising  Director, 
La  Crosse  Tribune,  4th  and  Cass,  La 
Crosse,  Wise. — 54601. 


RETAIL  SALESMAN,  Chart  Area  2. 
Must  he  willing  to  relocate.  Able  to 
sell  and  service  all  type  accounts.  Salary 
commensurate  with  ability;  minimum 
five-figui*e  earnings  with  at  least  3 
years’  experience.  All  details  first  letter. 
Box  2107,  Editor  A  Publisher. 


ADVERTISING  MANAGER  for  small 
weekly  in  Northern  Calif.  Box  2104, 
EMitor  A  Publisher. 


ADVEHITISING  MANAGER  on  prize¬ 
winning  Southwestern  offset  newspaper. 
Should  know  community  promotions, 
layout,  use  of  photos  and  color.  Salary 
open.  Send  resume,  references,  salary 
p>T>ect*>d.  Don  Kramer,  Publisher.  Dis¬ 
patch,  Casa  Grande,  Ariz. — 85222. 


DISPLAY  AND  NATIONAL 
MEN  WANTED 

Due  to  a  staff  expansion.  The  Sacra¬ 
mento  Union,  a  Copley  Newspaper,  has 
immediate  openings  for  experienced 
salesmen.  Excellent  opportunity  to  join 
the  staff  of  a  newspaper  that  is  going 
places.  We  neeil  fast-moving  people  who 
can  move  with  us  in  this,  the  nation's 
most  modern  daily  offset  newspaper 
plant  in  California’s  capitol  city.  Ex¬ 
cellent  salary  and  company  bmefits. 
Mountains  and  seashore  recreational 
facilities  close  by.  Send  rasum4  to  Clif¬ 
ford  Barnhart,  Advertising  Director. 
THE  SACRAMEnfTO  UNION.  .30 
Capitol  Mall,  Sacramento,  California 
95812. 

EDITOR  8C  PUB 


Duplay  Adrertuing 

THE  E'ASTEST-GROWING  first  choice 
newspaper  (in  excess  of  20,000  circ.)  in 
Lake  County,  Ohio — serving  a  popula¬ 
tion  in  excess  of  200,000— is  seeking 
two  outstanding,  experienced,  hard 
working,  conservatively  dressed  space 
salesmen  as  additions  to  our  ever  ex¬ 
panding  staff.  Advancement  is  assured 
for  outstanding  salesmen.  Above-average 
salary  plus  bonuses  and  fringe  benefits 
such  as  retirement,  life,  health,  acci¬ 
dent.  paid  vacations.  Prefer  men  .35  and 
upwatds  who  know  layout,  copy  and. 
most  important,  how  to  sell  new  ac¬ 
counts.  We  are  in  the  process  of  build¬ 
ing  a  new,  modern  air-conditioned 
building.  Live  in  suburbia  and  enjoy  the 
lieneflts  of  a  city.  Should  be  acquainted 
with  Bureau  of  Advertising  and  mer¬ 
chandising.  Send  resumd  to  Alan  G. 
Nicholas,  General  Manager,  The  News- 
Herald,  P.O.  Box  351,  Willoughby, 
Ohio — 14094. 


ADVERTTSING  SALESMAN 
New  England  weekly,  100,000  circula¬ 
tion,  ne^s  salesman  with  good  track 
record,  knowledge  layouts,  handle  pro¬ 
motions.  Good  salary,  insurance,  vaca¬ 
tions,  fringe  benefits,  quick  advance¬ 
ment  to  assistant  ad  manager  if  qual¬ 
ified.  Write  fully.  Our  people  know  of 
this  ad.  Box  2132,  Ekiitor  A  Publisher. 


Editorial 


SPORTS  EDITOR  WANTED 
An  excellent  opening  for  a  young  sports 
writer.  Morning  daily  of  8,000;  mcMern 
offset.  Good  salary  schedule  and  bene¬ 
fits.  Contact  David  M,  Turner,  TTie 
Daily  Review,  Towanda,  Pa. — 18848. 

(717)  266-2151. 

COPY  EDITORS 

Top  pay ;  merit  increases ;  advancement 
opportunities  for  top-notch  copy  read¬ 
ers.  male  or  female,  on  East  Coast 
morning  daily.  Ehcacting  desk  which 
rewards  competence.  Relocation  ox- 
pensee  paid  An  Elqual  Opportunity  Ekn- 
ployer.  Send  resumd  to  Box  1922,  EMi¬ 
tor  A  Publisher. 


CAPABLE  REPORTER  for  general 
news  coverage  and  some  assistance  in 
sports  on  award-winning  newspaper  of 
6,300  circulation  in  progressive  north¬ 
eastern  Indiana  city  of  8.600  popula¬ 
tion.  Top  pay;  hospital  and  surgical 
plan;  liberal  group  life  insurance  and 
excellent  pension  plan,  both  fully  com¬ 
pany-paid.  Ideal  working  conditions  in 
modern  equipped  and  air-conditioned 
plant ;  2  week’s  vacation  :  we  also  pay 
moving  expenses  and  your  first  month’s 
rent.  Write  details;  strictly  confident¬ 
ial.  The  Evening  News-Banner,  Bluff- 
ton.  Ind.  46714. 


.SPORTS  EDITOR-REDORTER  for  a 
lively,  award-winning  6-<lay  p.m. — a 
job  for  the  man  on  the  way  up  who 
has  writing  and  layout  ability  -I-  some 
camera  experience.  Fine  schools  and 
exceptional  recreational  opportunities 
in  scenic  harbor  town  on  Lake  Mich¬ 
igan.  Send  complete  resumt  and  salary 
required  with  samples  of  work  to :  Man¬ 
aging  Ekiitor,  South  Haven  (Mich.) 
Daily  Tribune. 


EXPEHIIENCED  COPY  EDITOR 
sought  by  restless  80.000  P.M.  We  want 
tight  knowledgeable  editing,  sharp 
heads,  aggressive  news  judgment  and 
ability  to  lay  out  exciting  pages.  Mem¬ 
ber  of  Gannett  Newspaper  Croup.  Good 
pay,  benefits,  opportunities  for  ad¬ 
vancement.  Send  resum4  and  salary  re¬ 
quirements  to  Larry  Hale.  Assistant 
Managing  Editor.  The  Evening  Press. 
Binghamton.  N.Y. — 18902. 

BORED  YOU  WON’T  BE 
TWO  EDCPEDIENCED  REPORTER-S 
needed  for  day,  night  city  desk  assign¬ 
ments  where  in-depth  ability,  initiative 
and  versatility  count.  IVe  offer:  free¬ 
dom  to  spread  journalistic  wings,  good 
pay,  excellent  benefits  and  sky’s-the- 
limit  potential  with  a  young,  skilled 
staff  on  prize-winning  52,000-daily  in 
a  newspaper  group.  IVe  expect:  high 
journalistic  ideals,  devotion  to  product 
and  development  of  higher  skills  in  an 
expanding  staff.  Write;  Burt  Blazer, 
Managing  EMitor.  The  Star-Gazette,  El¬ 
mira,  N.Y. — 14902. 
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HELP  WANTED 

Editorial 


SrORTS  EDITOR  with  at  least  one 
year's  desk  experience.  Fast,  challenn* 
inK  job  on  mornins  daily  that  recoK- 
niies  value  of  sports  to  the  product. 
Write:  Editor,  Nevada  State  Journal, 
P.O.  Box  280,  Reno,  Nev. — 89304. 


rOP  URBAN  AFFAIRS  REPORTER 
wanted  for  government  and  non-govern-  | 
ment  coverage  on  Midwest  Capital  city  | 
daily — p.m.  46,000 :  Sun,  60,000,  Open¬ 
ing  for  municipal  government  reporter, 
experienced  midwcstem  preferred.  | 
Journalism  degree  necessary  for  posi¬ 
tion  in  150,000  population  University 
city,  Pulitxer  winning  newspaper  needs 
head  man  in  establishing  new  3-i)erson  | 
urban  affairs  bureau.  Pay  dependent  ! 
upon  ability.  Apply  through:  Bill  I 
Kreifcl,  City  Editor.  The  Lincoln  Jour¬ 
nal,  Box  688.  Lincoln,  Nebr. — 68501. 


DESK  ASSISTANT  —  L«rge  Eastern 
metropolitan  newspaper  offers  top  sal¬ 
ary  and  career  opportunity  for  an  ex- 
lierienced  desk  assistant  on  its  city 
desk;  general  desk  details  including 
the  handling  of  reporters,  photograph¬ 
ers  and  editing  copy.  Submit  confi¬ 
dential  resume  to  Bo.x  2064,  Editor  & 
Publisher. 


REPORTER  with  2-3  years’  exi>erience 
interested  in  challenging  assignments 
for  60,000  circulation  Zone  2  morning 
daily  in  resort  area.  Competitive  pay  I 
scale.  Box  2065,  Editor  &  Publisher. 


FARM  EDITOR,  assist  on  State  desk, 
home-owne<l  55.000  p.m.  daily-Sunday. 
Do  weekly  column,  features,  major 
spot  in  15-county  area.  Five-day  week. 
Excellent  fringes.  Tell  all  first  letter.  | 
Cene  Thorne,  M.E..  Waterloo,  Iowa,  ' 
Courier. 


SCIENCE  WRITER 

GENERAL  MOTORS 
RESEARCH  LABORATORIES 

needs  a  writer  who  can  translate 
its  technical  achievements  into  in¬ 
teresting,  readable  copy  for  execu¬ 
tives  and  the  general  public  via  fea¬ 
ture  writing,  news  releases,  and 
internal  reimrts. 

You  will  work  with  PhD's  in  all 
branches  of  engineering  and  the 
physical  sciences.  E.\|>erience  in 
writing  on  technical  topics  is  essen¬ 
tial. 

Excellent  opportunity  for  an  in¬ 
dividual  with  up  to  6-7  years  of 
experience. 

Extensive  fringe  benefits  plus  the 
campus-like  environment  of  the 
Ceneral  Motors  Technical  Center 
just  north  of  Detroit. 

Write; 

Technical  Information  Department 
(ieneral  Motors  Research  Laboratories 
12  Mile  and  Mound  Roads 
Warren,  Michigan  48090 


ENTERTAINMENT  PAGE  editor, 
theater,  movies,  TV.  music,  books, 
art.  Must  have  copyreading  ability. 
68,000  adjacent  to  Boston.  Write  in 
detail  to  Donald  C.  Wilder,  Managing  | 
Editor,  The  Patriot  Ledger,  Quincy, 
.Mass.  02169. 


NEW  YEAR— NEW  OPPORTUNITY  I 
Start  1969  in  a  job  that  will  let  you 
prove  you  can  handle  more  important 
stories.  If  you  have  one  or  two  years 
experience  reporting,  and  feel  ready  to 
rover  serious  news  assignments,  you'll 
have  that  chance  on  this  Eastern  A.M. 
daily  of  35,000  circulation.  Good  place 
to  live  for  man  with  children.  Excel¬ 
lent  place  to  work  for  the  newsman 
with  high  i>er8onal  and  professional 
standards.  Write  Box  2115,  Editor  & 
Publisher. 


COPYREADER — Large  Eastern  morn¬ 
ing  daily  has  opening  on  its  universal 
desk,  which  edits  output  of  exclusive 
foreign  and  Washington  bureaus,  as 
well  as  local  copy.  Experience  is  not 
essential.  Give  full  details  education  | 
and  experience  as  well  as  three  refer¬ 
ences.  Box  2090,  Editor  Ss  Publisher.  i 


HELP  WANTED 

Editorial 


NEEDED:  > 

A  Pair  of  Jacks  (or  Jills) 

Jacks  of  all  trades,  that  is.  Award-  I 
winning  weekly  group  has  immediate  | 
opening  for  all-around  reporters,  strong 
in  municipal  coverage.  One  needed  as 
ace  reporter/assistant  to  managing  ed¬ 
itor  of  3-paper  group,  another  to  work 
prime  beat  from  main  office.  Great  op¬ 
portunity  to  advance  with  rapidly- 
growing  company.  Call  (6091  924-3241  j 
or  write,  with  resum4.  to  The  Prince¬ 
ton  Packet,  Inc.,  300  Witherspoon  St.,  | 
Princeton,  N.  J. — 08640,  att'n:  Mr. 
Tucker. 


SPORTS  EDITOR— Small,  offset  after¬ 
noon  daily,  circulation  7,000 — town  7,- 
200.  Football  team  league  co-champs, 
winning  basketball  team.  Bryan  Times, 
Bryan.  Ohio— 43506.  (419)  636-1111. 

Ford  Cullis. 


ASSISTANT  FASHION  EDITOR 
A  major  newspaper  in  Zone  5  is  in 
need  of  a  writer  with  versatile  back¬ 
ground  in  fashions — exiierience  in 

journalism — and  the  imagination  to  de¬ 
velop  new  ideas.  This  is  a  newly  created 
liosition  with  much  challenge  and  re¬ 
ward  for  the  right  person.  Box  2113, 
Editor  &  Publisher. 


SUNNY  SOUTHERN  ARIZONA  offset 
weekly  in  retirement  community  needs  I 
editor;  some  ad  work.  $123-a-week  plus 
1%  of  gross  ($40M  in  '68;  should 
double  in  ’69).  News,  Box  93,  Green 
Valley,  Ariz. — 85614.  I 

EXPANDING  AFTERNOON-SUNDAY  ; 
Chart  Area  2,  needs  two  top  deskmen.  | 
8200-n-week  plus.  All  fringes.  Rush 
resume  to  Bo.x  2110,  Editor  &  Pub¬ 
lisher.  I 


Telegraph  Editor  I 
For  'New'  Concept 

Young  rim  man  from  good,  large 
daily  to  develop  daily  magazine 
concept.  Must  have  excellent  e<lu- 
cation.  read  widely  from  Foreiin 
Affairs  to  Harper's  in  order  to 
avoid  being  prisoner  and  parrot  of 
events  and  able  to  unify  events 
with  their  meaning;  see  spot  stories 
as  they  are.  brief  moments  of  action 
which,  to  be  understood,  must 
achieve  unity  with  the  past  and 
with  future  consequences  of  the  I 
act.  Knowledge  of  special  typo-  ' 
graphical  effects  of  magazine  help¬ 
ful  but  can  be  learned. 

Editor  is  Nieman  Fellow  and  mem¬ 
ber  of  owning  family.  Zone  Four, 
afternoon  and  Sunday,  25,000  cir-  | 
culation  with  AP,  UPI.  Washing¬ 
ton  Post/LA  Times,  NEIA  services.  ! 
Offers  freedom  and  challenge.  Send 
resume  your  view  of  the  job.  cur-  | 
rent  salary  to  box  2095,  Editor  &  | 

Publisher.  ! 

WRITER-EDITOR  nee<le<l  by  progres-  ! 
sive  small  daily.  College  grad  with  ! 
some  experience  preferreil.  Write  to 
T.  H.  Wingate.  The  Daily  Independent. 
Kannapolis,  N.  C.  28081.  Give  refer¬ 
ences.  Describe  experience. 

YOUNG  REPORTER  to  assist  both 
sports  and  news  editors  on  afternoon 
offset  daily.  Must  have  care  and  be 
willing  to  relocate  here.  Many  fringes 
including  profit-sharing,  retirement 
plan.  Write  Editor,  'Times  Journal, 
Vineland.  N.  J.— 08360. 

OUR  COMPETITION 
WORRIES  A  LOT 

It  has  to.  We're  the  largest  offset  daily  ' 
in  Ohio  and  we’re  growing.  And  be-  j 
cause  of  that  we  have  oiienings  for  two  I 
aggressive  newspapermen  (or  gals)  to 
handle  bureaus  in  nearby  cities.  If 
you're  serious  aliout  honest-to-God  news- 
papering — no-holds-barred  responsible 
journalism —and  you  want  to  bring 
your  ideas  to  the  best — contact:  Manag¬ 
ing  Editor,  Sandusky  (Ohio)  Register.  I 


NEWS  SERVKTE  seeks  editor-writer 
with  strong  newspaper  background. 
Specialities:  ideas,  news  perspective,  in- 
depth  reportage,  clarity  of  style.  Zone 
6.  Box  2102,  Editor  &  Publisher. 


EDITOR  at  PUBLISHER  for  DecemU-r  28.  1968 


HELP  WANTED 


Editorial 


MAGAZINE  EDITOR  for  weekend  sup¬ 
plement.  Strong  on  layout,  features. 
Use  of  camera  helpful,  but  not  re¬ 
quired.  A  run-your-own  show  position 
in  a  Big  Ten  city.  Send  resumi,  salary 
requirements  to  Personnel  Director, 
Journal  and  (Tourier,  Lafayette,  Ind. 
47901. 


EDITOR  for  5-day  Central  Florida 
daily.  Take  o\er  staff  of  eight.  Must 
have  complete  news  and  makeup  ex- 
^rience.  Write  Box  2101,  Editor  & 
Publisher. 


GENERAL  NEWS  REPORTER  for 
afternoon  daily— 15.000  circulation.  Sal- 
ary  d^ndent  on  education,  experience. 
All  fringe  benefits.  Five-day  work  wt«k: 
pleasant  working  conditions;  haven  iar 
summer,  winter  sports.  Immediate  open- 
ing.  ConUct  Editor.  Leader-Herald. 
Gloversille,  N.  Y. — 12078. 


HELP  WANTED 


Editorial 


LIKE  POUTICAL  WRITING?  Cover¬ 
ing  a  Governor?  Legislature?  State 
government?  The  West?  If  so,  let  us 
hear  from  you.  You  may  be  the  person 
for  our  state  capitol  bureau.  Goi^  pay 
— attractive  benefits.  Box  2099,  Editor 
I  &  Publisher. 


REPORTER-PHOTOGRAPHER 
Care  to  join  an  aggressive,  young  news 
team  on  a  growing  medium  size  A.M. 
paper  in  Western  Maryland? 

We  have  an  opening  for  a  young  man 
or  woman  to  handle  our  Frederick 
news  office.  This  will  be  general  as¬ 
signment  reporter-photographer  work 
and  your  experience  and  growth  will 
only  be  limited  by  your  own  ability 
and  initiative. 

Send  a  compiete  resumd  and  clips  to 
Personnel  Director,  The  Herald-Mail. 
Hagerstown.  Md.  21740 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name. 


Addres&- 


i  City— 
S  State. 


-Zip  Code- 


By. 


Classification. 
Copy - 


□  Assign  a  box  number  and  mail  my  replies  dally 

To  Run:  Times  Till  Forbidden 

Mail  to: 

I  EDITOR  R  PURLISHER  .  SSO  Third  Avmm  •  New  Tarfc.  New  Yerh  10022  I 
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HKI.I*  Vk  ANTED 
Editorial 


HEI.I*  WANTED 
Editorial 


HELP  WANTED 

Field  Service  Engineers 


HELP  ^  ANTED 

Operator  s-Machinists 


MAGAZINE  WRITER 

Better  Homes  &  Gardens 

Outstanding  ocDO'^un'^v  a  bud*  1 

ding  wr  tc*  w  *h  A^rc'  ca  s  eading 
fam'.y  inte-est  anj  se'v'ce  magazine. 
Ass’gnmcnr  's  w'***  Bj"a  ng  Decart, 
r'enf  ana  '•eaui'es  an  nte'est  in 
ho'ne  building  and  '•e”’03eling  ideas. 
Pre*er  aeg^e©  In  Eng!  o*’  jou'^na'- 
ism  and  sor^e  pub'isnina  e*per'ence 
new^spape^  and  rragaz'nes. 

St»-ong  rius  Is  exposye  and  ’n*e"est 
n  t^e  horre  bu'ldlng  fie'd.  St  mulat. 
ing  environment  and  exce'Ient  long- 
range  Do*ent'a  .  A**'-3Ct\©  sa  ary  and 
benefits. 

Submit  res-mes  In  confidence  to: 

Chares  McDonald 
Meredith  Corporation 
1716  Locust  Street 
Des  Moines,  Iowa  50303 

.-in  /:*/■(. I.'  yrr 

THK  KEPrHLICAN-f'oruiK!:.  .laily 
n«-\vs|>ai»f*r  in  Kindlay.  Ohio.  s«*«*ks 
two  |>ersons  to  fill  news  exei’Utive  |hisi- 
tions:  a  siM>rt8  etlitor :  and  a  deskman 
capable  of  headline  writing,  news  edit¬ 
ing.  and  page  make-up.  College  jiiurnal- 
ism  graduates  with  exi»erienc€  i)referre<l 
for  both  positions.  Immcnliate  openings. 
Lilieral  fringe  l>enefits.  Night  work. 
Ojntact  Allen  Dudley. 


Editor,  analyst 

Young  man  or  woman,  under  30,  to 
help  develop  local,  daily  magazine 
concept  as  assistant  city  editor  and 
si»ecial  writer.  Help  direct  and  write 
report  on  how  the  actions  of  gov¬ 
ernment  and  m«»ods  of  society  turn  , 
on  the  lives  of  i»eople.  Must  see  the  { 
actions  of  government  unifie<l  with  j 
the  past  and  with  the  conse<juences  j 
of  new  iM)licy.  Background  of  in-  ' 
vestigalive,  interpretive  rei>orting 
desirable. 

Editor,  former  Nieman  Fellow. 
Zone  Four.  25,r»00  afternoon  and 
Sun<lay.  Building  staff  to  develop 
a  uniquely  relevant  concept  of 
journalism.  Free<lom,  challenge,  ad-  • 

vancement  offered.  Send  resume, 
your  view  of  job,  current  salary  to 
Box  2100,  E«!itor  &  Publisher. 


SPOUTS  WRITER 

He'^  is  an  unusual  opiwrtunity  for  a 
spi>rts  reporter  who  thrives  on  variety. 
You'll  join  a  congenial  3-man  staff  on 
an  afternoon  daily  small  enough  to 
offer  opportunities  for  covering  many 
sports,  writing  column  and  handling 
the  sports  desk  in  your  turn:  large 
enough  to  cover  nearby  professional  and 
collegiate  sports  events.  We  offer  good 
salary  and  benefits  and  chances  for  ad¬ 
vancement.  We  insist  on  quality  writ¬ 
ing.  enthusiasm,  and  a  professional 
outlook.  Investigate  this  ad  by  writing 
Box  2116,  Exiitor  &  Publisher. 


EIUTOR  for  complete  management  of 
l-man  weekly  tabloid  in  fast-gr(»wing 
section  of  New  Jersey.  Please  submit 
resume,  samplers  and  salary  flesirer!  to 
Box  2131,  Rlitor  &  Publisher. 

JOB  OF*ENING  for  general  rei»orter. 
Write  Sfanaging  Rlitor.  Pekin  Daily 
Times,  Pekin,  111.-61554. 


NEWS  EDITOR  for  wire  desk  on  me¬ 
dium-size,  progressive  daily.  .Area  3. 
Outline  experience.  e»lurati<»n.  salary  re¬ 
quirements  first  letter.  Box  2125,  E<litor 
i  Publisher. 


BERE-A  ('0DEE<;E  needs  one  experi- 
ence*i  man  to  serve  in  dual  rapacity: 
Associate  E<litor  of  The  Berea  Citizen 
♦  weekly  with  3, <^00  circ.)  and  Assistant 
Superintendent  College  Press.  Goo*l  sal¬ 
ary  excellent  wages.  Send  resume  to 
Director  of  Personnel,  Iterea  College, 
Hereji.  Ky. — 404f'3. 

)8 


If  YOU  are  a  .  ,  .  i 

REPORTER 

with  a  demonstrate*!  ability  for  writing 
.  .  .  and  wish  for  the  challenge  and  | 
opiturtunity  to  «lemonstrale  greatness  i 
...  a  major  o|>ening  is  available  for  | 
you  at  the : 

EUGENE  REGISTER-GUARD 
Eugene,  Oreg. 

a  growing  r>3,o«Hj-circulation  evening  J 
and  Sunilay  newspai>er,  winner  of  the  I 
University  of  Missouri's  award  for  ex¬ 
cellence. 

.A  minimum  of  a  Hachclor’s  degrt^e  is 
re<iuire*l  l<»r  this  i>osition.  You  would  i 
work  in  association  with  other  highly 
traine*!  an<l  qualifie*!  newspat>er  per-  | 
sonnel.  Salary  of  $140  to  $215  weekly 
based  on  exi»eri<*nce.  plus  Idn^ra!  vaca-  ; 
tion,  retirement,  health  nn<l  life  insur-  ’ 
ance  programs  under  a  Guild  Contract. 

Eugene,  sectmd  largest  city  in  Oregon 
an<i  h'>me  of  the  University  of  Oregon, 
is  a  recogniz.e*!  center  for  business, 
agricullur**.  wtssl  pnsiucts  and  r»HTea- 
I  on.  In  t^ugene.  yt»u  would  have  the 
challenge  and  op|M>rtunity  to  make  an 
imiMtrtant  contribution  t(»  a  growing 
met  ro|M»litan  area  in  the  temi»erate- 
climate  State  of  Oregon.  You,  who  are 
qiialifieii.  are  invite«l  t«i  make  written 
application  to  the: 

Personnel  Manager 

EUGENE  REGISTER-GUARD 

r.(V.  K..X  1 
Eugene.  Oregon  tG4ol 


REPORTER,  general  assignment,  mixl- 
erri  me«lium-size  daily.  Area  3.  Tel)  all 
first  letter.  Box  211''.  E*litor  &  Pub¬ 
lisher. 


AD  AGENCY  NEEDS  GOOD 
NEWSMAN 

Excellent  opi>oriunity  for  young  re- 
|KU*ter  to  join  a  fast-growing  adver¬ 
tising  agency  staff.  Must  be  able  to 
handle  writing  of  internal  and  external 
house  organs,  publicity  releases  and 
public  relations  materials.  Chance  to 
become  key  man  in  public  relations  de¬ 
partment  which  will  l)e  estahlishesd  by 
agency  in  near  future.  \N  rite  fully,  in¬ 
cluding  starting  salary  require*!.  All  re¬ 
plies  will  Ite  treate*!  in  c*>nfidence. 

Lee  Fximiston,  Vice-President 
KELLKR-CHESCENT  CO.. 

P.O.  Box  25,  Evansville,  Ind.  47706 


BUSINESS  .AND  JOB 
Op|H>rtunity  for  a  thoroughly  experi¬ 
ence*!  e«litor  for  a  small  r»s-year-ol<l 
weekly  newspaiter.  Offset  oi>eration.  .At¬ 
tractive  pn>p<»sition  for  a  qualifie*!  in*li- 
vidual.  Write:  Philip  Maimone.  212 
Hooper  Ave.,  Toms  River,  N.J.  08753, 
or  call.  2<  07  letwc'on  0  and  S 

PM  only. 

SPORTS  REPORTER,  double  on  small 
news  I»eat.  Five-day  morning  tabloid. 
Write  publisher  for  full  details.  North¬ 
ern  Wyoming  Daily  News,  Worland, 
Wyo, — >*2  lui . 

r.dttors — C,r>u'th  cpportunitics  la  a 
leading  small  company  in  the  health 
communications  field 
MANAGING  KDITOH 
Chance  t*»  help  buibl  new  magazine  that 
will  g«>  monthly  in  1970.  Should  have 
e*liting  as  well  as  writing  experience; 
some  knowle<Ige  of  and/or  interest  in 
health  care  systems.  Salary  $15,000  up. 
HEALTH  WRITER 

Free  hand  in  developing  new  projects  . 
for  an  imaginative  person  with  a  flair  | 
for  putting  together  wonls  and  graphics 
that  can  change  reailer's  l>ehavior.  Sal¬ 
ary  $12,000  up. 

Write  fully  al»out  yourself  to  I^ewis  j 
A.  Miller.  Pres.,  Miller  &  Fink  Pub.  j 
Corp.,  165  W.  Putnam  Ave.,  Greenwich, 
Conn. 

NORTHERN  NEW  JERSEY’S  liveliest 
afternoon  daily,  20-minutes  from 
N.Y.C.,  has  oi)ening  for  digging-type 
re|K»rter  know!e*lgeahle  al»out  local  gov¬ 
ernment  an«l  willing  to  work  nights.  ' 
.Semi  l-page  account  of  yourself  and  i 
references  to  Eugene  Murphy.  City  Edi-  j 
tor.  The  Heralil-New s,  Main  Ave.,  | 
Passaic.  N.J.  -  0705.'».  j 


FIELD  SERVICE 

COMPUGRAPHIC — The  fastest  growing 
young  company  In  the  industry  now  has 
lO  openings  for  Field  Service  Engineers. 

YOU  — must  be  willing  to  travel;  have  2 
cr  more  years  n  installing  or 
maintaining  computer  systems  or 
photoconiposing  systems. 

NOW— s  the  time  to  loin  us  and  get  In 
on  the  action.  Openings  available 
Throughout  the  United  States — you 
may  be  able  to  live  where  you 
now  do  and  still  work  for  Com- 
pugrapnic.  Your  resume  or  letter 
will  be  held  in  the  strictest  of 
confidence. 

Intervews  can  be  arranged  at 
cur  headquarters  'n  Wilmington, 
Massaenusetts  or  In  major  cities 
near  your  home. 

Don't  miss  out  on  the  chance  to 
work  with  a  winner. 

Address  your  correspondence  to 
our  Personnel  Manage-.  D.  C. 
W  le  (or  phone  collect  6l7-9<4- 
6S55),  66  Concord  Street  Wilming¬ 
ton,  Massachusetts  01887. 


Mail  ItiHtm 

MAILHOOM  FORKMAN  to  supervise 
rolling  and  tyini?  of  S.i.OOO  papers  per 
day  on  merlium-size  California  news- 
pa|ier.  Must  have  niailroom  experience. 
Send  resume  to  Box  2I0S,  Editor  & 
I’ulilisher. 


Miscellaneous 

OPEMNCS  IN  PENN.SYEVANIA 
.\ll  t.vpes.  Write:  I’.N.P..\. 

2T1T  N.  Front  St.,  Harrisburtf,  Pa.  17110 


Offset  Personnel 

OFFSET  Prorluction  Man — Fast  grow- 
invr  offset  newspaiier  in  Carroll  County, 
now  puhlishinfc  twice  weekly,  has  im- 
meiliate  openinR  for  man  experienced 
in  photo-offset  darkroom  and  paste-up 
work.  Call  301-876-201)4  or  write.  Car- 
roll  County  Times,  12  Carroll  St.,  West¬ 
minster,  Md.  21157 


Operators-Machinists  ! 

PHttrON  OPERATORS  for  most  I 
nuHlern  North  Jersey  offset  plant.  Full  I 
nn<I  part-time:  <iay  ami  night  shifts.  | 
Best  working  con*litions.  Excellent  pay. 
Terrific  opiiurtunity.  Call  Bill  Miller 
(201)  667-2200 

CHIEF  MACHINIST.  ITU— Will  head 
up  7-man  machinist  crew.  We  are  look¬ 
ing  for  a  man  with  some  hackgrtmml 
in  TTS  an*!  willing  to  learn  more!  We 
are  launching  a  3-year  motlemization 
]»rogram  which  will  inclu*le  computers. 
TTS  hot  metal  and  coUl  type  com- 
lH>sition.  Top  pay!  Top  future!  Write 
Box  2('28,  Editor  &  rui»lisher. 

LINOFILM  OPERATOR,  exiierience.!:  j 
rapalile  of  settimr  ads  without  mark-  | 
up:  or  will  train  printer  who  can 
mark-up  ami  tyoe.  .\dco  Ad\***rtisinu 
Services,  Inc.,  .564  W.  Ad.ams  St.,  Chi- 
catto.  Ill.  60606.  Ph :  (312)  263-3073. 

.MACHINIST,  PLEASE  I  I 

We  need  a  top-flight  machinist  who 
ilemands  kihkI  pay  liecause  he  deserves 
it.  (iood  place  to  work,  every  frinire 
lienefit  includinR  profit-sharintr  and  a 
company  that  treats  people  rittht.  Phone 
collect  or  write:  Don  Zeitler.  Kenosha 
News,  Kenosha,  Wise. — 53140.  Phone 
414-657-5121. 

MAN  WHO  KNOWS  LINOULM  key- 
Uiards  and  photo-unit  mnintennnre  for 
I.T.U.  shop.  Apply:  Alie  Kofman. 
Times-Star,  Alamenda,  Calif.  94501. 


PHO-nVN  OPERATORS  for  offset 
daily;  union  shop;  3  to  11  shift;  seal, 
$3.85.  Healthy  climate — new  plant. 
Write  Norris  Archer,  Idaho  Free  Press, 
Box  88,  Nampa,  Idaho  83651. 

OPERATOR-COMPOSITOR;  Go.h1  pay. 
Weekly  chain.  Vidette,  109  E'.  Syca¬ 
more.  Columbus  Grove,  Ohio,  or  call 
Mr.  Fisher  2161. 

Pressmen-Stereotypers 

PACIFIC  -STARS  AND  STRIPES  hiis 
immeiliate  oi>ening8  in  T*>ky*>.  Jaimn, 
for  Web  Offset  plessnien.  Must  have 
four  years  exi^erie^ce  on  daily  news- 
p;il)er  an<l  process  t*<>lor  printing.  At¬ 
tractive  salaries  and  l>enerit8.  Air-mail 
replies  with  *letails  *>n  exiterience,  e*)u- 
cation,  flepenilents,  ami  availability  to: 
Pro*luction  Manager.  Pacific  Stars  and 
StriiK»s,  APO  San  Francisco,  Calif. — 
itH5u;!.  g 

STEUEOTYPERS  —  E.\|»erience*l  jour¬ 
neymen  stereolypers  lor  uni*>n  shop. 
K\<-«‘lient  scale  and  fringes.  Sen*!  com¬ 
plete  resume  to:  Alan  Wilson,  Employee 
Relations  Department,  C*)urier-Journal 
&  Lniisville  Times  Company,  525  W, 
Hroa*lNvay,  Louisville.  Kentucky  402i‘2, 
tX>N  VERTING  TO  O KFS CT  -  Giiss  Ur- 
banite.  Want  <»frset  pressman  with 
came*la  knowle*lge.  9.5oo  <laily  in  Cen¬ 
tral  Calif*>rnia.  Union  shop.  Letter- 
pi*ess-Slere*»  ex|)erience  helpful  next 
eight  m*)nths.  Write  Jack  Banks.  P.O. 
Box  7s(».  Watsonville,  Calif. — 95076. 
PRES.'^MAN — lnime<liate  openings  for 
e\|>erience*l  pressmen  <iualifie*l  to  op¬ 
erate  Hoe  ami  Cioss  high-s|>ee<l  Rotary 
lelten‘ress  e*iuipnient.  35-hour  week; 
holi*lays:  vacation.  Overtmie  available 
at  present.  Contact  PnKluction  Mgr., 
111!  S.  Bn>a*iway,  l»s  .Angeles,  Calif., 
90054.  (AC  2131  7IS-35<1(*.  Aclvertise- 
ment  place*!  by  Prmluction  Manager 
of  I»s  Angeles  Herabl-Examiner. 
Strike  in  active  pr«>gres8  at  this  es¬ 
tablishment. 

An  E<iual  (Vi>i>ortunily  Employer 
^H~C)FFSET  PRESSMAN,  experi- 
enceii,  with  s|>ecial  emphasis  on  camera 
and  stripping,  f*>r  ]M>st  as  assistant 
foreman,  news|«i|>er  an*l  commercial 
t>rinting.  Area  2.  Box  1910,  E<litor  & 
Publisher, 

pre^m.an^j^tWeotWer- 

JOURNEYMAN 
3-Unit  letterpress.  Mmlern  plant  less 
than  two  years  ol*l.  E’xcellent  l>enefit8. 
?7Lj  hour  w«?ek.  Recreation  and  e<l- 
ucational  center.  Contact  James  K. 
Adams.  Southern  I)linois*in.  Carlion- 
dale.  III.— 62901.  (.AC  618)  549-5391. 

PRESSMAN-.STEREOTYPER 
Permanent  position  for  exi>erienced 
man.  (hkmI  scale  an*l  fringe  l>enefits. 
Call  collect  (217)  325-5252  or  write: 
Steve  Farniggia,  Press  Room  Foreman, 
The  News-(tazette,  48  Main  St.,  Cham¬ 
paign,  Ill.  61820. 

^PRESSROOM  FOIUCM.AN  WANTED* 
Stin  Franriscty  Xcu’spaper 

Six-unit  Hoe  su|>er  pro*luction  reel-fe<! 
press.  Operating  un*Ier  union  contract. 
Contact  Mr.  Cranor,  San  Mateo  Times, 
1080  S.  Bayshore  Blvd.,  San  Mateo, 
Calif.— 94402. 


COLLEGE-ORIENTED  PRINTER  to 
administer  print  shop  of  small  private 
college.  Must  l>e  familiar  with  all  as- 
|iects  of  printing:  able  to  utilize  and 
supervise  college  students  as  part-time 
workers.  Salary  $6,500  to  $S,000.  Send 
complete  resume,  reference  listing,  etc., 
to  President:  Northland  College:  Ash¬ 
land.  Wisconsin  54806,  _ 

COMlUN^iON  JOURNEYM^’ 
ASSISTANT  FX)REMAN 
(Night  Shift) 

Ex|>erience*l  on  Goss  3-unit  letter- 
press.  Gootl  scale  and  fringe  benefits. 
Daily  newspaiier,  Zone  3.  Semi  full  de¬ 
tails,  experience,  past  employers,  etc. 
Write  Box  2078,  Editor  &  Publisher. 


WE  HAVE  OPENINGS  for  experience*!  IMMEDIATE  OPENING  for  composing 
Linotype  operators  nn<l  fl*H»rmen.  C*>n-  room  foreman  for  17,000  6-evening 
tact  Boh  V’elienga,  The  News-Hernbl,  progressive  <laily  in  the  Cumberland 
.38879  .Mentor  Ave..  Will*>ughhy,  Ohio  Valley  of  Pa.  Write  full  details  and 
44094.  (216)  942-2100.  .An  e*iua1  op-  salary  expected  to  Genera!  Mgr.^  Public 
I*ortunity  employer.  Opinion,  Chamliershurg,  Pa. — li201. 
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HKLP  WANTED 
Printers 


KLOOKMAN  OR  PUNCHKK  for  nfter- 
nm>n  i>ai>er  in  lienutiful  Rwky  Mountain 
city.  Box  Eilitor  &  l’ul>li»h»er. 

NKEI'  WORKING  FOREMAN  to  or- 
^rnnize  efficient  comiKwintf  room,  plan 
new  methcKis  for  l.^.ftOO  Zone  5  hot- 
tvjie  ilaily.  ITU.  Offer  excellent  salary, 
all  lienefits  in  |>ros|>erous  city.  Inter¬ 
view  essential.  Semi  resume  to  Box 
Jl  (IS.  iaiitor  &  Publisher. 

COMPOSING  hXIREMAN.  exiierienced 
in  both  hot-  and  colil-tyiie  oiierations 
for  2(1.00(1  circulation  daily  in  South¬ 
eastern  university  town.  Give  complete 
liackKCound  information  on  education 
and  ex|iei  ience.  Excellent  insurance 
protrram  and  retirement  lienefits.  and 
opportunity  to  »rro\v  for  rittht  man.  Box 
2iis7.  Editor  &  Publisher. 

COMPOSING  ROOM  FOREMAN  neeil- 
ed  imniediately  for  morninii  and  after¬ 
noon  ojieration  in  Zone  3.  E.'-cellent 
opiiortunity  for  right  man.  Cold-type 
ad  riKini  and  computerized  TTS.  Help 
plan  comixising  room  for  new  building 
now  under  construction.  GimkI  salary; 
major  medical:  pension  plan.  etc.  Suli- 
mit  letter  and  comidete  resiinu)  to  Box 
2(132.  Editor  &  Publisher. 

SHOP  SUPERINTENDENT  for  S..'>00 
circulation  semi-weekly.  Presently  hot- 
metal:  converting  to  offset  within  a 
year;  so  neeil  man  exiierienced  in  offset 
priKluction  to  helii  in  oiganizing 
change-over.  Box  1S!I4.  Editor  &  Pub¬ 
lisher. 

CHIC.XCiO  SUBURBS  offset  tyiiesetting 
plant  neeils  supervisor.  Photon  200 
knowlwlge  helpiul:  able  to  handle  wo¬ 
men.  Mr.  Helenhouse.  Litho  Ty|ie.  Inc.. 
24.>T  Ridge  Rd..  Lansing.  III.  6043S. 


Public  Relations 

HIP  YOUNG  JOURNALIST  sought  for 
opening  in  publicity  department  of 
major  record  corporation  located  in 
Chicago.  Must  have  interest  in  pop 
music  scene,  especially  contemporary 
rock.  Daily  newspaiier  experience  pre¬ 
ferred.  Send  resume  and  salary  re- 
(luirements  to  Box  2038.  Editor  &  Pub¬ 
lisher. 

PUBLIC  RELATIONS  WRITER 
Well-known  Chicago  utility  has  open¬ 
ing  on  public  relations  staff  for  college 
graduate  with  some  writing  experience. 
Duties  will  include  editorial  work  on 
company  magazine,  reporting  and  writ¬ 
ing  of  news  releases,  feature  stories 
and  siieeches.  This  is  a  career  op¬ 
portunity  for  a  journalism  or  liberal 
arts  major  who  is  seeking  broader  ex¬ 
perience  or  room  to  develop.  Sea  t 
resume  in  complete  confidence  to;  Bo. 
1919,  Editor  &  Publisher.  An  Equai 
Opportunity  Employer, 

SHARP  PR  GAL 

Growing,  creative  Virginia  advertising 
agency  needs  perceptive  female  public 
relations  writer  with  furniture  or  fash¬ 
ion  background;  advertising  copy  ex¬ 
perience  descirable  but  not  essential. 
Gracious  living  in  city  of  100.000  in 
beautiful  Shenandoah  Valley.  Claude 
Harrison  A  Co.,  7  Mountain  Avenue. 
S.E.,  Roanoke,  Va.— 24002.  (AC  7031 
344-5S91. 

EMPLOYEE  COMMUNICATIONS  siie- 
cialist  needed  by  Borg-Warner’s  Marbon 
Division  to  assume  total  responsibility 
for  diversified  internal  communications 
program  at  headquarters  location  in 
mid-Ohio  Valley. 

Responsibilities  include  editing  twice- 
monthly  em|i<nyee  newspiqier:  taking 
charge  of  information  phone  service 
and  bulletin  board  jirogram;  local  pub¬ 
lic  relations  activities. 

Journalism  degree  required.  One  to  two 
yeai^s’  exiierience  in  public  relations, 
eiliting  or  newspaper  work  desirable. 
This  is  a  ground-floor  opixirtunity  with 
a  division  that’s  on  the  move  (196,8 
sales,  $100  millionl.  Good  chance  for 
advancement;  attractive  salary  and 
benefits. 

Write,  in  confidence,  to:  Professional 
Recruiting.  -Marbon  Division,  Borg 
Warner  Coiqiorat ion.  Box  172.7,  Parkers¬ 
burg,  W.  V'a.,  26101.  .An  eiiual  ojiixir- 
tunity  employer  m/f. 


Personnel  Availeble 

IN  ALL  NEWSPAPER  DEPART  MENTS  AND  ALLIED  CRAFTS 


Administrative 

CIRCULATION  MANAGER,  young, 
married,  seeks  No.  2  position  with 
progressive  group.  Looking  toward  fut¬ 
ure  publishing  career;  wishes  to  learn 
all  phases.  Top  references.  Box  2073, 
Editor  &  Publisher. 

GENERAL  MANAGER— Experienced  in 
letterpress-offset ;  25  years’  exiierience 
in  daily  paper  and  commercial  print¬ 
ing:  knows  all  phases.  Can  furnish  top 
references  from  present  and  past  pub¬ 
lishers.  Prefer  coastal  region  on  Chart 
Area  4.  Bu.x'2091,  Ealitor  &  Publisher. 

GENERAL  MANAGER  -27  years’  ex¬ 
iierience  all  departments  -15,000  to  50.- 
(1(10  circulation.  Out.stnnding  reconl. 
Excel  in  personal  leadership;  sincere 
and  ready.  Resume  on  re<iuest.  Late 
40’s.  Prefer  Chart  Area  4  or  6.  Bo.x 
2123,  Ealitor  &  Publisher. 

GOING  TO  PHOTO-TYPE? 

Let  us  solve  your  engraving,  labor  and 
cost  problem.  Oiierating  Photo-Engrav¬ 
ing  Plant,  staffed  with  highly  skilled  ' 
crew,  fully  e<iuipped.  finest  references.  | 
desires  to  relis-ate,  in  association  with  ! 
growing  newspaiier.  Will  contract  en¬ 
gravings  on  large  volume  for  .59<  per 
s(iuare  inch.  Box  2124,  Editor  &  Pub¬ 
lisher. 


Circulation 

20  YEAR.*!  on  a.m.  ;  p.m.  and  Sundays 
over  100,000  to  196.000,  as  CM,  SM 
and  DM.  Now  ready  to  direct.  Top 
references,  resume  on  re<iuest.  Bo.x 
2053,  Editor  &  Publisher. 

YOUNG  MARRIED  AGGRESSIVE  CM 
with  14  years’  exiierience  wishes  to 
relocate  with  company  that  offers  chal¬ 
lenge  and  advancement.  Top  references. 
Box  2037.  Editor  &  Publisher. 


Editorial 

GENERAL  ASSIGNMENT  job  on  metro 
paper,  east  or  west  coast,  sought  by 
woman  reporter ;  2  years’  experience. 
M.S.J.  Box  1923,  Editor  &  Publisher, 


F  ree-Lance 

PRIZE-WINNING  NEWSMAN,  now 
baaed  New  York,  experience  in  general, 
financial,  UN  and  international  report¬ 
ing  can  do  spot/regular  assignments 
for  a  fair  cost.  Box  2031,  Editor  & 
Publisher. 


Operators-Machinists 

COMPOSITOR  with  13  years’  experi¬ 
ence  wants  opportunity  to  learn  ma¬ 
chinist's  trade  under  journeyman  ma¬ 
chinist.  Andy  Keith.  4>6  North  16th 
St.,  Cambridge,  Ohio  -4372."i.  Ph :  (614) 
432-6146. 

TTS  OPER.ATOR,  desires  day  situation;  j 
19  years’  in  newspaiier/ trade  plant  field. 
Married,  male.  39.  Zone  open.  Union. 
•Available  immediately.  Bo.x  136>.  Ed¬ 
itor  &  Publisher. 


Photography 

AWARD-WINNING  News  Photo¬ 
grapher.  just  returned  2'j  years  War 
Correspondent,  Vietnam,  for  Wire 
Service- TV.  Creative:  imaginative; 

SEEKS  growing  daily  who  ne^s  good 
feature  photographer,  self-starter.  De¬ 
sire  Zone  2  or  4  but  will  go  anywhere 
if  job's  interesting.  Equipiied  2Imm — 
over  1000mm  and  motorized.  Box  2086, 
Editor  &  Publisher. 

PHDTOGRAPHER.  22.  2‘j  years’  ex¬ 
iierience,  news  and  university.  Bob 
Kelly.  845  Kennison  Rd..  Salina,  Kans. 
—67401.  (AC  913)  823-3178. 


Press  men -Stereoty  pers 

PRESS  -  IXJREMAN,  management-ori- 
enteil.  exiierienced,  qualified,  available. 
Combination  experience- -unique  qualifi¬ 
cations.  Prefer  medium  to  small  daily. 
Chart  Arens  1  or  2.  Write  Box  1726,  Ed¬ 
itor  &  Publisher. 


PressmenStereotypers 

PRESSROOM  SUPERINTENDENT— 18 
years'  newspaper  supervisory  experi¬ 
ence.  Oiierated  and  maintained  Goes, 
Hoe  and  Scott  presses.  Aggressive,  work 
well  with  management.  Box  2074,  E<li- 
tor  &  Publisher. 


WEB  OFFSET  PRESSMAN,  camera, 
stripper  exiierienced.  desires  job  as  fore¬ 
man  on  small  daily  or  weekly  plant. 
-Area  5.  Box  1697.  Editor  &  Publisher. 

WEB-OFFSET  PRESSMAN— Goss  Ur- 
lianite  or  Suburban  presses  preferred: 
with  plate  and  striiqi.ng  exiierience. 
H.  L.  Wilson,  Rte.  3.  Hillciest  Dr.. 
Festus,  Missouri— 63028. 


WEB  OFFSET  PRESSMAN  —  Goss 
Urbanite  and  Suburban;  exiierienced 
plates,  stripping.  Prefer  small  daily 
or  weekly.  Box  2047,  Editor  &  Piili- 
lisher. 


Printers 

ALL  PHASE  COMPOSING  —  Latest 
technology.  Presently  foreman.  Seeks 
progressive  newspaiier.  All  replies  an¬ 
swered.  Box  1516.  Editor  &  Publisher. 

FOREMAN-PRODUCTION  MANAGER 
composing  risim.  12  years’  newspaper 
experience.  Combination  floorman  and 
Linotype  operator  including  TTS  com¬ 
puter  typesetting  oieration.  Top  offers 
only — Long  Island  preferred;  consider 
.Areas  1  and  2.  Box  1567,  Editor  & 
Publisher. 


PRESSROOM  FOREMAN  for  past  10 
.vear» — age  4  I.  metroixilitan  exiierience 
on  Goss  and  Colormatic — seeks  medium- 
size  daily.  A-1  references.  Box  1942, 
Editor  &  Publisher. 


TROUBLE  SHOOTER,  age  36.  Are  you 
having  lalxir  problems?  18  years’  news¬ 
paper  exiierience,  all  phases,  hot  or 
cold,  plus  computerizeci  ad  mark-up. 

(215)  943-7-256 


Production 

PRODUCTION  MANAGER  experienced 
in  all  phases  of  newspaper  production. 
Good  labor-management  relation  record. 
Box  2039,  Editor  &  Publisher. 


MOVIE  CRITIC/Fine  Arts  Writer, 
seeks  metro  position.  Box  2063,  Editor 
&  Publisher. 


MANAGING  EDITOR,  offering  20 
years’  experience,  seeks  new  challenge.  ; 
Strong  on  staff  management,  ideas,  I 
production.  Experience  includes  man-  j 
aging  editor  (10  years’  85M  daily),  ' 
city  editor,  reporter,  college  journalism 
instructor.  Energetic,  in  mid-forties.  , 
Top  references.  Box  2103,  Editor  &  ' 
Publisher. 


PRE.>;S-STEREO  FOREMAN  seeks  p<v 
sition  of  responsibility.  12  years'  exiieri¬ 
ence  on  Goss  Unitube.  Duplex  Tubular 
Presses.  Zone  5  preferred.  Write  Bex 
1436,  Ekiitor  &  Publisher. 


PRODUCTION  MANAGER 
Presently  managing  40-man  composing 
room  plus  9-man  litho  crew.  Practical 
experience  on  press,  stereo,  paste-ups ; 
strong  in  composing  room.  Excellent 
references.  Box  2009,  Editor  t  Pub¬ 
lisher. 


NEWS-MANAGING  EDITOR- Has  all 
tixils.  know-how.  ci'iHlentials — 1  iit  no 
chance  to  translate  them  into  iierform- 
ance.  10  years'  exiierience.  but  profes- 
sionall.v  frustrated  on  daily.  B<ix  2133, 
Editor  &  Publisher. 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identification 


WRITER-PHOTOGRAPHE7R  —  B.A..  I 
34.  family,  4  years'  dailies  seeks  po¬ 
sition  in  Oregon.  Wash.,  Mont.,  or 
Idaho,  or  Caribbean  area.  Box  2119, 
Editor  &  Publisher. 

NEWSWOMAN  —  National  award-win-  i 
ning  reiHirter  and  photographer:  experi-  | 
enced  all  desks,  layout  and  makeup : 
strong  on  features.  B<ix  2127,  Editor  * 
Publisher. 

NE7WSMAN,  35,  with  13  years’  exiieri¬ 
ence,  desires  a  change.  Has  worked  six 
years  on  two  of  the  nation’s  “top  10" 
dailies,  2*4  years  on  desk,  S’-j  years  on 
criminal  courts  and  criminal  investiga¬ 
tions,  Will  consider  desk  job  or  investi¬ 
gative  liei't  on  metro  paiier  or  mag¬ 
azine.  rr  editor’s  iob  on  mediiim-sizeil 
daily.  Box  2121,  Editor  4  Publisher. 


EDITOR/WRITER,  age  32.  with  M.A. 
in  Journalism,  seeks  ixisition  in  Wash¬ 
ington.  D.C.  Have  10  years’  newspaiier. 
magazine,  PR  and  camera  experience. 
Currently  associate  magazine  editor  in 
New  York  City.  Box  2122,  Editor  & 
Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Bronn 

Swedish  Santa  Claus 


The  Christmas  Season  seems 
appropriate  to  relate  the  saga 
of  the  Swedish  Santa  Claus,  or 
the  story  of  how  subsidy  begets 
subsidy. 

Four  years  ago  it  was  sug¬ 
gested  in  Sweden  that  because 
some  of  the  newspapers  pub¬ 
lished  by  the  trade’s  unions  were 
operating  at  a  financial  loss  the 
government  should  find  some 
way  to  provide  subsidies  to  guar¬ 
antee  their  perpetuation. 

Shortly  thereafter  a  govern¬ 
ment  commission  was  named  to 
study  the  problems  of  a  press 
that  faced  contraction  because  it 
could  not  pay  its  own  way.  This 
commission  came  up  with  the 
proposal  that  the  government 
should  provide  an  annual  sub¬ 
sidy  of  $5, POO, 000  to  be  divided 
among  political  parties  in  Swe¬ 
den’s  parliament  in  relation  to 
the  number  of  votes  they  re¬ 
ceived  in  the  last  election.  The 
parties  would  in  turn  use  the 
money'  to  subsidize  the  news¬ 
papers  they  control. 

It  was  a  novel  idea  whereby 
the  govemment,  or  the  people, 
would  put  up  the  money  to  help 
the  political  parties  maintain 
their  own  press  to  promote 
their  own  political  points  of 
view.  It  was  a  self-perpetua¬ 
tion  scheme. 

E&P  said  at  the  time  “since 
the  funds  for  each  party  will  be 
based  on  the  number  of  seats 
each  has  in  the  384-seat  parlia¬ 
ment  ($12,000  annually  per 
seat)  the  191-seat  Social  Demo¬ 
crats  who  have  controlled  Swe¬ 
den’s  government  for  many 
years  have  pulled  off  the  biggest 
twondoggle  in  political  history. 
What  it  adds  up  to  is  self¬ 
perpetuation  of  the  party  in 
power  at  the  expense  of  the 
taxpayers.” 

«  ♦  « 

If  any  govemment  funds  were 
jiaid  out  for  this  subsidy  during 
the  last  couple  of  years  the 
whole  project  was  a  flop  because 
the  weaker  papers  have  con¬ 
tinued  to  get  weaker  and  the 
stronger  ones  have  growm 
stronger. 

All  of  which  brought  about 
further  investigations  by  Swe¬ 
den’s  government  commission 
and  the  price  of  salvation  for 
the  press  this  time  turns  out  to 
carry  a  $24  million  price  tag. 

The  commission  suggests  long- 
temi  loans  up  to  20  years  with 
no  amortization  required  for  the 
first  five  years.  Further  credits 
would  be  gpven  to  newspapers 


that  pool  their  distribution  net¬ 
works. 

About  30  of  the  100-odd  dailies 
in  Sweden  are  privately'  owned 
and  have  been  opposed  to  the 
whole  idea  of  subsidies.  The 
others  which  are  controlled 
mostly  by  political  parties  are 
for  it,  naturally. 

Political  parties  in  the  U.S. 
discovered  thirty  to  forty'  years 
ago  that  there  is  no  future  in 
a  subsidized  press  and  that  such 
subsidy  will  not  guarantee  suc¬ 
cess.  We  feel  sure  that  the 
politicians  of  Sweden,  whatever 
their  political  stripe,  will  dis¬ 
cover  sooner  or  later,  that  they 
cannot  alter  economic  trends 
simply  by  putting  up  more  and 
more  money.  It  takes  more  than 
dollars,  or  kroner,  to  make  a 
newspaper  succeed. 


City  editor 

(Continued  from  page  15) 


-Associated  Press  contest  in  1961 
honored  her  for  a  series  of 
articles  on  the  minimum  housing 
code  in  Rock  Hill,  and  the  Flor¬ 
ida  Women’s  Press  Club  awarded 
her  a  first  prize  in  1964  for  a 
story  on  the  firing  of  the  West 
Palm  Beach  city  manager. 

Looking  for  a  potential  city' 
editor  in  the  fall  of  1966,  Kirk¬ 
patrick  and  then-executive  edi¬ 
tor  Robert  Preston  thought  of 
Anita. 

“We  debated  it  a  good  long 
time,”  recalls  Kirkpatrick,  “not 
because  of  any  objection  to 
women  but  mainly  because  we 
had  never  had  one  as  a  city 
editor  before.” 

“Anita  had  training,  a  good 
background,  and  was  a  good  beat 
reporter,”  points  out  Preston. 
“It  was  more  than  obvious  to 
me  that  she  could  do  the  job.” 

Preston  approached  her  in  the 
employee’s  parking  lot  as  she 
was  on  her  way  home.  “How 
would  you  like  to  be  assistant 
city  editor?”  he  asked. 

Mrs.  Spearman’s  reaction: 
“My'  word!  I’d  like  to  think 
about  it.” 

“I  loved  City  Hall  beat,”  she 
says,  her  pleasant  voice  placing 
her  as  a  Southerner.  “I  had  just 
been  married  and  it  seemed  a 
fairly'  large  step  at  the  time.  I 
knew  that  I  would  have  to  learn 
to  see  the  forest  instead  of  just 
the  individual  trees.” 

Mrs.  Spearman  took  the  job 
but  was  assistant  city  editor  for 


only  one  day.  The  city  editor 
left  and  she  was  named  acting 
city  editor,  a  position  she  held 
for  six  months  until  it  became 
permanent 

Her  first  few  weeks  were  diffi¬ 
cult.  “She  worried  a  lot,”  Kirk¬ 
patrick  remembers.  “She  was 
ner\'ous.  We  tried  to  tell  her  to 
stop  worrying,  stop  try'ing  too 

haM.” 

Evidence  of  her  emotions:  a 
skin  rash.  She  was  scratching 
her  legs  one  day  when  Preston, 
writing  at  his  desk,  looked  up 
and  said: 

“What’s  wrong  with  your 
legs?” 

“It’s  just  the  job,”  replied 
Mrs.  Spearman  seriously. 

Preston  laughed  and  it  became 
a  standing  joke  to  make  a  daily 
inquiry  about  the  condition  of 
the  city  editor’s  legs.  The  rash 
disappeared  within  a  few  weeks 
— coincidentally  with  Mrs. 
Spearman’s  mounting  confidence. 

The  initial  reaction  of  the 
Post-Times  staff  to  a  woman  city 
editor  could  be  described  as 
“mixed.”  Some  staff  members 
were  surprised ;  others  may  have 
been  shocked. 

“They  didn’t  know  what  to 
expect  of  a  woman,”  says  Mrs. 
Spearman.  “Whether  I’d  be 
teary  or  erratic  ...  or  what.” 

Her  authority  was  soon  ac¬ 
cepted  because,  say's  Preston, 
“Anita  proved  very  quickly  that 
she  could  do  the  job.” 

Preston  recalls  that  a  few 
“hard-l)oiled  PR  types”  were 
non-plussed  by  the  sight  of  a 
woman  at  city'  desk.  Accustomed 
to  joking  and  bantering  with  a 
masculine  city  editor,  their  sur¬ 
prise  was  summed  up  by  the 
exclamation  of  one  man: 

“You’ve  got  to  be  kidding!” 

“There  were  some  people,” 
Kirkpatrick  says,  “who  thought 
that  because  Anita  is  always  a 
lady  she  would  be  subject  to 
l>eing  pushed  around  a  little, 
taken  adv'antage  of.  They  found, 
to  their  discomfort,  that  this  was 
not  the  case  at  all.” 

She  gels  others  to  work 

In  working  with  a  predom¬ 
inantly  male  staff,  Mrs.  Spear¬ 
man  quickly  found  that  her  most 
difficult  problem  was  to  give 
suggestions  without  actually 
doing  the  work  herself. 

“When  a  reporter  brings  a 
story  to  you — especially  a  young 
reporter — and  the  lead  is  not 
quite  right,  you  have  to  explain 
what  you  want  and  then  let  him 
do  it.  It  may  be  five  times  faster 
for  you  to  do  it  yourself — and 
y'ou  may  be  against  deadline — 
but  by  doing  it  yourself  you  are 
not  helping  the  staff.” 

Mrs.  Spearman  is  quick  to 
point  out  at  least  one  advantage 
of  having  a  woman  in  the  city 
editor’s  seat.  “Abusive  news 


sources,”  she  says,  “are  usually 
more  polite  with  a  woman.” 

An  occasional  irate  reader, 
storming  into  the  city  room,  has 
been  promptly  cooled  down  by 
calm  words  from  a  polite — and 
feminine — city  editor. 

Married  to  a  former  com¬ 
posing  room  superintendent  for 
Perry  Publications  who  now 
runs  a  diving  and  salvage  com¬ 
pany,  Mrs.  Spearman  works  fiw 
days  a  week,  has  her  w'eekends 
free  for  scuba  diving,  fishing, 
cooking  and  reading  (murder 
mysteries,  novels  and  news  mag¬ 
azines). 

Ball  bouncing  boosts 
donations  for  needy 

Beau.mont,  Tex. 

For  the  second  year  25  young 
men  from  the  Lamar  College 
-Apollo  Fraternity  will  try  to 
break  a  record  of  bouncing  a 
basketball  to  net  funds  for  the 
Beaumont  Joumal’n  44th  Annual 
Empty  Stocking  Fund  for  the 
needy. 

Last  year’s  Ixruncing  event 
netted  $817.50.  The  ball  was 
bounced  by  alternating  members 
of  the  club  for  an  uninterrupted 
period  of  60  hours. 

The  ball  bouncing  event  takes 
place  in  the  Gateway  Shopping 
Center  and  a  bucket  nearby  soon 
fills  with  coins  for  the  charity 
fund. 


Cl6cuC 


Do  you  want  to  reach 
Washington,  D.  C.  adults 
with  annual  household  in¬ 
comes  of  $15,000  or  over? 
You  reach  over  60%  of 
them  at  the  lowest  cost 
per  thousand  through  The 
Washington  Star.  Phone 
Star  national  advertising 
manager  Joseph  Marsh  to¬ 
day  to  talk  about  reaching 
rich  Washington. 

202  -  Lincoln  3-5000. 

The 

Washington 
Star 


Jll 

L 

L  _ J 

EDITOR  SL  PUBLISHER  for  December  28,  1968 


40 


1 


electric  coilE|ianY 

Even  the  ballet  has  gone  elec-  the  new  into  the  better,  every-  age,  as  a  dollar  did  back  in  1938. 
trie.  It's  the  new  sight  and  where  you  look.  That's  valuQ.  Pretty  wild-especiolly  when 
sound.  The  thing  to  do.  Fact  is,  in  1968  a  dollar  buys  you  think  of  how  the  price  of 

Low-priced  electric  service  an  American  family  about  twice  almost  everything  else  has  gone 
has  turned  the  old  into  the  new,  as  much  electricity,  on  on  aver-  way  up. 

The  people  at  your  Investor-Owned  Electric  Light  and  Powrer  Coapanies* 

*For  ntmai  o(  iponioring  companies,  write  to:  Power  Companies,  1271  Avenue  cH  the  Americas,  New  York,  N.  Y.  10020 


Print, -d  in  U.S..I. 


The  Florida  That  Ernie  Lyons  Knows 


Ern!:ST  LYONS  is  cditoL  of  The  Stuart  News,  a  Scripps- 
Howard  newspaper  published  in  Stuart.  Florida.  In 
the  man  Ernest  still  lives  the  boy  Ernie  who  barefooted 
his  way  through  the  swamps  and  backwoods  and  trotted  the 
docks  and  fishing  piers  of  the  Florida  of  the  early  I90()s. 

The  memories  of  the  boy  and  the  delights  of  the  man  come 
alive  in  MY  FLORIDA,  a  collection  of  Ernie's  writings  about 
the  Morida  he  loves  and  lauds.  Now  Florida  has  its  beaches, 
neon,  hotels  and  night  spots,  golf  courses.  But  Ernie  writes  of 
a  winding  tropical  river,  the  water  turkey  sunning  himself,  a 
striped-necked  turtle  plopping  from  a  log.  He  tells  of  the  heavy 
scent  of  palm  blossoms,  and  of  the  eagle  high  in  the  air  steal¬ 
ing  a  tish  from  an  osprey.  And  Ernie  is  a  part  of  this  un¬ 
spoiled  Florida  like  the  palmetto  clumps,  the  cabbage  palms. 


and  the  piney  llatwoods.  j 

There  are  people  in  Ernie  Lyons’  Florida,  too,  and  they  are 
interesting  people  like  a  mean  old  hermit  and  shantyboat 
dwellers,  some  not  unknown  to  the  sheriff. 

MY  FLORIDA,  to  be  published  in  January,  gathers  the 
reminiscences  that  Ernest  Lyons  has  written  as  editor  of  The 
Stuart  New's  about  his  disappearing  Florida.  Tne  columns 
have  won  state  press  association  awards,  including  First  Place 
for  Best  Column  in  1967.  They  are  illustrated  with  more  than 
30  original  drawings  by  Jim  Hutehinson.  known  for  his  oil 
paintings  of  Florida’s  Seminole  Indians. 

In  MY  FLORIDA  writer  Lyons  and  artist  Hutchinson  re¬ 
create  the  Florida  that  once  was  and  will  never  be  again,  and 
offer  it  to  you  as  a  glowing  experience. 


Published  by  A.  S.  Barnes  and  Company 

Hardbound  $.'$.95  •  226  Pages  •  Paperback  $1.9.S 
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